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Aichi Prefecture's Rest Style Reform Project

Eﬁfﬁh’:ﬁﬁﬁ Japan Tourism Agency Commissioner's Awards

—BHEAA HETTENGS

BEILE[bY I FEN O

Attracting "top layer" customers who Collaborated with Businesses
in Production Areas to Carve a Future for Traditional Industries
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National Commitment to Responsible Tourism
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NAVITIME JAPAN Co., Ltd.
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Japan Travel by NAVITIME, a service primarily targeting inbound FITs (Free Independent Travelers)
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Tobira Holdings Co., Ltd.
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Renovation of 0ld Houses to Create a Sustainable Tourism Region
- Co-creating Wellness Tourism with Regions
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Ensen Marugoto Co., Lfd elected by students
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"Ensen Marugoto Hotel" By considering the area along the railway line as one hotel,
itis designed o revitalize this declining regions so the visitors can enjoy the charms of the whole railway line.
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Reviving Japanese traditional crafts through "A new way of interacting with tourists and craftsmen."
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Kamaishi DMC Ltd.
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Recovery from the 2011 Tsunami and the Practice of Building a Sustainable Destination from Scratch
-Viewing the Whole Town as a "Museum Without  Roof"
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ATour Marketplace that Connects Tourists and Tour Guide Professionals (GoWithGuide.com)
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Amami Innovation Co., Ltd.
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Expanding " (Daily) Tourism of everyday life experience"
Created by Village Culture With "Denpaku + Magun Square" Both Domestically and Internationally.
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Taisetsu Kamuimintara DMO

[Mountain City Resort] 75V RORREMIED<D
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Region-Building and Establishing the “Mountain City Resort" Brand:

Aiming for an Area Where Anyone Can Enjoy a Rich and Luxurious Stay
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JTB Kyushu & Remote Islands Island-Hopping Project
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JT8 Kyushu & Remote Islands slond-Hopping Project
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Miki Tourist Co., Ltd.
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Tour Europe With Travelers From Around the World on the NexI-Generation Rambling Bus Tour JOIBUS!
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[Host Organization] Japan Travel and Tourism Association / Japan Association of Travel Agents / Japan National Tourism Organization

E-mail: event@t-expo.jp  TEL: +81-3-5510-2004  Offiial Web Site: https://t-expo.jp/biz

#x&4t KURABITO STAY
KURABITO STAY, inc.
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Creating Opportunities for Regional Revitalization and
Sake Tourism Starting from Sake Breweries:
Sake Brewery Hotel® “KURABITO STAY”
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Eastern Hokkaido Tourism DX Platform
AKAN BUS / SHARI BUS / ABASHRI BUS / Nemuro Kotsu / Hokkaido Takusyoku Bus /NEC Solution Innovators /
Eastern Hokkaido Nature and Scenic Beauty DMO / Kushiro Tourism & Convention Association / Hokkaido Airports
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Comprehensive Tourism DX Across Eastern Hokkaido:
Connecting Regions Through Transportation Operators
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JAPAN TOURISM AWARDS

"The Japan Tourism Awards” recognize initiatives by organizations, companies, groups, and
individuals that contribute to the development and expansion of tourism, helping fo revitalize the
"power of tfravel” and ensure its sustainability. By widely publicizing these award-winning initiatives,
the program aims to deepen understanding of tourism and encourage further development by using
these efforts as models.

Starting this year, the scope has been expanded fo include not only outbound initiatives from Japan
but also overseas initiatives that are expected to have a positive impact on outbound fourism from
Japan. Accordingly, the previous distinction between "Domestic/Inbound” and “"Overseas”
categories has been eliminated. In addition, to encourage more outstanding applications,
nominations by third parties are now accepted.

The judging process involved not only tourism industry professionals but also representatives from
leading organizations, academic experts, and companies across various fields in Japan. Each
initiative was evaluated based on four key criteria: innovation, profitability, contribution to sustainable
fourism, and contribution to regional revitalization. This year, high praise was given to initiatives that
build wide-reaching networks or create platforms that can benefit regions across Japan, as well as
projects with significant ripple effects beyond their immediate area. At the same fime, there was an
increase in applications featuring new and original ideas, many of which hold great promise for
future growth.

Through this award, we aim to provide an opportunity to share outstanding initiatives and best
practices of domestic and international. Tourism promotion should not be driven solely by
companies and organizations within the industry; rather, it should focus on revitalizing local
communities by leveraging their unique appeal, while fostering two-way exchange through tourism.
These elements are essential for the continued advancement of tourism, and the selection of award
recipients was made with this shared understanding in mind.

BEEDRAIV B Judging Criteria
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Points on which applications are judged.
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(] Does the initiative promote innovation and create a new market as a new business model?

[ Does the promotion of tourism DX contribute to improve the convenience of travelers and improve the productivity of the tourism industry and local industries?
[ Does the innovation inifiative bring new expansion to stimulate the local economy and to improve the sustainability of the region, industry, etc.?

HEMH Profitability
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[ Does the initiative contribute to the realization of a "profitable region" and the improvement of the profitability of the tourism industry,
such as by adding high value to tourist destinations and the tourism industry?

(] Is the initiative expected fo secure revenue and financial resources, and is it also recognized and accepted in the market, such as by gaining high user satisfaction?

[ Does the initiative enhance the continuity and effectiveness to promote sustainable tourism?
Clearly state the specific results such as handling number of people, number of visitors, handling number of cases, number of operations, amount of fourism consumption, economic effect, efc.

e v BE Bl YE~DHEBR Contribution to sustainable tourism
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[ Is it possible to implement the initiative on a sustainable basis?

[ Does the initiative contribute to the realization of sustainable society through protection of the environment, utilization and preservation of local resources
such as historical and cultural inheritance, human resource development, universal design, diversity and risk management?

fﬂ!iﬁ?ﬁ‘[ﬂi{ [ﬁf\O)ﬁﬁK Contribution to regional revitalization
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(] Is the initiative contributing to the development of the local community in cooperation with various stakeholders?
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(reating Opportunities for Regional Revitalization and Sake Tourism Starting from Sake Breweries: Sake Brewery Hotel® “KURABITO STAY”
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KURABITO STAY Co., ltd., in Nagano's Saku region, offers an immersive program where guests
"become an authentic sake brewer.” Visitors stay in a renovated historic lodging within a brewery and
learn sake brewing under the 19th-generation master brewer, providing a rare cultural experience. Since
opening in 2020, it has hosted 800 guests from 30+ countries with full bilingual support. Beyond
brewing, the initiative revitalizes local communities through partnerships with shopping sfreets and cycling

fours fo sake rice fields. By blending tradition and innovation, it aims to build a sustainable tourism model
that preserves cultural heritage and sfrengthens regional identity for future generations.
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We are honored that Sake Brewery Hotel® KURABITO STAY has received the Minister of Land, Infrastructure, Transport and Tourism Award at
the Japan Tourism Awards. This recognition reflects the hard work of Saku's sake breweries and the local community. Our mission is o

"preserve and pass on a hometown we can be proud of even 100 years from now." Through the innovative "Kurabito Stay" experience, we will

continue to showcase the potential of rural Japan and share its authentic charm with the world.
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This inifiative was recognized as a susfainable regional revitalization model that
uses sake breweries—highly popular among inferational travelers—as a core
fourism resource. By combining an authentic sake brewing experience with the
renovation of former brewery workers' lodging into an accommodation facility,
it significantly enhances experiential and added value. The project excels in

business viability, cultural heritage preservation, and regional revitalization, and
is expected fo serve as a benchmark for similar initiatives nationwide.
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This project centers the experience around sake breweries, a core element of
Japanese culture, and successfully fosters deep regional understanding and
international exchange through hands-on brewer experiences. It is innovative in
transforming sake tourism—traditionally day-trip based—into an immersive
overnight stay format. The flexibility of thought and pioneering spirit behind

creating this content, the first of its kind globally, are highly commendable and
reflect a strong commitment to new challenges.
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AKAN BUS / SHARI BUS / ABASHIRI BUS / Nemuro Kotsu / Hokkaido Takusyoku Bus / NEC Solution Innovators /
Eastern Hokkaido Nature and Scenic Beauty DMO / Kushiro Tourism & Convention Association / Hokkaido Airports
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Comprehensive Tourism DX Across Eastern Hokkaido: Connecting Regions Through Transportation Operators
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This initiative unites neighboring bus operators fo create wide-area sightseeing roufes that cross service

boundaries, using both local and sightseeing buses. It aims fo boost tourism use on routes with declining

ridership. Working with regional tourism operators, the project infegrates bus information and local

affractions info a single digifal platform, enabling online reservations and payments. Operators provide

inventory suited fo peak capacity and increase availability in offpeak periods,

extending the busy season and supporting sustainable tourism. (o] AL
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We are honored fo receive the Minister of Economy, Trade and Industry
Award. Through collaboration with bus operators, we developed
wideranging sightseeing roufes and advanced digital fransformation by
promoting online sales and creating a website that integrates
fransportation and fourism information. These efforts enhance safe,
enjoyable travel and revitalize regional tourism. We will continue
expanding partnerships fo further promote bus use and tourism.
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This initiative is an outstanding example of
tourism DX through shared digital infrastructure
and wide-area collaboration. By uniting multiple
fransporfation operators, it improves operational
efficiency and user convenience while
generating new tourism demand. It is highly
regarded as a replicable model for other
regions facing fransportation challenges and
contributes to sustainable tourism, regional
revitalization, and community building.
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(reating Related Population and Developing Tourism Human Resources
through the “High School Travel” Brand: A Model for Promoting Sustainable Tourism
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Asuke District, home to Asuke High School, is a popular tourist destination known for
its hisforic townscape and Korankei Valley. However, the area faces challenges such
as depopulation, aging society, free dieback, and wildlife damage. To address these
issues in mountainous regions, the school’s Tourism Business Course has developed a
unique problem-solving curriculum that uses local atfractions and challenges as leaming
resources. Through planning and implementing projects, the program aims fo create
related population, revitalize the local economy, and foster future tourism professionals.
The educational program under the "High School Travel” brand leverages regional
fourism resources and serves as a model case for other municipalities and educational
institutions, with potential for nationwide expansion. These efforts are expected to
contribute to regional revitalization across Japan.

BEDRA VP Selection Comment
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Opportunities for high school students to engage in tourism exchange and business are highly
valuable for regional tourism development and future human resource cultivation. This initiative was
praised as an exemplary case of practical, diverse programming and strong
collaboration within and beyond the region, sefting a benchmark for tourism
education at the high school level. It is expected to be adopted as a model

for similar programs nationwide.
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Seacruise Co., Ltd.
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Generating ¥6 Billion in Investment from Local Companies in a City of 23,000:
The "Rail x Sea" Design & Story that Transformed a Region
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Sea Cruise Co., lid. launched the Amakusa Takarajima Line in 2009, establishing a
self-sustaining public transportation service without relying on subsidies—an
achievement considered difficult in depopulated areas. Through collaboration with JR
Kyushu, the company infegrated rail and sea fransport by connecting the Kyushu
Shinkansen with the sightseeing train “A-Train,” creating a unique tourism model that
combines design and storytelling. Furthermore, in its home port of Maejima,
Kami-Amakusa City, the initiative attracted over ¥6 billion in private investment in
collaboration with local companies, transforming the area into a resort destination. This
project has gained national attention as a successful example of public-private
partnership in a small municipality and is highly regarded as an advanced model for
regional revitalization that fuses tourism with public transportation.

HREDRA VP Selection Comment
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This initiative was highly evaluated for its effective approach to improving secondary transportation
and enhancing access by integrating rail and sea services operated by different companies, thereby
creating an atfractive route through a beautiful national park. It is also commendable

for its longerm, multifaceted efforts in tourism development, which have delivered
Iong\'bks results rather than being a shortterm project.
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Turkish Embassy Culture and Tourism Office / Turkish Airlines
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Tourism Development in Southeastern Tiirkiye Through Public-Private Collaboration
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Japan and Tirkiye have long promoted tourism cooperation to
strengthen bilateral ties. Since the postCOVID period, mutual visits have
surged with more direct flights, creating demand for new tourism
resources and alternative destinations to avoid overtourism. This initiative

BEDARAYP Selection Comment
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This initiative was H\gh\y evaluated for its proactive opprooch to destination

07 aAlMdax3 ‘I

focuses on southeastern Turkiye, an area with untapped potential. After development through strong public-private collaboration targeting a specific market. It
m— : the travel advisory level was lowered, public and private organizations offers valuable lessons for Japan in terms of strategy and execution. The continued
Ligar from both countries collaborated to develop new products, positioning this efforts to promote tourism and foster bilateral exchange are expected, and the
as a model for advancing tourism promotion through international initiative was selected for the Executive Committee Award in recognition of its
#N&=ttwondertrunk&co.

wondertrunk&co. Inc.
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Positioning Toyama as a Global Destination: Driving a Region-Wide Modern Luxury Strategy
- The Journey to Being Named One of The New York Times' "52 Places to Go" in Four Years
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Recognizing Toyama's potential as a destination early on, wondertrunk&co.

responded to global travel trends and advocated the need for local DMOs,

businesses, and government to work toward a shared vision of “comprehensive
high-value transformation.”

It redefined the target markef foward the global “modern luxury” segment, shifting

focus from quantity to quality and from Asia to affluent Western travelers, leading the
strategic pivot for Toyama. Acting as a hub connecting local and global stakeholders,
wondertrunk&co. collaborated with Mizu to Takumi, Toyama VWest Tourism Promotion
Association to strengthen accommodations and the region'’s tourism infrastructure,
develop premium experiences, and design a European and U.S.-oriented branding
strategy in partnership with local authorities. Through integrated efforts in product
development, overseas PR, and brand positioning, the initiative aims to establish
Toyama as a world-class fravel destination.

BEZDRAYD Selection Comment
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This initiative was highly evaluated for its strategic focus on modern luxuary travelers, effective media
outreach, and support for developing regiondl fours. The strong collaboration among
govemnment, private sector, and DMOs, combined with the high quality of individual

inifiatives, was parficularly commendable. It contributes to the hdlistic revitdlization of
culture, economy, and community life, and continued efforts and co-creation with local

stakeholders are expected fo build on this success. -
£%URL

partnership.
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JTB Corp., Takamatsu Branch
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“Strange Foods are Local Treasures” - SICS Sustainable Lounge [Eomnion
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Due fo climate change, declining fish catches and species shifts have
led to unwanted fish being caught, causing food loss and reduced
income in the Seto Inland Sea. To address this, JTB Takamatsu Branch
opened the “SICS Sustainable Lounge / KUSEMONOZ" at Takamatsu
Central Wholesale Market under the motio of leaving no one behind.
The initiative tackles social issues through tourism by reducing food
waste and promoting a new regional development model under the

theme “Strange Foods are Local Treasures” in collaboration with industry,
government, and academia.

potential fo advance international tourism cooperation.
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BEZDHRAYP Selection Comments
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This initiative addresses challenges such as labor shortages and declining fish
cafches by turning food waste into value, earning high marks for innovation,

sustainability, and regional impact. Involving local elementary school students
provides meaningful educational opportunities, fostering awareness of social issues

and ensuring these efforts are passed on fo future generations.

%E%Eﬁﬁ”ﬁ Examination Committee's Special Awards
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This initiative tackles food loss by utilizing unused ingredients,
benefiting producers, users, and sellers. It coordinates stakeholders
from diverse fields—fisheries, environment, and education—
through tourism, and is recognized for its contribution to
sustainability and conservation of the Seto Inland Sea




UN Tourism F#5)E UN Tourism Awards
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TOURISM COMMITTEE OF THE REPUBLIC OF UZBEKISTAN
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Tourism Village Project - Reducing Poverty and Promoting Sustainable Tourism Development
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This initiative aims fo achieve sustainable regional development and poverty
reduction through tourism by leveraging local nature, culiure, and lifestyle. The
project fosters collaboration between government and local communities to
improve infrastructure and develop experiential fourism, creating employment
opportunities. To date, 21 regions have been officially cerfified as “Tourism
Villages" by the government, and some have even been selected as UN
Tourism Best Tourism Villages. Further expansion to addifional regions is planned
in the coming years.
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Approved Specified Non-profit Organization Michinoku Trail Club
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Michinoku Coastal Trail - 1,000km hiking trail with ocean views, Nurtured by Everyone, for o Journey on Foot
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With the Ministry of the Environment, 4 prefectures and 29 municipalities, and
local partners, this inifiative promotes the sustainable use of the Michinoku Coastal
Trail. It fosfers sustainable tourism by informing hikers and promoting inferaction
between visitors and locals. The trail preserves the memory of the Great East
Japan Earthquake while aiming to increase the region's connected population and
encourage relocation. This path for the future helps people learn about nature,
raise environmental awareness, and deepen their regional understanding.

In addition to the points explicitly stated in the Global Code of Ethics for Tourism
regarding the social responsibility of businesses and communities, this award also
considered resilience —such as crisis management, public-private collaboration,
disaster response, and recovery— as key evaluation criteria, selecting inifiatives that are
unique, innovative, and newsworthy.

« Sustainable human development « Provision of objective and accurate information fo tourists
« Protection of the natural environment + Contribution to the cultural and spiritual fulfilment of tourists
« Adaptation to the economic and social structures of desfinations  + Guarantee of fundamental rights for workers and others

HEEDERALYP Selection Comment
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This initiative was recognized for respecting and utilizing local nature, culture and traditions while
enhancing destination appeal through public-private collaboration. It creates jobs, promotes
sustainable tourism, and supports long-term regional growth. One village's selection as a UN Tourism
Best Tourism Village underscores its role as a model for similar projects and highlights its potential for
broader impact

HEEDERAYP Selection Comment
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This initiative is highly evaluated for its collaborative approach involving a wide range of stakeholders
across a broad area fo develop a 1,000 km long-distance trail as part of the recovery from the Great

East Japan Earthquake. It is also excellent in its efforts to preserve the region’s nature, history, and
culiure through the trail and the interactions it fosters among people.
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Hokkaido Airports Co., Ltd., Kushiro Airport Office
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A Sky Full of Stars and Aviation Lights
from the Runway
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As the air gateway to Hokkaido, the company manages seven airports with the
mission of supporfing communities and shaping the region’s future. At Kushiro
Airport, located on a hilllop, it develops night tourism programs where visitors
can enjoy clear skies and stargazing unique to eastern Hokkaido. Going

forward, it will create new attractions and promote regional tourism in close
collaboration with locals.

REDAALVD Selection Comment
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This project is praised for sustainability and innovation mmm%‘mrpon infrastructure

info tourism. lts stargazing content using wide-open views is highly valued, with strong
satisfaction and polential to boost regional appeal and pride.
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Gunchu Travel Co., Ltd.
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Transport and Tourism Collaboration Project - A Regional Plan
for Revitalizing and Enhancing Tourism Desfinations and Industries
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This inifiative promotes regional revitalization by leveraging Fukushima's natural
beauty and cycling routes. Targeting Taiwanese cyclists via charter flights, it
offers packages combining cycling with snow activities. Partnering with
Koriyama Chuo Kotsu, b\ke*fmencﬁy buses enhance travel ease.

BEDBA VP Selection Comment
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Cycling tourism he\ﬁs solve secondary fransport issues and cut carbon emissions. This El’ E

initiative’s buses, which let riders load bicycles without folding, enhance convenience
and meet demand. It is expected to grow and attract more visitors to the region
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Yakage town Tourism Organization
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Operating a Campsite and Emergency
Shelter in a Marginal Village
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In Hanashi, a village with only 35 residents, locals launched a campsite fo
revitalize the area. The site also serves as an emergency shelter due to the
region’s isolated terrain. Through visitor interaction and disaster preparedness

camps, the community is regaining vitality and building resilience for a
sustainable future.

ERE DALV Selection Comment
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This project offers a practical solution to depopulation and aging through tourism and
disaster readiness. It presents a sustainable model that serves both daily and
emergency needs, and successfully atiracted visitors 30 fimes the local population
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Ise-Shima Film Commission
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Screen Tourism by the Ise-Shima Film Commission
- Bridging Regions and Productions
(From Movie Pilgrimage fo Global Oufreach)
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This initiative supports filming in Ise-Shima National Park while respecting Ise
Jingu Shrine, ifs natural environment, and Ama culture, contributing fo the SDGs
through culturally mindful productions. Works like Niwa-ToridePhoenix and the
TBS drama Gekokujou Kyuuji drew attention, bringing fans to the region and
boosting tourism, economy, and sustainable reg'\ono?oppeo\.

FRE DALV Selection Comment
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This project by the film commission leverages the Ise-Shima area as a major tourism
resource, engaging diverse stakeholders and steadily promoting its appeal. lts efforts
to atiract visitors and raise international interest are highly recognized
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Mihama Machi Lab
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Noma Lighthouse Climbable Project
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Nomasaki Lighthouse, first lit in 1921, is the oldest in Aichi Prefecture. Locals
call it “Noma Lighthouse.” Unmanned since 1984, it remained closed for
decades. Mihama Machi Lab launched the “Noma Lighthouse Climbable
Project,” and since 2022, it opens fo the public about twice a month as a
fourism site.

BEDBAYP Selection Comment
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This project is highly evaluated for transforming a national lighthouse into a tourism
assef. |t demonsirates sirong local ownership, persistence, and coordination with
stakeholders, serving as a model for regional revitalization

Continued efforts to enhance its value are expected B
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“You Have to Go! Noto” — Reconstruction
Support and Sustainable Tourism Bus Tour
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After the Noto Peninsula earthquake on January 1, 2024, the region remains in
hardship. Yet, the charm of Noto and its people continues fo inspire many to
return. Responding tfo local voices saying “Please come,” we, as a local
company, created ﬁﬂs tour. Through meals and conversations, participants gain
a deeper sense of what it means 1o live in Nofo.

RE DALV Selection Comment
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This project combines recovery support and sustainable tourism. By using local
connections, it fosters heartfelt exchanges between residents and visitors. Despite
challenges, it brings hope through tourism and is highly praised for its concept 4

and social impact E
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Tourism Toyota
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Promoting Desfination-Based Universal Tourism in Toyota City
through Ciizen Parficipation and Nationwide Collaboration
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Tourism Toyota promotes fravel combining citizen-led activities with preventive
care, aiming to extend healthy life expectancy. In partnership with Travel With
JPT and local accommodations, the city is building a system to welcome tours
from across Japan. Coupons funded by hometown tax donations support a
sustainable, inclusive travel environment.

HEZDHRA YD Selection Comment
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This citizen-driven universal fourism pro’ect links travel with preventive care. Its
destination-based model focuses on travelers with challenges, including the elderly,
and fosters local engagement. The approach shows strong potential for

E
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Kiire Child-Rearing Community KADAN
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Kusakari Tourism Project
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The KADAN community in Kiire turned abandoned farmland into a garden
where families and locals can gather. To maintain the landscape, grass-cutting
became essential, leading to Kusakari Tourism. Visitors travel to other regions
with similar issues, join grass-cutting, and connect with nature and culture. If's a
fun and meaningful way fo support revitalization.

HEEZDHEA VP Selection Comment
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This inifiative links experience-based tourism with solving rural issues. It addresses
aging and labor shortages by fostering exchange with urban residents. Though small
in scale, it offers a sustainable model with potenial for expansion fo other
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West Japan Railway Company Group / KNT-CT Holdings Co, Ltd, Group / Quaras Inc, Group / The Fukui Bank, Ltd, Group / Keifuku Bus Co, Lid,
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Introducing WOW RIDE Ikossa! Fukui-go:
An XR Bus fo Solve Regional Challenges in Fukui
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We operate the WOW RIDE lkossal Fukui-go, a direct XR bus linking Fukui
Station and the Dinosaur Museum. Onboard, passengers enjoy immersive AR,
VR, and Al experiences featuring dinosaurs and local culture. Popular with
families, the bus shortens travel fime, improves access, promotes Fukui, and
supports tourism linked to the Hokuriku Shinkansen.

JBE DALY Selection Comment
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This themed bus connects stations and atiractions, addressing weak secondary
transport. Local stakeholders collaborate to solve regional issues. By turning the bus
info an XR theater, iravel fime becomes a unique experience, making the ride
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Hirado City Albergo Diffuso Promotion Council
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Hirado City Albergo Diffuso
Promotion Council
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Hirado City offers a new travel style where the town is freated as one hotel
Reception, rooms, and restaurants are spread across the area, letting guests
enjoy local life and fresh cuisine. Visitors can feel the charm of Hirado's people,
history, and culture while experiencing a journey that blends naturally into the
town.
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This initiative is innovafive for Japan's first permanent castle stay and a wide-area

Albergo Diffuso model. It revitalizes the region by preserving and utilizing traditional
content and aftracting long-stay travelers. It also addresses social issues

and aims for ADT cerfification af the municipal level E

SUZU GROUP (BIRE#F <)

SUZU GROUP (SUZUTAKI Co., Ltd.)
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Geo-Gastronomy Tourism: Curating and Sharing
Niigata’s Everyday Life and Experience of Local Culture
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We began as a small izakaya and grew info a community-building company.
In Niigata and Nagaoka, local flavors and food culture reflect the region’s
essence. We modernize these fraditions and share their charm through food. By
highlighting fermentation and snow-country wisdom, we promote sustainable
tourism that enriches both locals and visitors.

BEDFEA VP Selection Comment
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This initiative enhances food-centered tourism by focusing on local lifestyles, creativity,

and human connections. It goes beyond serving meals io share culure, build

relationships, and foster regional collaboration. This is @ promising model :
EzEE

for revitalizing rural areas through experiential tourism

THE TOKYO PASS -Culture 70Y T @R:astaitns)

THE TOKYO PASS -Culture Project (Secretariat: Tanseisha Co., Ltd.)
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NEABIH-EA THE TOKYO PASS -Culture]
“THE TOKYO PASS - Cultre" : Srvices for Foreign Visiors fo Enjoy
More Comfortable and Eniching Cultural Tourism Experience in Tokyo
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A digital pass for international visitors offering entry to over 50 cultural sites in Tokyo,
including museums, art galleries, gardens, zoos, aquariums, bofanical gardens, and
observation decks. It aims to promote cultural understanding and smooth use. Jointly
promoted by TANSEISHA Co., lid., Tokyo Mefropolitan Foundation for History and
Culiure, Tokyo Convention & Visitors Bureau, and JTB Corp.

FBE DALY Selection Comment
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This initiative integrates access to 50+ cultural sites and unlimited subway rides into

one digital pass, improving convenience for inbound travelers. It also enhances facility
promofion and offers rich cultural experiences, serving as a model for other regions
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Mystical Glow of Sea Firefies!! Hosfing the World's First and
Only Sea Firefly Show on the Safe Beaches of AwajiIsland
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This wellness tourism program on Awaiji Island highlighs "the world's first Sea
Firefly Show," where participants scoop glowing creatures and enjoy their
magical blue light while leaming about ecosystems though a picture-story show.
It OEO offers a unique mythelated adventure explpring giant rock formations like
‘the Sphinx Rock,” and waterfalls, and primeval forest!

REDAAVD Selection Comment
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This project is h\gh\y evaluated for turning sea fireflies into a unique tourism asset. By
offering an eco-friendly m%hmme activity, it promotes overnight stays and revitalizes
Awaii [sland. Further growth is expected through collaboration with other

local resources =3
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JTB Corp. and Institute of Education Network for Next Generation
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Future Exploration Seminar & Festival: Providing Learning

Opjwﬂunilies Nationwide to Develop Regional Tourism DX Talent
‘and Empowering Local Students to Sﬁupe the Future with Data
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This program provides “Future Exploration Seminar,” a learing package for
junior and senior high school students to explore their communities using data. In
2023, the “Future Exploration Festival” was launched to promote both
competition and co-creation among students. It fosters student interaction and
builds connections between schools and local communities.

BEDBEAVP Selection Comment
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This initiative combines STEAM education with regwona\ exploration io develop fourism
DX falent. It He\?s students inferpret local data and learn about tourism policy in a fun,
practical way. The program offers meaningful opportunities for youth to 3,

engage with their communities. i u'_.
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The Lake Biwa Canal Promotion Council
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Since its completion in the Meiji era, the Lake Biwa Canal has supported
Kyoto's life and indusiry as vital infrastructure. Today, it is also a scenic site
reflecting the legacy o?its ioneers. To share ifs historical value, initiatives
include operating the ”B'\WOEO Sosui Boat” and developing the “Sosui Sanpo”
walking path for visitors to enjoy by boat or on foof.

RE DALV Selection Comment
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The Loke Biwo Canal, o Japon Herlage s, hos been successily developed ffo o
maijor tourist attraction, ensuring steady visitor numbers. It is praised as a model for
enhancing local resources through regional collaboration and wide-area

partnerships with Otsu City. E Tt

(EERREFEAOQBLEF LYV ERGRS

Saga Prefecture Related Population Creation Challenge Project Council
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SAGA 10th Anni Yy
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Saga Prefecture has parinered with the RPG series "SaGa” for ten years,
turning adventure info a reason fo fravel. The project invites fans to explore
Saga and deepen ties through repeat visits, hometown tax, and other
engagement. It aims to grow info “entertainment fourism,” solving local issues
onnucﬁ\y with government, businesses, and fans.

FRE DALV Selection Comment
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This project was praised for its decode*\on? collaboration, strong economic impact,
and creation of a connected population. Tt also adds value to a region that might
otherwise be overlooked, with broad cooperation among stakeholders.
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The Yame Chamber of Commerce & Industry
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Yame Fokushima Toursm Pro Experinicl ond ST

I y-Iype
Tourism through Yome Tea, ocal TradifionalIndusries, and Hitoric Houses
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Yame City in Fukuoka is known for its Yame tea and traditional crafts such as
Buddhist altars, lanterns, and Japanese paper. To address aging and succession
issues, a hotel project using old houses was launched after a three~year study. Its
opening in a preservation district spurred new inns and dim’ng spots, boosfiﬂg
tourism, revitalizing the economy, and preserving heritage.

BEDBAVP Selection Comment
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tourism. It leverages hisforic houses and fraditional crafts o offer unique stay

experiences. The hotel launch has driven revitalization, including preservation =

citots and 6conomic growth E

This project unites local stakeholders through the iea indusiry o create high-value
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Setouchi Shimanami Leading Co.,Ltd.
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The Shimanami area offers scenic islands, cycling routes, and rich seafood,
with the Murakami Kaizoku and Kurushima Strait standing out for their unique
history and nature. The “Landing on the Noshima Castle Ruins & Tidal Cruise”
initiative combines these assets through regional collaboration to preserve and
pass them on while revitalizing the area.

BE DALV Selection Comment
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This initiative turns the Murakami Kaizoku heritage info a tourism resource in the scenic
Shimanami Kaido, atfracting visitors and rediscovering its charm. It is praised for
sustainable operation through local collaboration and for training guides and

securing successors £#£URL E
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Saga Prefecture Film Commission
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Film Location Promotion and '
Tourism Atiraction in Malaysia ki C d
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Saga afiracted the Malaysian drama 'From Saga, With Love' by engaging with
the first Islamic production team. To strengthen local appeal, Saga invited the
screenwriter and director for location scouting, adding scenes that promote

regional specialties and boosting Saga’s profile in Malaysia. Malaysian visitors
rose 197.9% in 2024.

FRE DALV Selection Comment
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This project exemplifies film-driven inbound tourism with strategic outreach to Southeast
Asia. It wisely selected markets considering lodging limits and used nearby direct

flights, contributing to foreign currency earnings through inbound travel
Ok
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Tono Furusato Village
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The Dobekko Festival is held in Tono's Nambu Magariya, a nationally
registered cultural property, as a winter celebration blending tourism and local
revitalization. Guests enjoy doburoku (unrefined sake), regional dishes,
traditional koguro dance, and stor teHing in a historic sefting that recreates life
from the Edo fo early Showa peﬂ'on

HEEZDHEAL VP Selection Comment
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This winter event combines doburoku and traditional arts o revitalize the region. By
atiracting visitors from outside the prefeciure and using culiural assets like historic
houses, if turns festivals info tourism resources. Future promotion and foreign
visitor support are expected

@%ﬁﬁﬂy?’ﬁﬁ’%ﬁ Awarded initiatives nominated by third parties
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JTB Corp. / ASAHI BREWERIES, LTD. / THE NIKKA WHISKY DISTILLING CO. LTD / Hirosaki City
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Hirosaki Enno Project: Revitalizing the
Region through Apple Industry Support
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The Hirosaki Enno Project is a public-private initiative by Hirosaki City, Aomori,
Japan’s top apple producer, with Asahi Beer, Nikka Whisky, JTB, and others. It
invites volunteers nationwide —from companies to consumers—for apple harvest
tours, easing labor shortages while linking farming and tourism to boost regional
engagement.

FRE DALY Selection Comment
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This project creates a new inferactive tourism model combmm? travel and farming
With colloboration among leading componies and locol skeholders, i 1
welldesigned and recognized for its continuity, impact, and value as e

a pioneering example. E-
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Craft Invitation by SOE
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New Wave: Regenerative Tourism for Sustainable Communities
through “Tradition x Cross-industry” Collaboration
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This Local DMC in Fukui promotes sustainable regional development through
industrial tourism. It revitalizes traditional crafts such as Echizen lacquerware,
washi, and Echizen knife, and creates high-value experiences for affluent
travelers from Europe, the U.S., and Australia. Offerings include local and shojin
cuisine and The Craft Stay SUKU where guests can experience Echizen washi.

BEDBEAVP Selection Comment
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This project models regional tourism preserving fraditional indusiries. lis sirategic,
long-term approach has delivered results. Region-led across design, tourism, and
manufacturing, it promotes highwvalue tourism, jobs, and the Fukui brand

L
through public-private collaboration =
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Mystical Glow of Sea Fireflies!! Hosting the World's First and Only Sea Firefly Show on
the Safe Beaches of Awaiji Island
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Yame Fukushima Tourism Project — Creating Experiential and Stay-Type Tourism through Yame Tea,
Local Traditional Industries, and Historic Houses

#sx  AARE —REEEA RESEHYHS CMO

Nominafor Toshiteru Takagi Chief Marketing Officer, Awaii Island Tourist Association

,
TOBRERBRHIE coninoion Commitee's Special Awards
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Nominator Mari Kato Secretariat, National Council for the Promotion of Industrial Tourism
A -
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The Lake Biwa Canal Promotion Council
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Creating Appeal along the Lake Biwa Canal as a Living Infrastructure Supporting Industry
and Culture, and Promoting Tourism Diversification
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The Kishu Experience Exchange Yume Club

BRESETHRRUS ZHEEL. IRLRBR S OFEEEICIDES
Promoting Experiential Tourism through Public-Private Collaboration

to Revitalize the Hidaka Region of Wakayama
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Nominator Mari Kato Secretariat, National Council for the Promotion of Industrial Tourism
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Nominator Kazuki Yamaguchi Secrefariat, Gobo-Hidaka Educational Travel Promotion Council
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Marukoma Onsen Co., Ltd.
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Opening of the No-Electricity Sauna “National Park Enjoy Sauna”

BB DAAYD Selection Comment
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This initiative combines the sauna boom with national
park use, turning underused resources into SDG-aligned
tourism assets. [fs sirict sustainability—operating without
electricity—and creative design leveraging the park
sefting make it distinctive \A?Mh international SDG
certification, it stands as a leading example of
susfainable fourism
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KOUSOKU OFFSET CO., LTD.
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Making Overseas Shipping Easier: Expanding Inbound Demand by Creating Purchase Opportunities with “Hakoboya”
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This initiative lets inbound tourists enjoy sightseeing
hands-free while easily shipping purchases overseas
Recognized as an effective travel DX solution using digital
technology, it addresses common visitor issues \)%/nh
growing user numbers, it meets tfraveler needs and is
expected to expand further.
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Park for us Co.,Ltd
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Kendo Experience Tour for Foreign Visitors “SAMURAI TRIP”

SEEDHAYT Selection Comment
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This inifiative combines culiural inheritance with tourism
by offering foreign iravelers an easy way fo experience
kendo, Japan's traditional martial art. It also links activities
with product sales, achieving strong participation and
solid business performance, making it a highly creative
and welldesigned program.
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Hakone RUN FES Executive Committee
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Hakone Run Fest - A Sustainable Chall for Non-Competitive Regional Sports

SRE DALV Selection Comment
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Unlike typical marathons, this event focuses on enjoyment
rather than competition, creating a true festival
atmosphere. By collaborating with stakeholders and
intfroducing creative ideas beyond simply running, it

delivers @ highly satishying experience and offers an
inspiring model for future tourism inifiatives
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ORIX Hotel Management Corporation / Seibu Prince Hotels Worldwide Inc.

HEEE

Joint Delivery

SRE DALY Selection Comment
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This initiative was praised for addressing logisfics issues in
tourism. Joint sorfing and delivery among hotels improves
efficiency and reduces environmental impact. Expandin
this model to hospitality industry enhances operational
rationality while helping reduce environmental burden and
secure necessary labor.
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Kurashi no Yado Fukunoya
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Agriculture x Tourism x Vacant Houses: Creating a Sustainable Tourism Region through Collaboration between Farmers and Tourism Operators

BEEDHEAVD Selection Comment
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This initiative revitalizes rural areas by combining
agriculture, tourism, and vacant houses. By turning farm
stays and local agriculture into tourism resources, it
creates a sustainable model for regional development
With further refinement, it could aftract affluent repeat
visitors and serve as a model for depopulated rural
communities
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Gaia Co., Ltd.

M EREED Ui LB RS R AR itng 5<b

New Accommodation with Utilizing Local R and Sustainable C ity Devel

BEDHRAVD Selection Comment
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Under the vision of “Zao Welfare Forest,” this initiative
introduces an Albergo Diffuso model that promotes
employment and accessibility. It tackles rural issues such
as vacant houses, depopufahon‘ and aging though
e

experience-based tourism, aiming to revitalize
community and advance sustainability:
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Tohoku Tourism Promotion Organization
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Initiative for Developing Guides across the Tohoku Region

BB DALY Selection Comment
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Guides who can convey the appeal and background of
tourism resources across regions are vifal for affracting
inbound travelers, especially affluent visitors. This initiative
builds a regional network and system, enabling guides

rooted in local culiure fo deliver authentic experiences
throughout Tohoku.
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Okinawa Convention & Visitors Bureau
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Tourism Data Platform Shaping the Future of Regions: Okinawa Tourism Area Carte

SEEDHEAYE Selection Comment
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This inifiative visualizes prefectural tourism data, enobhng

municipalities and facilities to use it for policy an E E
strategy. Open-data analysis by municipality strongly
supports sustainable tourism. Ifs simple, userfriendly P

design is highly valued, and further enhancements fo
meet user needs are anticipated
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USP Japan Inc.
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Promoting Rocket Tourism: “A Complete Nanki-Kumano Experience of Nature, History, and Cutting-Edge Technology”

SEEDHEAYE Selection Comment
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This initiative combines the World Heritage Kumano
Kodo's history and culiure with the rare chance fo view
rocket \cuncKes, creating a unique fourism resource
Blending tradition and innovation, it offers surprising
experiences—from hot springs and cruises fo rockefs—
appealing fo both domestic and international visitors
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Ensen Marugoto Co., Ltd.
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Ensen Marugoto Hotel “Satologue”

BB DALY Selection Comment
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This initiative promotes regional revitalization through
co-creation, addressing depopulation, vacant houses,
and Honsfovr issues. It combines hospitality and
experiential tourism, serving as a model for utilizing local AL,

assets. Since its previous award, it has expanded with
[=]

additional initiatives, further strengthening its impact
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KishuTaikenKoryu YUME Club
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Promoting Experiential Tourism through Public-Private Collaboration to Revitalize the Hidaka Region of Wakayama

BEDHRAVD Selection Comment
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Highly evaluated for combining education, tourism, and
regional revitalization through immersive trips supported
by the community. By offering diverse local experiences
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INOW: Fostering a Circular Future from Local Communities through Educational Stays

SEEDHEAYD Selection Comment
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This initiative is highly evaluated as a model of
transformative tourism that goes beyond simple
experiences, offering deep learing and change for
participants and locals. It fosters international exchange
rooted in the community, contributing to regional
globalization and enhancing brand value with strong
potential for wider application

e [5]

RERAY-EZ / GHRXLEROEOIP(ERE SRRREBRF L

Toshin Shinano Service Co., Ltd./Traditional Culture Experience Inn Tsutaya (Iwasaki Gofukuten Co., Ltd.)
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Experiencing Nostalgic Satoyama Life: Traditional Weaving, Hearth-Cooked Meals, and a Forest Walk with Local Hunters

SEEDHEAY D Selection Comment
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This initiative leverages historical resources and traditional

culiure fo support local industry sustainability. It combines
rural experiences with lectures on wildlife cycles and

and engaging students in daily life, it shows s?'on?
polential for sustainability and regional revitalization, with
steady participant increases proving its viability.

fieldwork, creating a high-quality tourism program
Though new, it has achieved notable results and shows

strong potential for expansion
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Japan Tourism Awards elected by Student Examination Committee
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Department of Global Culture and Communication,

Faculty of Global Culture and Communication, Aichi Shukutoku University
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Faculty of Cross-Cultural and Japanese Studies, KANAGAWA UNIVERSITY

f gF ﬁlﬁ u* Misaki Yasuno

MERFE ) )

E AR J0—/ ULSerR
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Kobe University
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Infernational Tourism and Business Course School of Tourism and Management,
College of Busuness Administration, Shukutoku University
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Faculty of global and regional studies,
Suzaka University
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College of Tourism, RIKKYO UNIVERSITY
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The 9th Japan Tourism Awards received 213 applications, far exceeding the 119 entries from the
previous year. The submissions reflected the current state of tourism, which is experiencing various
changes such as recovery from the impact of COVID-19, an increase in inbound tourists, and growing
inferest in sustainability. As a result, the initiatives were more diverse than ever before.

The Minister of Land, Infrastructure, Transport and Tourism Award was presented to KURABITO STAY
Inc. for its project "Creating Opportunities for Regional Revitalization and Sake Tourism Starting from
Sake Breweries: Sake Brewery Hotel® “KURABITO STAY” This initiative represents a sustainable regional
revitalization model centered on sake brewing. By offering authentic brewery experiences and
accommodations renovated from brewery dormitories,

the project successfully enhanced experiential and added value, which earned high praise. We look
forward to seeing its positive impact spread to other regions across Japan.

The Minister of Economy, Trade and Industry Award went to Eastern Hokkaido Tourism DX Platform for
its project “Comprehensive Tourism DX Across Eastern Hokkaido: Connecting Regions Through
Transportation Operators” a collaborative effort by multiple stakeholders, including AKAN BUS, SHARI
BUS, ABASHIRI BUS, Nemuro Kotsu, Hokkaido Takusyoku Bus, NEC Solution Innovators, Eastern
Hokkaido Nature and Scenic Beauty DMO, Kushiro Tourism & Convention Association, Hokkaido
Airports. This inifiative was highly evaluated for its innovation in tourism DX, particularly

for standardizing digital infrastructure across a wide area and enabling continuous utilization of unified
data.

In addition, a high school initiative, “Creating Related Population and Developing Tourism Human
Resources through the “High School Travel” Brand: A Model for Promoting Sustainable Tourism” by the
Tourism Business Course at Aichi Prefectural ASUKE High School, was selected for one of the Japan
Tourism Agency Commissioner's Awards. This program is highly practical and diverse, featuring
advanced collaboration within and beyond the region, making it an exemplary model of high-level
tourism education for high schools.

While many challenges remain—such as developing future tourism talent and improving infrastructure—
we hope that through this program, Japan will continue to grow as a leading tourism-oriented nation
and that the tourism industry will contribute to building a sustainable society.



