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We are very honored and surprised to receive this prestigious
award, the Japan Tourism Awards, and, at the same time, we feel
a great sense of responsibility. We are a very small company, & &
established in the middle of the Corona disaster, with an office in
an unstaffed station in the unexplored area of Okutama, Tokyo.

Our "Ensen Marugoto Hotel" is a project to transform local
issues to values to the local community as a whole by using L
Tokyo Adventure Line of the JR Ome Line to resemble a hotel, g
with slogans of turning "unstaffed stations into front desks of the
hotel," "vacant houses into hotel rooms" and "residents into hotel
cast members." As the shape of travel changes in the ‘
post-Corona era, we will strive to create new tourism together
with local residents.
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The Japan Tourism Awards recognize the sustainable and outstanding initiatives of domestic and international
organizations, companies, groups and individuals who have contributed to the development and expansion of
tourism.

From this year, the Japan Tourism Awards have been integrated with the Japan Tourism Agency
Commissioner's Award, which is presented annually by the Japan Tourism Agency, Ministry of Land,
Infrastructure, Transport and Tourism. By establishing a cooperative framework between the public and private
sectors on this initiative, we are able to recognize outstanding initiatives from a broader perspective and make
them widely known to society, resulting in deepening understandings of tourism and contributing to the further
development of tourism with this initiative as a model; these are the purpose of the awards.

In order to include the perspectives of not only those involved in the tourism industry but also those from a
variety of sectors, leading Japanese organizations, groups, academics, and businesses were invited in the judging

process. Lively discussions were held around the judging points of "innovation," "profitability," "contribution to
sustainable tourism," and "contribution to regional revitalization" for each initiative.

These awards represent a tremendous opportunity for conveying Japanese tourism to the world. Instead of
relying on Japanese tourism organizations and companies alone to facilitate Japanese tourism promotion, we are
aware that Japanese tourism can be bolstered by 1) bringing more dynamism to the nation’ s local regions—where
the unique flavor of Japan can be found—along with 2) expanding on two-way tourism with other countries.

Award recipients were determined based on a common-ground awareness of the relevance of these factors in

future tourism development.
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The 7th Japan Tourism Awards was held for the first time in three years due to the global spread of the COVID-19, and we
received a total of 140 excellent entries from Japan and abroad.

The winner of the Minister of Land, Infrastructure, Transport and Tourism Award, "The 'Ensen Marugoto Hotel' initiative in
Depopulated and Aging Regions" by Ensen Marugoto Co., Ltd., had outstanding worldview representing the entire region as a
hotel, with the station and local contents in the surrounding area as a whole. The initiative was highly recognized for its idea of
transforming local issues into customer value, such as shifting vacant houses into hotel rooms, and unstaffed stations into front
desks of the hotel, that successfully engages visitors, as well as for its potential for future expansion to other regions.

Many of the entries included highly socially conscious initiative that contribute to the promotion of sustainable tourism, such
as "universal tourism" and "eco-tourism," active utilization of tourism DX in anticipation of the post-pandemic, and creation of a
related population that by involving local residents in order to alleviate the shortage of manpower. Each region has new
initiatives with a perspective of post-pandemic, and we realized once again the strength of the tourism industry.

In addition, we received entries from individuals for the first time since the award was integrated with the Tourism Agency
Commissioner's Award, which is presented by the Japan Tourism Agency. With the addition of individual applicants, we believe
that the Japan Tourism Awards will evolve further as an opportunity to recognize outstanding initiatives that contribute to the
tourism industry in a wide range of areas. We have great expectations for the tourism industry to achieve sustainable
development through this program.
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Japan Tourism Awards elected by students Student Examination Committee
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Faculty of Regional Development Studies, Otemon Gakuin University ~ Mr. Masaki Takai
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College of Business Management, J. F. Oberlin University Ms. Ayaka Ilimura
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Department of Tourism, Osaka University of Tourism Ms. Natsuki Tsukazaki
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Faculty of Global Human Sciences, Kobe University Ms. Nayu Kishida
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Faculty of Tourism and Community Development, Kokugakuin University Ms. Hiyori Fujinuma
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Department of International Communications, Saitama Women's Junior College ~ Ms. Sayaka Inami
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College of Business Administration, Shukutoku University Ms. Mao Kojima
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Graduate School of Urban Environmental Sciences, Tokyo Metropolitan University ~ Mr. Junya Sugai
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Faculty of International Tourism Management, Toyo University Ms. Minami Takahashi
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Nihon University College of International Relations Ms. Rita Murao
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Faculty of Commerce and Management, Hitotsubashi University Mr. Haruka Nasu

AR B =i &

College of Tourism, Rikkyo University Ms. Yui Miyazaki
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Faculty of Human and Social Sciences, University of Marketing and Distribution Sciences  Ms. Yoshiko Shiomi
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Faculty of Sociology, Ryutsu Keizai University Ms. Nonoka Uemura
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Faculty of Tourism, Wakayama University Ms. Honami Sano
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School of Commerce, Waseda University Ms. Haruka Nishie
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Examination Committee

President,
Konishi Decorative Arts and Crafts Co., Ltd.
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Vice Commissioner
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General Editor,
WING Aviation Press Co., LTD.

REH K2R

Professor, Doshisha University/
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President, Japan Travel and Tourism Association

tXeH MM BHARIMBERAR

Representative Director, MM Research Institute, Ltd.
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Executive Senior Vice President,
Japan National Tourism Organization
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Chairperson, Japan Association of Travel Agents(JATA)
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Manager, Development Bank of Japan Inc.
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Professor, Department of International Tourism
Management Faculty of International Tourism
Management, Toyo University

RIS IR
Professor, Landscape Architect (JJR.L.A.) ,
Faculty of Environmental Studies, Tokyo City University
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Innovation
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©®Does the initiative promote innovation and create a
new market as a new business model?

©Does the promotion of tourism DX contribute to
improve the convenience of travelers and improve
the productivity of the tourism industry?

©Does the initiative bring new expansion to improve
the sustainability of the region, industry, etc.?

T REB BN DEER

Contribution to sustainable tourism

Profitability
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©@Does the initiative contribute to the realization of a
“profitable region” and the improvement of the
profitability of the tourism industry, such as by
adding high value to tourist destinations and the
tourism industry?

@ls the initiative expected to secure revenue and
financial resources, and is it also accepted by the
market, such as obtaining high user satisfaction?

©Does the initiative enhance the continuity and
effectiveness to promote sustainable tourism?

* Specify the targets such as handling number of people,
number of visitors, handling number of cases, number of
operations, amount of tourism consumption, economic
effect, etc.
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Contribution to regional revitalization
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@ls it possible to implement stable initiative even
after the pandemic is over?

®Does the initiative contribute to the realization of
sustainable society through protection of the
environment, utilization and preservation of local
resources such as historical and cultural

inheritance, human resource development,
universal design, diversity and risk management?

OZBHRBRRAT—IFRINA—EEL, HIBHSOEE
ICEB LB TH 5h
©ls the initiative contributing to the development of

the local community in cooperation with various
stakeholders?
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About Fields

EM - 558%E!8  Field of Domestic and Inbound Travel

ERRITE SVHBNEARITOIK - FEELADEHE

Initiatives to promote or invigorate domestic or inbound travel

B54ElE  Field of Outbound Travel

BERENCEITBIMITIRFEDILK < SFHIEAOEME ( BRI SDTIMNIVEHEAET, )
Initiatives to promote or invigorate international travel demand from within Japan
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Minister of Land Infrastructure, Transport and Tourism* S/AW

Ensen Marugoto Co., Ltd.
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"Ensen Marugoto Hotel" By considering the area along the railway line as one hotel,

itis designed to revitalize this declining regions so the visitors can enjoy the charms of the whole railway line.
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The purpose of this project is to create a new model for regional development from
Tokyo and to maintain the transportation and other infrastructure by connecting
scattered and dormant local contents with rail lines and branding the entire area as a
hotel in whole (Marugoto Hotel) as a tourism destination in areas along rail lines,
where transportation, distribution, economy, and population are declining due to
depopulation and aging. By protecting the hometowns and building accommodation
tourism to experience the second hometown feeling, we aim to create communities
along the rail line that will not end with 10,000 people coming once for an event, but
will have 100 people come 100 times for the same 10,000 people. We will start this
"Ensen Marugoto Hotel" project from the JR Ome Line, where the population and
the number of passengers continue to decline, and we are looking forward to
expanding it to similar depopulated and aging communities along the rail line.

BZ URL https://marugotohotel-omeline.com
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Selection Comment
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We love the project's worldview
representing the entire region as a hotel,
with stations and surrounding community
contents as a whole; we highly recognized
the idea of shifting vacant houses to hotel
rooms, and unstaffed stations to front
desks of the hotel, and that successfully
engages visitors. We hope that this will be
one of the measures to maintain railroad
lines in other depopulated areas.
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Japan Tourism Agency Commissioner’ s Awards
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CORARE ARTISANS JAPAN, INC.
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Reviving Japanese traditional crafts through “A new way of interacting with tourists and craftsmen.”
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Sales of traditional Japanese crafts have been dipping after peaking in 1975, and
have now dropped to one-fifth of their peak, with the number of craftspeople
engaged also decreasing to one-third. Lunched in Inami, Nanto City, Toyama
Prefecture, a town famous for its wood carvings, the "Bed and Craft - an
accommodation with craftsman experience," a distributed-type hotel where visitors
can stay and experience the joy of craftsmanship, was born out of a desire to revive
this situation through the power of tourism and to create a new relationship between
tourists and craftspeople in this age of technological advancement. Also, Bed and
Craft takes vacant local houses as a local resource, and renovates them as a hotel for

rent, contributing to inheritance of skills of local craftsmen as well by utilizing old
buildings.

EERL4P

Selection Comment
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This is an epoch-making model in
developing multifaceted tourism town that
leveraging the most of artisans. This
project was recognized for its various
economic and social effects it has
produced, such as the elimination of
vacant houses and the expected
acquisition of traditional craft
torchbearers.

£#& URL https://bedandcraft.com/
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Kamaishi DMC Ltd.
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Recovery from the 2011 Tsunami and the Practice of Building a Sustainable Destination from Scratch - Viewing

the Whole Town as a "Museum Without a Roof"
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Kamaishi city experienced tremendous damage from the Great East Japan
Earthquake. Now the infrastructure restoration work has settled down but the city is
facing challenges such as the decline of the steel industry (its core industry) and a
decrease in population. Thus, there is a need to develop a town that residents can
love and be proud of. To this end, we are working on the "Kamaishi Open Field
Museum" concept, in which the original tourist resources in the area are refined and
the entire area is regarded as an "open-air museum," displaying local treasures in a
way that can be enjoyed by all. By focusing on "people" and "livelihood" as content
for tourism, local businesses gain opportunities for supplementary income through

vu

tourism, enhancing the city's "connected population." These strategies not only

promote regional pride but also create a virtuous cycle of revitalization.

BZ URL https://kamaishi-dmc.com/openfieldmuseum/

EERA4F

Selection Comment
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We highly recognized this initiative as a
model case of DMOs that has created a
tourist destination from scratch while
thoroughly pursuing sustainability. We are
looking forward to its future prospects as a
new community-led tourism policy in
which tourism is a side business with
people and their livelihoods as tourism
materials.
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Private Tours & Local Tour Guides

Connect with Local Tour Guides and Enjoy Private Tours from All over the
World. Request an Itinerary and Customize Your Tour!

The best tours and a
With a real local of your {

2 GoWithGuide.com
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ATour Marketplace that Connects Tourists and Tour Guide Professionals (GoWithGuide.com)
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Founded in 2013, our company launched GoWithGuide.com, a tour marketplace to
match interpreter guides living in Japan with foreigners visiting Japan, in 2014. In
FY 2019, sales for this service grew to over 200 million yen. However, since February
2020, the number of foreign visitors to Japan have been drastically decreased due to
the Covid-19, causing radical reduction in sales by more than 90%. Therefore, as
post-Covid strategy, we have been expanding this project overseas with the aim of
becoming a total tourism marketplace that matches tourists traveling around the
world with tour guides living in the tourist destinations around the world. As the
number of target countries increases, the repeat rate of site use increases, making
our sales increase.

(3 Bownhdude = -
m i A Pt Vbt e i

Tokyo Local Guides

Uik gt e e

Full Day Rome Highlights Privata Tour

£%& URL https://gowithguide.com/
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We recognized this project for making
travel more satisfying by matching tour
guides from all over the world to meet
diversifying individual demand, and for its
environment-friendly ideas, including the
use of walking and the public
transportation. We look forward to its
contribution to the expansion of outbound
demand in the future.
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The development of sustainable community-operated eco-tourism in
the Gulf of Mannar Biosphere Region is a multifaceted initiative that
aims to promote financial, social, environmental, and governance
sustainability. By involving the local communities at all levels, this
endeavor seeks to strengthen community-based governance for
operating eco-tourism and other eco-development activities. The
initiative aims to enhance the local community's income through
direct employment and ancillary occupations. Training programs
empower the local residents and ensure social sustainability.
Integration with eco-restoration and community development creates
a symbiotic relationship between tourism and environmental
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BRI IS SEAATH D, __'&@I:l Y- UX LB BT and dolphin observation platforms, the initiative promotes economic
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. ) . . growth and preserves unique ecosystems. In summary, the Gulf of
The Manar Eco-tourism project was recognized not only forits  nannar Biosphere Region's sustainable eco-tourism project strives to
economic contribution to the local community through the  enhance local income, promote environmental conservation, and

creation of tours, but also for its efforts to preserve the unique ~ foster social sustainability. By showcasing the region's biodiversity
with eco-tourism facilities, the project promotes economic growth

ecosystem of the region, to promote environmental o
and preserves the area's unique ecosystems.

conservation, and to create employment, embodying a new
form of eco-tourism in the future.

B#Z URL https://www.gulfofmannarwl.com/
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KYOTO MIYAMA TOURISM ASSOCIATION [EYOT P Vi G (Al S E/N
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D TS 1 3 - LASk-T0b, ZhbZEL%
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ﬁ‘f%*ﬂ‘%"}ﬁjﬁ[ﬁ&ﬁk FALDORAIPHEFHEZMY, & :
Local community and tourist participation in Sustainable stk Ol EEZ ET 2 2 2. BisElaghE b o< D%ﬁf‘b‘(m
tourism development. S, AL AR D 00— bF— A, BT
Hodk 7z B R PAR TR 2 R L RT3 NS KD AT k<70 % X5 7tk
fﬁo@%‘:ﬁﬂ’]&b{ be%ﬁa%: TRoTW5,

Town of Miyama still retains a rich culture,

Executive Committee Award

' nature, and a sustainable lifestyle of living in
harmony with nature, including
- Kayabuki-no-Sato and Ashiu Research Forest
(important preservation district of historic
4 buildings) managed by the Kyoto University.
Through tourism, we aim to create a
sustainable community, where local residents
and businesses proudly convey them to
| visitors, creating a related population,
increasing immigration, and promoting a
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- virtuous cycle in the local economy. In
addition, we view travelers as partners in the
' development of a prosperous region, and
' promote mutual understanding across
national borders and regions through tourism,
with the aim of creating a better region where
more and more travelers are visiting.

” 35 S ATRE A B LIS R B 0 £ LBy AR EX4E, Thisis a model case for sustainable management of a tourism
13%’1:4/ k DMO {BfnSstE2smEEi AL TEH%E region. We recognized the fact that the DMO organization has
Selection Comment {FI7 CEFTVWArHEM L7, fthpithisic expanded the scope of its commissioned projects, building on its
HEFILEARBEETH B, capabilities. This project can be a model for other regions to

follow.

£#Z URL https://miyamanavi.com/ 9
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Japan Tourism Award elected by students

~vh SRSt

VELTRA Corporation

AR bavricBnT, [
BRET) O OiEE . Hy
G PE TR 2 LA SR

[MHR—H T NP ILORTEA E AT B IR~ 2

k3R 7 72 L BED

SDGs) KADIEARIT in BHAES oL

FSDGs to learn in the world's most coral and people-friendly villages SDGs A FHRTHFEE TN T
Adult school excursion in Onnavillage 5 B~ H 2 RS &

nTw3 SDG »—1FF—
AL DOV L, B
A BLEH Stk & gL .
LD HUIR DT Z FUNE
EMYANDN [ZEe~wx
(AR ) T2 (9
g )] T2e7h (Hi~
OFBKRY )] DiEES
Mo ey 7— & KL {
X5V HIW T A SAS Do W

EHIRL 7. go1¥ st

In the post-Corona era, we wanted to create tourism with a
"plus-sum" concept that would shift away from "consuming travel"
and toward a society that co-creates the future by revitalizing the
local economy. Through the connection with SDG Partners who
dispatch staff to Onna Village, which has been certified as an SDGs
Future City, we have collaborated with the Onna Village Tourism
Association, and started the project with the aim of creating tours
that give back to the local community by creating a circle of "tabimae
(prior learning)," "tabinaka (actual experience)," and "tabiato (taking
back to daily life)," that allows participants to learn more about local
issues and incorporate them into their tours.

%#".ﬁ‘f’/ b RITRUDRMETS SDGs hER - BRTOYS LY This is an excellent SDGs experience/pursuit program offered
LTIEFHRTHD., BN THAITWZREREY byatravelagency, and we recognized it for its efforts to
ZBELTRODEL. BRLLSETZZEBEFTM reexamine and resolve issues faced by Onna Village through
L7 tourism.

£Z URL https://corp.veltra.com/press/press_jp/5964/

Selection Comment

nmEschkiatt

Ensen Marugoto Co., Ltd.
Bk T O
FREACEF T
VAEDZ VA

"Ensen Marugoto Hotel"
By considering the area along the railway line as one hotel,

itis designed to revitalize this declining regions so the visitors
canenjoy the charms of the whole railway line.

it

BB X V25 - FRBNFLE - $25F - AN EGEL TR Ic B WT, HELIKS
Tl ay 7 Y EHEETHRICLCTIRY, T8k LTl LTBUE T 7V 74 v
ZLTOL LT, HEDOHi AT TN 2OV GBHFDA v 7 FHEFi 2o Tl
CEEHIICLTWS, 52382, i 2 OXRZILLBBERBEDHINTY —) X LT
LT, ARVIET1IHAD 1 HEETHEDY TR, FL 1 ATH 100 A7 100 MK
LTHo5RMIEEEHIEL T . AL Ui 25%e< JR W5 20 NR#E2
ZlhTV] RRBLTOE, MBS LRRICDIERE HIFLTWL,

The purpose of this project is to create a new model for regional development from Tokyo and to
§ maintain the transportation and other infrastructure by connecting scattered and dormant local
contents with rail lines and branding the entire area as a hotel in whole (Marugoto Hotel) as a
tourism destination in areas along rail lines, where transportation, distribution, economy, and
population are declining due to depopulation and aging. By protecting the hometowns and
building accommodation tourism to experience the second hometown feeling, we aim to create
communities along the rail line that will not end with 10,000 people coming once for an event,
but will have 100 people come 100 times for the same 10,000 people. We will start this "Ensen
Marugoto Hotel" project from the JR Ome Line, where the population and the number of
passengers continue to decline, and we are looking forward to expanding it to similar
depopulated and aging communities along the rail line.

AV EOARZWDBOBEAERICEZ DTSR, ML EOBNITEEZ

HoTW3 L ERHICAHEOFIBZ (R REIBIE-TV 3Rzl <

ﬁ#f’f s DBERHIHICE VT ORI TH D NHZBHEFFDID DB DEHHI
o BEERFRICEDEZ,

Selection Comment  The project was recognized that it does not rely on a few high-impact tourism
resources, but rather on the attractiveness of the entire region to pull in visitors,
andthatitis playing arole in encouraging the use of public transportation at the
same time. This can be applied to many depopulated areas, and could be an
effective and innovative solution for maintaining public transportation.

#Z URL https://marugotohotel-omeline.com
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AWARDS Hokkaido Treasure Island Travel Inc. PRI BDE RO < D 2T 5. WG ABIIE, SHR, 74 R, Al o BDERS L gL

(018 FFHBAAA R, FARIED - LR RS, KIS 2 2 CRA LIRS 5 L RC.
-

v ‘ﬁ i Aok L) ~ 2 e7 Vv - fR% - FRCOMMfE 15 2 & ChkTatEO 235 0 s miffidic 35, fEEHickbko

3[ t JE DRI TZ) N W AR L. 20 S < L ChAHOB I A L BEFAL A,
LN o N PN . We collaborate to create experience-based interaction programs that are unique to each region in Hokkaido,

= A ~ M = . . . . . .

EE%,QE4 /) A ]7 / ]‘ Eajh%ﬁ bjlﬁl{;j‘bn and train the players and coordinators involved in these programs. Incorporating these programs into
o N . tailor-made tour itineraries for affluent inbound tourists will lead acquisition of foreign currency, and will
ﬁﬂi{ﬁj‘— ﬁ — )( /f I\ ‘y ?——-H‘— E X support the creation of sustainable tourist spots. In liaison with accommodation facilities, transportation
| h . . . facilities, interpreters, guides, and tourism associations throughout the regions in Hokkaido (certified as a
<peqalty h'gh'Yalue and CUStOm'que private tour services fofwealthy inbound Company Driving Regional Growth in 2018), we ensure customer satisfaction by letting them experience and
“ourists, committed 0 the sustainability of all regionsin Hokkaido. be impressed by nature, history, and culture, and at the same time, we make travel agencies work proudly with
b e - preferential treatment by adding value to the hearing, proposal, and arrangement process. By developing the

similar destination-based travel agencies throughout Japan and having them collaborate, it will serve as a
model that dramatically raises the attractiveness of our country.

)S#T oS FRAY TV EEAHITOTIERL . HEHOBREN OFAAEFZEMRL. —ALOOY 7—Bff
HNEETH BT TREL X1V ESUNOHIRICHEEBORRZAIH LTV ER% R < GHE

L7
This project was highly recognized for the fact that, rather than creating new content, it utilizes existing and familiar resources
inthe region, creating not only an expensive tour price per person, but also an opportunity to earn foreign currency in areas

Selection Comment

: ol | N 3 ' outside of the main tourist destinations.
£ URL https://hokkaido-treasure.com/

\ = WIS 313 1987 4ED 1 ¥ ¥ A 2D Matsuhisa BHIELARE,. HARZIEARICL 225 IBHOASBIL
WAESE 70— A BRIEOMHE LCRIIE . 5 KB 6 OMSIL 1§55 NOBU - Matsuhisa (-
Nobu Matsahi FFAGER) RAME - DAEREOEIE LT, 4 vy y Fiadbcfife 7 7 VRolik, M

obu Matsuhisa BROWRIZ ST S, FUHONEHIEWE ST 2k Loz il>Tns, £, £%
. MEHE O3 7 R FE FGEICRIEL . HASUE 0565, HARERORIENZ R >T 05, 2n—

é:& 5 j(@ 60 "_'jﬁﬁu I:O)NOBU. S R—=F—=THBuN—L - T - c—nlicAT THEG oK ICETh, RS - HAUED
1] REICBOTHD,

M — = Since the opening of Matsuhisa in Los Angeles in 1987, Nobuyuki Matsuhisa has been
Matsuhlsa ﬂ‘ 7.}1/ ° I/x ]‘ 7 / % recognized as a creator of global Japanese food that is based on Japanese cuisine and is accessible
\m Sk N 5, — to people all over the world. He has operated more than 60 NOBU Matsuhisa restaurants on five
| [/7;_ E' O){ 91‘ =] continents (some of them are attached to hotels) as a base for disseminating Japanese food and

Spreadi ! hrough his Nobu and Matsuhisa hotels and culture to grow Japanese food fan base, especially for inbound tourists, and to stimulate their

preading Japanese U turet6r0(')lUg IS No 5uan Matsu IsaldOt.edsan desire to visit Japan. His restaurant in Tokyo serves as one of the bases for affluent visitors to
restaurants operatingn over 60 locationsin 5 continents worldwide. Japan. He also collaborates with ceramic makers and sake brewers to offer collaborative products
at his restaurant to promote Japanese culture and exports of Japanese products. Having many
opportunities to appear in the media with his global partner, Robert De Niro, he is making
efforts to widely promote Japanese food and culture.

IS - HE

§%¢:4? S ;ﬁi&%‘ﬂw*/h@#v—:‘/?‘/‘W:LA A INT Y RIREOEBRBOIEED—AL LT

Selection Comment He was recognized as one of the contributors in making Japanese food a killer content forinbound
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serious social issues i n recent years. The O tsuchi Jibier Social Project aims to create

Tourism to "learn about life through gibier." In order to provide a place where people can

travel and in forming the foundation forinbound promotion.
[FHE LT EIhZo 9 HIBBEEINTO IO MICRFIN - L2z EAHL. T

MOMIJI OWPE] ICEZBZEHELTOE T, 2R CTRIBRRHRANZEANTIHAO—DL LT, [V

AR N \ PAY RS

vE Iff] L‘fﬁﬁff—?‘.&x W& BRI . [~ 2 — s | RS 5807075 1k KA b BFIRITEC. B
CEMELTOE T,

Nﬁﬁﬁfﬂfﬂyﬁﬂﬁ‘j{%ﬁ/l‘.‘l/"“/*\’}l/7°|j 2127 P Y~ economic and social values in the lives of deer, 90% of which are captured and disposed

Otsuchi Gibier Tourism: sustainable eating learning through hunting culture, as"vermin," and to turn them into "assets of the town." In the part of the project, as one of
feel the cycle of life in which deer living in the nature of Otsuchi become our flesh and
blood, Otsuchi Ghibier Tourism offers a wide range of programs for adults and educational

£ URL https://noburestaurants.com/

EXZlUTiaERn] KV EDY — YR L2 EBLTuET, KEOAKRO P TEETL R
|_; :1:1_ EI /‘—‘ ) X ‘L\J Underpopulation and damages caused by wild animals and birds in rural areas have become
~Cooperative social project on Otsuchi Gibier Social Project~ the efforts to create related/exchange population, we are implementing Otsuchi Gibier

tours, including "hunting to experience the moment of the hunt" and "dress experience".

53#7154 AN /\‘/7-3: LTOMRZBAERLL. SDGs HBEPHR MO/ S—FRESHE THREFHIELT
WBm%z sl L 7

This project was recognized because it has converted the knowledge as a hunter into a tourism

resource, and has exerted effects in many areas, including SDGs education and gastronomy

experience.

Selection Comment

o ARG, iRET 7 7 v = v 7 Bfige. BUGRRHR ARy MO TF —2FoFyarvav sy, 57—
BREettFeaMa Lo vy SIS B Va3 G NI
LY=L HLTWw3 VH5 2 DMO 23823 2 81¢ H—E RN,

NAVITIME JAPAN Co., Ltd. RO FRC MG 0T BI85 Tii17 7= /I8IE) LHETSC e RFLT
ite 5 UM X EHEHCE £ 5. £10. FIAKS DMO BLACIX, Abk-CUsiiL 7 BT o

mﬁﬁﬁﬁﬂ%ﬁ_‘@yzii‘%‘;‘é Y=gy hEo S E iR R T 7w, ARS8 DT X RSO
7 AL R O BRI G L E 5.

The "NAVITIME Travel Platform" is a solution suite for corporate clients, providing features
TNAVITIME Travel Platformil including itinerary, route search, digital content such as sightseeing articles and spot information
NAVITIME Travel Platform: a solution supporting the promotion of extensive sightseeing ~data, and marketing tools such as data analysis.

By providing features of NAVITIME Travel Platform on websites operated by local governments and

ﬁ

et @ " r— i () Rt DMOs, users looking for tourist information can easily create one-stop itinerary plans, eliminating
BN v > '> T D the need to Asearchgcross multiple websites. ) ) ) ) )
T T From the viewpoint of local governments and DMOs, information on regional sightseeing and
RHTEE - BRLTLE | WREARED [ ———— excursion tickets can be presented to users at the travel planning stage, which facilitates the
WA | F e EW. 27y 0. EFLI-Z | WEF-5. FRWEE promotion of a wide range of tour activities and excursions, contributing to the revitalization of
SRS oM. ALA regional consumption and the preservation of regional sightseeing resources.
: i .

- : -

') W TOMAE B,

BERAVE  /G75AROBRmREOTOE—S 2> FRE LTOER. BHNARERIBOTEEY
Selection Comment FHHEIFESN BB DX DEHBY—ILTH BHZHEL o
This project was recognized as a powerful tool for tourism DX, which is expected to simplify the
creation of travel plans, be utilized as a promotional tool for facilities and others, and have the
potential to uncover hidden travel destinations.
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byFood.com

byFood.com

HAIA ) I—=V =YX L%
WU CTHAR DGk A

Future-proofing Japanese traditions through gastronomy tourism

BABERY—Y X LETERES

Japan Council for the Promotion of Sake Brewery Tourism

TR — U X 2 ® DHLY A A

Promotion of sake brewery tourism

—mtmiEA ETREE Y — Y ALK a—n—

Tanabe City Kumano Tourism Bureau
[ Responsible, Respectful, Realizable |
W77t gllie

i CHIHbRRET 2
e HIREZR BOEHE~

IResponsible, Respectful, Realizable] Sustainability &
Innovation on the Kumano Kodo Pilorimage Routes

DMO KLT%EI//\)WJEWE%‘E??‘@'D\ 2019 E;Eﬁ@% 5) IEI(D??ST’U RTRATREHEES
HUIEaN' DB, TIHHEICH FERP FHROBRBBEOFEMER fomz L 7o
This organization has a proven track record of the project at the highest level asa DMO and was
awarded the Japan Tourism Agency Commissioner's Award at the 5th Japan Tourism Award in 2019.
We recognized the project because itis adding some extra new innovations, including training of
travel guides and environmental education for children on top of the awarded items.

ANA NEO #kX&tt

ANA NEO,Inc.
N=F YV b TRNT T b T F—L
[ANA GranWhale |

Virtual Travel Platform "ANA GranWhale"

ki, BICWCRSEOEMIEE X -7 e Ll SiHAMEARIT &I HAR O TR L7 7 v b7+ —
LEME, [MR—DIANRALYZ—FARY Mvim—n] BESEIC, AR I=Y—)ZLD
HEEZ 7o T s, B O fEML L2 G2 LA REBEHIEL. Wb TRfE2 35
LickY AR IV =Y RLE MU CTHADEHRMRICIET 2 2 L2 HNE T2, T Ty b7+ —
LTI, AE RO AR 350 BALA L, BRI TR 1600 ML EZILY v, BUEE D ANABLE
WL OHIRICHIN 2 E oD IHED . A v 3Ty FIFEETS 2 &1 X0 5 AlEL UG PEIL e o 7
BB LEHFLTWS,

Our company operates a platform specializing in Japanese food for foreign visitors to Japan, targeting
mainly affluent Europeans, Americans, and Australians. Under the slogan of "Becoming the
world-beating gourmet entertainment company,” we promote gastronomy tourism. We aim to develop
food experiences utilizing local food products and food culture, and to promote them to the overseas
market, helping to inherit Japan's traditions through gastronomy tourism. Our platform handles more
than 350 experience-based products and 1,600 restaurants for reservations from all over Japan to
create opportunities for tourists to visit areas other than popular tourist destinations and attract
inbound tourists to lead to regional development and local revitalization.

BIIMEE(CICR 7CEDES P, BANDRERENDE S ZFHHEL . FFETOTTLOE
RERECHABADBULICET L ERBZFLIL,

This company was recognized for its efforts to create highly value-added programs and the
ability to disseminate information overseas. We look forward to the further enhancement of the
diverse programs and their nationwide expansion toward the diversification of inbound tourism.

EERA4F

Selection Comment

MEfHOocd, HAZHE-oTw3 ] b s ke, BlEYICidZIcb 3o )%
DOYED T K IAAAHELE T, e Tid, FA - BERT - 1k - 74y - e AR EoilEz &y,
HigoFi2rhdv, BliEWRbS, ZLT, ZOBNAHEN LEBOELARL, Zo i
O TIEOMABIPL IR UL 2 L BIRITRHEEL o 3. PV hoBiN7 7 v DJikic, 2ol
HeLptkba A [EEY —Y XAERE] 2R EELATHFNELBoTugd, #aRERRck
CoBHMEADHY . FAID»SDBOEES. 2O L0 LW EZHELTWALEIZEICKY
W RIEICOBD L EZTVET,

As the saying goes, "a sake tasting cup is filled with Japan," sake brewing has many stories of the local
people involved in the process. This association takes visitors on a tour of sake breweries, including
Japanese sake, shochu, awamori, wine, and beer breweries, to meet the local people and taste the sake.
And we further trips for visitors to enjoy the local cuisine and traditional culture unique to the region
while strolling through the area where the sake was nurtured. We hope that sake fans from all over the
world will enjoy the "sake brewery tourism experience" that can only be savored in that particular
region. Each prefecture has its own unique sake breweries, and we believe that encouraging tourists
from Japan and abroad to consume the local cuisine and sake will lead to regional development.

BEOKDICIBREBKDNYETH B, BEHLEEL TRBREDEFEDEREIZBLH
- N HRIREBEDEAZIToTHED . BADEZBLTREVRT— I RIS —h iz R DT
BERAVE orvicvamea@Lr.

Selection Comment Since sake brewing requires good quality water, this association was recognized for its
sustainable practices, such as educational activities to the public about environmental
protection in cooperation with the Ministry of the Environment. We recognized the fact thata
wide range of stakeholders take tourism as an engine of growth strategy through Japanese sake.

jp/home/sakagura/

R4 AT NP Y — Y XL a—n—I3, [SFA AT — 7 I X —DEBRE & bic, BOCEME 7TuEe—a
YOAZYTF 7 MABEDESZLICKY, RRUPHIR L, A, ERGEEEERD 1000 fEICORNT
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TEBHTT, ZTTHBIR, ANE 5 EERRGUC THRIFEA R 2L, MEIFO AP IEERY
WRALDMABIT 2 HA DK NS, T-&d7bh 5N A 25 K IcLE L7z, BN, HoLkER
COWTORERE, Hibk, BEYF il 7 0 Y=y Ml T,

PRESERVATIONThe Tanabe City Kumano Tourism Bureau is a tiny office with a huge mission: to contribute to
the sustainability of the Kumano region’ s cultural, natural, and spiritual heritage for the next 1000 years by
coordinating tourism development and promotion initiatives with the contributions of a diversity of
stakeholders. PANDEMIC PRO-ACTIONDuring the pandemic we did not stand idle, but used the time to
reevaluate, enhance and diversify our scope focusing on well-being and sustainability. ADVOCACY &
COOPERATIONWe have tirelessly lobbied for the creation and implementation of universal design systems, such
as internationalizing local transport and expanding the Kumano Kodo pilgrimage infrastructure. We are now
focused on creating a region wide emergency manual for local businesses and visitors. LEADERS CULTIVATING
LEADERSTo elevate the overall quality of the Kumano Kodo, we developed an advanced curriculum and ran
courses to improve local professional guides, focusing on leadership, guests experience, and safety.OUR
CHILDREN ARE THE FUTUREFor the well-being of our community and to truly be sustainable, our children
are the key. Therefore, we established the Kumano Nature School aimed at grade 5 students to reconnect them to
the nature of Kumano and the spiritual essence of Japan embodied by the Kumano Kodo pilgrimage. Activities
include experienced-based learning about the forest ecosystem, planting trees, and Kumano Kodo route
preservation projects.

ANA GranWhale 2% =174 Y D& O THEPILIEZ ZU®, HA - R &HEOTH, &
ZTH, L THHATE, K HHA &G L 28 &Lk 1 70 5HBLZ FEBL- DRAF - kR 35 3 —
FANETRANT Ty b7+ —LTF, VIRIP & XIENBIREICIEREZ 4 o) | L fbo
HUODBDHY, FHUIEA~OHE - FlOARE 072 TATHETAD PN TELZN TV Z—HTE 0T,
¥z, HAREOEM T, R, R AL OBE EC o ADWRETT, Hoonhei
BT AR=T N LT —F v VRITR E o H 0 & LHi HE R ORI BEL EC 1 X3 HEA R IC XD
M AVEICHRL TSV 9,

ANA GranWhale is a virtual travel platform that allows everyone to travel to Kyoto, Hokkaido, and
other cities in Japan and around the world anytime, anywhere, and with anyone, and to recreate,
preserve, and inherit cultural properties and attractive landscapes in cooperation with each local
government, just using a single smartphone. In the travel destinations called V-TRIP, various travel
guides are ready to help visitors learn about history and culture, and there are counters where visitors
can make hotel reservations once their interest in a particular region has been piqued. Visitors can
also purchase cross-border EC products such as traditional crafts, local specialties, and food products
from all over Japan. We will contribute to regional development by increasing the number of visitors
to Japan through virtual travel using avatars as their alter selves, and by promoting local production
and foreign trade through cross-border EC.

%7]':4 DN AR THBICFIATES 7S5y MR—LL LTECEARKE OV 7Y 0= R0 . giREIcS
AEERTEZATREME EREN RATN R EFEL 7o

Asa user-friendly platform accessible with smartphones, this project was recognized for its

potential and business feasibility that can contribute significantly to regional development through

collaboration of contents with the national and local governments.

Selection Comment
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Accesible Tourism In 2022, the Tourism Institute of Spain conducted its first field trip for universal tourism. The purpose

of this trip was to make it public that Spain was a pioneer in handicapped-friendly tourism from the
perspective of human rights (in accordance with the United Nations Convention). Travel planners and
wheelchair users were invited to accompany the trip to experience the field. Then we held a webinar
for the travel industry to introduce the barrier-free situation in Spain through the experiences of the
people involved on tourist attractions, transportation, hotels, and restroom conditions. This is one of
the measures to prepare for the growing need for universal tourism, not only for handicapped people,
but also for future travel in a more aging and diverse society.

N AZN=HIVY—VILICBDECEE LT, ERIEREERNICRMTE2ENELTTI7ARN Y
ﬁ#’k‘f 4 FICBHATWS 5%, BETYR—2—%%EHIDDRMRITERD DS VD, ZiFFFIH—
Selection Comment {Kr A >THR—IBERHEFELT.
This project was recognized for the fact that they are, as a country engaged in universal tourism,
making an effort to provide comprehensive information on facilities and are working on
familiarization trips, as well as the idea that the hosts side is united as a whole in providing support,
whereasitis often the travelerside to prepare for the supportersin Japan.

JTB Tlid, »7AMBOCRAHEETBLAKRY L TN V=Y XE~OWOMATH S [=F=- 174 |
DBBFICEFIL, Kbt Rk n e B2 2Bl 2 <Rk A BMY Az fFoTuE T,

JTB agrees the idea of "Malama Hawaii," an initiative for responsible tourism promoted by the Hawaii
Tourism Authority, and is making various efforts to realize permanently sustainable tourism.

B2tk JTB EARRFERLD BlIFER

JTB Corp Purchasing & Products Management Business Division
< ‘3 <z 2N 17 /f

Malama Hawaii

ﬁ%;ﬁ‘ v NTTEABOIST - NVAISRBETEREL BEIASI L, ChETOBREENLT
B> TV 2Rl BRILESLT3B8N%FmEL I

This projectis made in response to the Hawaii Tourism Authority's Malama Hawaii, so its need
and significance is huge. We recognized this company for its efforts to proactively develop and
commercialize contents by leveragingits accumulated knowledge.

Selection Comment

TG ILGEIVATE T S Fleld of Outbound Travel

APAN OEle 1E
rourim | K& Rt 2P

AWARDS Coco Planning , LLC
o 53R
WL 7R
hxay¥7
ST T s
Development and operation of

experience-based catalog gift
products utilizing hometown tax payments

La5RE#HHStt

Shirou Farm Ltd.

VAE Y2
FibenlhEZ
Zay—YRX LA
Sustainable ecotourism with
aloe and goats.

REEXORRAFICBRANMUIBMIISNTED. BE X BHTHR - FHEORL

AR ZE SRS EIT TR 3BT LMBIEERT 3L THINERADE TOTSLERHEL. LA EREEICEIBA TV 3Rz HEL 7o

nh 3 }E

BERAVE @ woRCIsaETELT. ﬁ#:ﬁof “k This project was recognized because it positions the tourism in a growth area for the
Selection Comment  This company was recognized not only for motivating travelers to visit the region, but & oction Commeds agriculture and livestock industry, offers good experience- and learning-based
alsoforits contribution to securing tax revenues by utilizing hometown tax donation programs through agriculture & tourism, and engages in various community

program, which can be completed locally. contribution activities.

£8#E URL https://www.coc

et JTB REARSZE

IS G, [ Rreoetin b
ﬁ?ﬁ@*fxi‘ﬂﬁ‘)v
BICHE 100 ;EICEH ! WHLT-
~/NER R RDOBLEE R VAL
“WiE ICBIARRREE~NORHIE S~ T RRyFr—L —R”

Selected as one of the 100 sustainable tourist destinations in the world! ) )
—High Evaluation for Sustainability in Nabegataki Falls, Oguni Town's Nationwide development of outdoor sports “Adventure Races” that
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EXTREMO CO.,.LTD
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Main Sightseeing Spot— make use of untouched nature.
FHERTRE R BN HEE T 5 LT, REBREL B34 —/N\—Y—UX LZE## S 570 Mg DRME T —VIC LIRS IRINLT IRV F v —Y— X LE LTEFHfL /oo
2 = 5 o O TILH = = 1 (=0 o < ERIC =9
BEHEALb :; ?ﬂ)jiéﬁt L‘C'-"Ffﬂﬁ(‘,T DETILD %@A‘E&?é K’é%ﬁﬁu‘}, ] A BERLVb @E@FE’&E@ =yl Bﬁf‘rl,f LA A ) A
Selection Comment S Projectwas recognized as one means of avoiding over tourism, which is a major Seloction Comment This project was recognized for its well-designed adventure tourism with a theme to
challenge in promoting sustainable tourism. We look forward to the spread of this interact with the local community. We look forward to the spread of this type of
model throughout the country. activity.

Winners

£Z URL / i o i £ http://www.a-extremo.com/
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F=LIRTIHyY
TOKYO DMM

teamLab Planets TOKYO

auFIHED
Aoy VEER G

ﬁi’ﬁ% WD RERL L
VA d W WAVAE=EVE

Measures to revive inbound visitor attraction after the convergence of
COVID-19 fostering expectations and data-driven promotion

E£EIVTIOVELTRBANTSHD. IOHBERTIESNIT D 2LERIMOEH =
BERIVE 5 reaLcesrRcRUODLAERELE,

This project was recognized for its attractive contents to engage customers, and for

connecting theinnovations of digital technologies gained through the Corona disaster

tobusinessthroughart.

## URL https://www.teamlab.art/jp/e/planets/

o A
EAnIs
Kanuma Chamber of
Commerce and Industry

POEL T2, Ty
ThbZlL

Atown - revitalization project by developing our new local specialty
'KANUMA Shiumai (dumplings)'

BERALP IR TR EIIC LSRR BOMREHS, IHEC L LTiiDMiRDETILE %

“FpRsc oA ERL T AREEL .

Selection Comment A a p
This project was recognized for achieving results in the tourism promotion with
dumplings atits corein a short period of time, serving as a potential model case of town
revitalization for other regions, and contributing to regional revitalization.

#£# URL https://www.kanuma-shiumai.com/

HOBRMTEF (NPO EA
ASO HEZRIEYER)

michi-no-eki-aso

Bk D%

T7TAETA 74—V E
ELUTEHLPCER A B
L EHGHBEYA IV —Y X L

Bokuya guide project and wide-area collaborative. Cycle tourism using Aso’ s grasslands for activities

B BIEETFD. BRLLTORAIBARF—LEERLTREEZRATLBCL
ffiL7ce A RBRT O SLGIHER > b THD . BB TRENEEDHE E
ZHARFLIc W,

BERIVE

Selection Comment

This organization was recognized for its achievements in devising a scheme that
protects nature and the environment and is also sustainable as a business. The
training program for travel guides is a key point for recognition, and we look forward to
furtherinnovations and improvementsin profitability.

SHATEARS

Institute ShikaTown
TourismAssociation

R RVWE
BOLEII~
HARZSFY . Hulgko oK%
ELWFrr 7|

"Transforming Marine Debris Removalinto an Attractive Tourist Resource: Safeguarding the
Environment while Collaboratively Establishing an Exquisite Campground with the Local Community"

. EFASLVWSBDEEZRY MEFICLBBAERICT 370, RABIXEER
BEFAVE o0, ROpESIACERETELE,
Selection Comment  Ti,i 450 ciation was recognized for the various efforts to turn the negative legacy of
marine debris into a tourism resource through events and others, and for its attitude
of involving the community atscale.

o8 MoK hEKER

Committee for the Future of - g
Komatsu Crafts & Manufacturing &

[ PESEBLCART /MR D
Wk 17E~ ~GEMBA
E) V7Y TFAR

Vuy TR ~

Promoting the Charms of Industrial City Komatsu~Industrial revitalization through the GEMBA Project!~

ERIEZFALCBHRICED. BEDHRLG TR HIHEROREAERICH
BERAV P 0B THRREMEICO IR TS BRETEL <o
Selection Comment  This project was recognized for potential sustainability by utilizing traditional crafts
notonlytoattractvisitors, but also to foster the next generation for local industry.

emba-project.jp/

LEE74vhalyay
Hiroshima Film Commission
TANL « Ay vay

AL !

AP ==Y L
~ [FI47 - =14
H—DHflE L Hic

Film Commission, a Driving Force for Screen Tourism - With the Case Study of “Drive My Car”

BEFELY L TOVLAIYIAVICIERBH BT ) =Y —UZXLDEFFIL 8%, [RBDBNE
Selection Comment FEBICERT S EEHRELIL,
Thisis agood example of proactive screen tourism by the film commission. We hope
that Hiroshima's charms will be deployed in a multifaceted way.

xtremo.com,

WP —RHEEA !:lr.li'ém I
SALBUADME (Daia Marssurrsen Pigarm] VA4~ -
s
e
Ca s, L
PRI WY PRCAY Y ITRAEL) ’
TaSan ‘

SALBLHEER R

Tohoku Tourism
Promotion
Organizatio

[ B[AIN: NQ0)
B¢ DX
DHEEICONWT

Promotion of Tourism DX in the Tohoku Region

BEFEALF TR DER DX DEMAY LTIZFERIIFRAITH D —mEtE R o BUEE LTEHEL oo
Y et SHORFANBNREEREIELIL,
election Comment . . . A A a
This is a great example of a wide-area tourism DX, and we recognized it as a project
that was far above the others. We look forward to seeing the substantial effects and
resultsin the future.

JTBAZ1 =y — 257 A 2lICO. E0Vl -3

%24t JTB
Ala=—-vay
T4y

€O, 5 MICE

R EERTRRT ST RS — 5
H!.’]BI-NH’—&[S!&

O, 51 STAY

WATESETELECO fRESNRE
il Tk

YRFFTIARAR
TB_ConllmuniCation o o=m & o}
esign, Inc. : a0

EAL T R

[~N*2 D25 —v
N — B
LB —FRy=2— IV HIEL T~
N >
[CO¥m MICE®| [CO-twm STAY® ]
[Towerd Carbon Neuterality in Social Intraction Secenes ~ [C0,ZEROMICE) [CO,ZERO STAY]]
9 MICE. EHERICHEIFZIL Dy bERLIcA—R YA 7ty MEEDT-D DA
BERAAE  amLr, suncRBSnACIBHLE.
election SomMment This project was recognized as a system to promote carbon offsetting by using credits

in MICE and accommaodation facilities. We look forward to its wide deployment in the
future.

£% URL

https://www.tohokukanko.jp/business/index.html

ww.jtbcom.co.jp/service/energy/co2zero/



Smmst - 3H

E
g
=
-]
<
3
<}
-]
=
-]
<
«
o
=
(%
(]
£
o
=]
L
[}
=
i
L

ﬂﬂ$ﬁf Winners

ield of Outbound Tr

»
A
o
c
c

=

et vFon-7
Pasona Group Inc. |
Well-being
Island (56 E; §
~VD B
RKAEtlaxic
[T~

Well-being Island Awajishima~toward Future Society for Our Lives~

i

N DIIE—VT Y= REWSRBESLVWIVE T M DIl Mg AEEETALAH
JBERILE o pmmgemoRATISRERELL
election Comment N N : .
This company was recognized for taking a long-term perspective on the wonderful

concept of wellbeing resorts while involving the entire community in the process.

£ URL https://

aji-resort.pasonagroup.co.

Yy oR
ETRES
SANUKI ReMIX

Executive Committee

ReMIX

SANUKI ReMIX

EHEEH. BLRIFEMDEV—DDANY FOFUICHEL TN B3R E L 720
BERLF »r‘/'/\‘-j‘f F%m%ﬁiﬂ'k%%%< < MFTHICRIE Y B C & TRERBILA >ND > REFRIC
Select M CEICHARFLIL,
election Comment N . N N . . . N .
This project was recognized for its combination of tradition and innovation, and for
the way in which the public and private sectors have worked hand in hand to elevate it
to the form of a single event. The event has a high affinity with inbound tourism, and
we are looking forward to its continued implementation to be able to lead to inbound
tourismin the future.

5% URL

RSt =HFEE

FTFIVRRIAV P

Mitsui Fudosan Hotel Management Co., Ltd.
(3T T7—1 (B F D &
LiEE)) | A2E0 T e

TE—CJER ML,
F%ﬁﬁ%ﬁhb%ﬂdﬁ@% AN

“Para-art (artistic and cultural activities of people with disabilities)” in hotels nationwide, and
transmitting “Japan’ srespect for diversity” to the world.
RTNORIEEEEN LTEEDH ZAOEMIEIC YT L 25 HEL T 8
BEEAP FRUTRBLEBELZAEL. HTERORELVSHI A EROEBHZT
Selection Comment ~ L7c#F5fl
This project was recognized for its use of the hotel's public nature to shed light on
the artistry of people with disabilities. This is a good example showcasing a new way
to contribute to the local community by discovering local artists, assuming
beneficiaries beyond tourists.

B%Z URL http

rp.gardenhotels.co.jp/campaign/happy-smile-art/

et JTB
EY2ARYYa—ay
E &, S E kS

JTB Corp. Business
Solution Branch 4

JTB 72
V—r—av®
JTB Agri Workation

AFRRICNTZYVa—> a3 eHbtE T MgAOREFEROBRRH 5bIFHiAIAE
WL e, SHREESHAEERLTETHD . HENBEROBRUEVTHH
FHRAEICRIFTO S o= ifFLeL,

In addition to providing a solution to the labor shortage, this project was recognized
for its sustainability from the perspective of economic contribution to the local
community. This project can be expanded horizontally to other regions of Japanin the
future, and we expect this company, utilizing this project, to lead to regional
developmentin terms of social significance as well.

BERAVE

Selection Comment

HEAFIRITHE SRR
NIPPON TRVEL AGENCY
Educational Sales Div

Y2RFF TN - TF7VF
ok ALY
71772 SB Student
Ambassador

SB Student Ambassador

. 0SDGs

SB EftaEz iy LIABIRITORMIZ. SDGs NDEMYL LIS ROBBERITE
BERLLb FBROEV L EEXZ3HDTHD . FREBSHREIC SDGs DERERANES
L THTIBBBRITOLENRZ T L2 LI,

Selection Comment

The project on educational travels centered on the SB International Conference will
contributeto the SDGs and provide tips for building future educational travel projects,
sowe are looking forward to emerging a new form of educational travel by ingraining
awareness of the SDGs among high school students, who will be responsible for the

s =T
FIRNH—ER

Leofoo Senior Travel Service

RIHEETORITICRHELTY —ERRHZLTED. TT7BEICN T ZEBFZOM
s Ve BB co BEDVILN—IE ot TSN BB
BERELb ’T—:b SEAAZEHEL 7o BBOILN—BRITOBRAOHDETHD . BEATHEBEL
Select] B3EHTH 3.
election Comment N . . L N 8 a
Being dedicated in providing travel services for the elderly, we recognized this
company forits detailed efforts, including its consideration for caregivers. Thisis an
example of Taiwan's tourism for the silver class, and it may be a good reference to
Japan.

#3% URL https://www.tohokukanko.jp/business/index.html

ser/nohmeets/index.html

[Ty —YZXL%MU T,
[LEIDEZ S IANER/S eI R

it sk & N DB %
“F5 i&m&.i%ﬁlviﬁﬁf @Hwi‘ﬁif

“To protect the world's diverse natural environment, local culture and
people's dignity through Community-based Ecotourism” Act Locally in
Mt. Fuji, Fujinomiya and Globally!
BELUTUT7ZERICZHENSTIY—UXLICERDIEA. HIHERDFRIZHES
BERAVP ADIL. BROEELIAMBERICOERDIEATVSRZFEL T
Selection Comment  Setting Mt. Fuji areaas a base, this organization has been involved in eco-tourism from
many perspectives, and we recognized it for the use of local resources as well as its
efforts to develop human resources in cooperation with high schools.

£ URL | ecologi cation.com / mtfujiecotours.com

Bt JTB
NTE k]
A e R R
JTB Corp. Overseas
Product Planning Division

NTAREF S i B g
7 7 Y Gz
PRt —e 2D

Service Innovation through the development of the 'OLI'OLI Hawaii App

BEREZERL. EBENRLMICOERTZIENIT T THZD, /\TA TORR
ZBHAERICHET LTV K Szl L,
BEBRAS | Thisis an excellent application that pursues customer convenience and contributes to
business efficiency, so we hope that the results achieved in Hawaii will be shared with
the Japanese domestic market.

Selection Comment

£ URL https://youtu.be/pCGDgBI_bsY
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$56[5] (20204%5) The Sixth in 2020

PﬁlJA&J@ 2 s
PNy Eﬁg&//\ 72

Transport and
Tourism's Award  Amami Innovation Co,, Ltd.

E&Lx [fmA+E—<A
L3%] #'Al% THEDEX
ft] ZERA~ER

Expanding “(Daily) Tourism of
everyday life experience” Created by
Village Culture With “Denpaku +
Magun Square” Both Domestically
and Internationally

A LA
BOLIY, —gpumaAxEnL3>55DM0
Eﬁ’g Taisetsu Kamuimintara DMO
oPiency ™ [Mountain City Resort] 7' > FOJZRLL 5 < Y
Rl ~stt 0 PECEAG [HERRE] 2R cES
TYT7ZzBELT~
Region-Building and Establishing the “Mountain City Resort” Brand:
Aiming for an Area Where Anyone Can Enjoy a Rich and Luxurious Stay

JIBAM&BEET A S FRvE>Y 7Y b
JTB Kyushu & Remote Islands Island-Hopping Project

JTBAMRBESTA 7> FhyEer 7AYo b
JTB Kyushu & Remote Islands Island-Hopping Project
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Miki Tourist Co., Ltd.

ThRE - RIREFERE/NZ Y 7 — [JOIBUS(Y 3 1 /3 R)]
HRDKRITE & —HEICI—0 v/ SEE |

Tour Europe With Travelers From Around the World on the Next-Generation
Rambling Bus Tour JOIBUS!

Bgonup Lre:
&

£ oA £84[8] (20184FF) The Fourth in 2018 poon 283[E] (20174£F) The Third in 2017

KB —mEEA
Grand Prizes Eg‘ Eﬁ'%

Snow Country Tourist Area
Association (Snow Country
Tourism Zone) ;

HplstiE i DMO ISk % oy £

w77 RFoKY [EHE

HRICEINTAEICERS |

Creating new brand
with the Regional Cooperation DMO,
‘Meet the wisdom hidden in the white world'

Afi‘?%";ii‘ HHAIRER  Hatagoya & Company
Excellénce ) BAHCH—DOMOTELF =—> [ 7731 — 0y SHEER |0

LERFICL S BEHRDA 27 FTEHEFLVRITRZA L DRE
Expanding the only & the first MOTEL chain in Japan 'Family lodge
Hatagoya' throughout the nation proposes for infrastructure building in

the car-oriented society and for the new trip style

%A EtEE %2 b Jinya Connect Co., Ltd.
[EEIR 7 b OERIC & 2 IREERE~DHLEL

Challenge for revolution of Ryokan-inn by using the Jinya Connect
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HASHITB
JTB Corp.

$55[8] (20204 ) The Fifth in 2019
1223 BRat
KEEL S s

Transport and
Tounsm's Award  Hyakusenrenma Inc.

[BiH] & HtR] 2o4<
HIFEE LY —EX
Regional Invigoration Service to

Connect “Farm Stays” with “The
World”

BOLIR., raEs 77—y 77—t a—
J& B~ Saga Ureshino Barrier Free Tour Center

Japap Tourism” JEEBRRD/NY 77 U —(LISESRIE~~REKE & DEHE~

gency
Commissioner's  |yNWTOmEISHIKRIZH

* This initiative has been also awarded The Japan Tourism Awards for Responsible

Tourism in collaboration with UNWTO.
Coordinating With Private Ambulance Services
— R EE AR RS Y — ) XLE2—0—

Tanabe City Kumano Tourism Bureau
DMO#EER I E R 2 E
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T F BRI
;.' 4 Palau Tourism Board
SN wmnomsREs

[Palau Pledge /354 7L< (ZH) DAKE ]

Creating the Palau Pledge: The World’s First Environmental Protection Pledge

KBV HRedmmems
Grand Prizes Fﬁzﬁiﬂ'\f}lfﬁfi
Minami Sanriku Hotel Kanyo
F*&‘é%ﬁutéﬁmxf:&m
EYEBANZ ] 12k B
i35 3 ML DERHE

Community revitalization and social
interaction initiatives through the
Storyteller Bus, a project designed to
help communities retain lessons
learned in the earthquake

# 7% /\—2KTIVER Park Hotel Tokyo
A fe — — o N

Ercdlience - 7—F 4R LA FFN FOT Ik
Artist in Hotel" Project

HERENG5ET LitER#s

HAIET— b
Rice paddy art
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KH1E - AW D> THBE Oboke-lya lttemirukai
WAE LR D A >3 EADEE

Encouraging inbound tourism to hidden scenic areas

HALHITB 7—IL Ny —> 3>
JTB World Vacations, Inc.

Toward Phase 5 in Making the Ureshino Hot Springs Barrier-Free:

* This initiative has been also awarded the Special Awards for DMO Promotion.
2ot - RREFIC B B < B HDET LWERIEE T ) VA DHKE
An Attempt at a Modem Sightseeing Model in the Hallowed Grounds of Kumano

Inakadata Village Renewal Project Promotion Council

jonup Lre;
HEE

jonup Lref
HAZ

RIWILT 2 RT 4 /8L NTA B BBEEAEEDOERIIEA%BRE LTz ['OLIOL 77> FoREL
Honolulu Festival JTB World Viacations, Inc. continuously develops its‘OLI'OLI brand with a view to creating superior
visitor convenience in Hawail, as well as infrastructure/services addressing current market needs

(£fg)] 2ixttBliEA BFBAERGS —REBiEA BFRITERS  BABRELS

[Host Organization] Japan Travel and Tourism Association/Japan Association of Travel Agents/Japan National Tourism Organization
E-mail:event@t-expo.jp TEL:+81-3-5510-2004 Offiial Web Site: http://t-expo.jp/biz
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