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11  Listof PastJapan Tourism Awards Winners

oo 256[E] (2020%) The Sixth in 2020 (5 =0 $85[H] (2020FF) The Fifth in 2019

&lﬂ:ﬁﬁ TmEA/)R— 3y &liﬁﬁ Htai
KB Y e agi KB S g pr
ransport and X X Transport and
Tourism's Award - Amami Innovation Co., Ltd. Tounsm’s Award  Hyakusenrenma Inc.

&b x [mA+E—<A [Ba] & MtR] 22o4<
L35] DRI [BEOEHK HIEEH Y —EX
1k’J % W%/\EF’% Regional Invigoration Service to

Expanding “(Daily) Tourism of Connect “Farm Stays” with “The

everyday life experience” Created by World”
Village Culture With “Denpaku +
Magun Square” Both Domestically
and Internationally
BOLIR:, @ AAE L= 25DMO BOUTR, eeasms 75—y 77—y s
FH B ¥ Taisetsu Kamuimintara DMO Je BB Saga Ureshino Barrier Free Tour Center
ézl;a%%,ggy::‘b Mountain City Resort] 75> K R & il 5 < ) éz*:%%gg‘y::: EERRRD/NY 7 7 U —{bILELEREA~ R A & D~
ISSRETS = § BB Ao [ 3 < L33} UNWTOfRIRE 51 R RS2 3
Awa[d?s EE:E’#J J:g'(_g_ﬁ t'k l—/%ﬂ#mﬂ %;ﬁuﬁ—c % 5 Awa“?s * This ini?lative has been also awarded The Japan Tourism Awards for Responsible
TYT7EBEELT~ o Tourism in collaboration with UNWTO.

Region-Building and Establishing the “Mountain City Resort” Brand:
Aiming for an Area Where Anyone Can Enjoy a Rich and Luxurious Stay

JTIBAMNBERT A Z > RRvEY 7RI b
JTB Kyushu & Remote Islands Island-Hopping Project

JTBAMRBESTA 7Y RRy ey s 7aY 20 b
JTB Kyushu & Remote Islands Island-Hopping Project

Toward Phase 5 in Making the Ureshino Hot Springs Barrier-Free:
Coordinating With Private Ambulance Services

—RRAEEARIHRES Y — ) ALE21—A—

Tanabe City Kumano Tourism Bureau

DMO#EERFRI B RF 2 E

* This initiative has been also awarded the Special Awards for DMO Promotion.
Eoith - REFFIC BT BN < B HDHF LWV E T ILADHEE

An Attempt at a Modem Sightseeing Model in the Hallowed Grounds of Kumano
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é pud Miki Tourist Co., Ltd. g % Palau Tourism Board
g E BHE - RAREE/ XY 7 — [JOIBUS(Y 3 A /3 R)] g N HROREREE

HHEDIRITE & —Ica— 0 v/ SEEE | [Palau Pledge /35747 Ly () DANE]
Tour Europe With Travelers From Around the World on the Next-Generation Creating the Palau Pledge: The World's First Environmental Protection Pledge
Rambling Bus Tour JOIBUS!

o on £84[5] (20184 E) The Fourth in 2018 o sa £83[E] (20174EE) The Third in 2017

Grand Prizes = iv Grand Prizes ) — TR T) 7
Snow Country Tourist Area Minami Sanriku Hotel Kanyo
Association (Snow Country _
Tourism Zone) r_}’%@ﬁé%a’ft IR WzHD
FEYRBNR] IS&B

i;lﬂisj?,ﬁ’f%_DMQ L\:JZZ) A £5% Hodg 2 S E ML DER R
#ﬁf‘:@:7 FENEAY, FEE = Cor:mm)ljzi/:;lbrlevitalization ant;‘social
— = - 5= A

ﬁ'ﬁ‘- B%é ?hj\_ %H/m\(’\— =7 J interaction initiatives through the

Creatlng new brand ) Storyteller Bus, a project designed to

with the Regional Cooperation DMO, help communities retain lessons

'‘Meet the wisdom hidden in the white world' learned in the earthquake
BEHE Y taiikERE Hatagoya & Company BEHE Y /S—2 KT IVER Park Hotel Tokyo
A f A fi - - s
Exédiencd - BARICH—DMOTELF z—> 773U~y IHEER] D BReflenct = 7—F 42 kA2 £FL TSI b

2ERERICLD. BEHEDA V7 7B HEH LUOFRITAZAILDIRE Artist in Hotel" Project
Expanding the only & the first MOTEL chain in Japan 'Family lodge -
Hatagoya' throughout the nation proposes for infrastructure building in
the car-oriented society and for the new trip style

HEENGS5ET LHEmES

Inakadata Village Renewal Project Promotion Council
HAIET— b

HREHEEI R b Jinya Connect Co., Ltd. Rice paddy art

fEEIR 7 b DOJERAIC & 2 REEEE A DBKEL
Challenge for revolution of Ryokan-inn by using the Jinya Connect KSHE - HABWLD THBE Oboke-lya Ittemirukai

WIF LR D A >/ EADEHE

Encouraging inbound tourism to hidden scenic areas
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HAEHITB BREHITB 7T—IL RN —2 30X
§ % JTB Corp. § % JTB World Vacations, Inc.
5 LYY ESS AV BN A7Acs s EEAEE ORI AL BIL L1 [OLIOL 75> FOR

Honolulu Festival JTB World Viacations, Inc. continuously develops itsOLI'OLI brand with a view to creating superior
visitor convenience in Hawaii, as well as infrastructure/services addressing current market needs

(Efe] 2EttEiEA BFRSLER LGS —RiEEA BARRITERS  BEBRSLS

[Host Organization] Japan Travel and Tourism Association/Japan Association of Travel Agents /Japan National Tourism Organization
E-mail:event@t-expo.jp TEL:+81-3-5510-2004 Offiial Web Site: http:/t-expo.jp/biz
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@l SUSTAINABLE
DEVELOPMENT

Y=-UZX L\ M
EXPO UNWTO G '«VALS
JvINY

gss Incredible India

HRICDEDLBELICDED,

// nREDI e A ,gf“:

BB w8y - Y—1) XL - 77— Kzt Weare very honored and surprised to receive this prestigious
TDOESBERE WL E, KEXRKTH B L2E(c  award, the Japan Tourism Awards, and, at the same time, we feel
BXxLEFOESL THYET, fir=bIiE agreat sense of responsibility. We are a very small company,
FOBESEWETY 7HOEAROSICEHKFF%4 established in the middle of the Corona disaster, with an office in
WX, OOFBICHE L TH/ a4 cd, anunstaffed station in the unexplored area of Okutama, Tokyo.

[RfREBTEHRTIVL IZ IR FEBRERT X Our "Ensen Marugoto Hotel" is a project to transform local
VF v —FA4 v E—DDRTIIMCEILT, “EA issues to values to the local community as a whole by using
RAERFILOZ7OY MZ" “BxRAEHTILDZE  Tokyo Adventure Line of the JR Ome Line to resemble a hotel,
FIYERMNKRTILOF v R MCT L Hbigie s with slogans of turning "unstaffed stations into front desks of the
THIR D EE A MEA~LTH - 24 L T < 7 a  hotel," "vacant houses into hotel rooms" and "residents into hotel
1o bTYT, T7R—20F THROEHAZEH-> cast members." As the shape of travel changes in the
TWL T, o8 S F & (cH-7mY—1U X post-Corona era, we will strive to create new tourism together

LEIHICEBELTEWY £F, with local residents.
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The Japan Tourism Awards recognize the sustainable and outstanding initiatives of domestic and international
organizations, companies, groups and individuals who have contributed to the development and expansion of
tourism.

From this year, the Japan Tourism Awards have been integrated with the Japan Tourism Agency
Commissioner's Award, which is presented annually by the Japan Tourism Agency, Ministry of Land,
Infrastructure, Transport and Tourism. By establishing a cooperative framework between the public and private
sectors on this initiative, we are able to recognize outstanding initiatives from a broader perspective and make
them widely known to society, resulting in deepening understandings of tourism and contributing to the further
development of tourism with this initiative as a model; these are the purpose of the awards.

In order to include the perspectives of not only those involved in the tourism industry but also those from a
variety of sectors, leading Japanese organizations, groups, academics, and businesses were invited in the judging

"o nn

process. Lively discussions were held around the judging points of "innovation," "profitability," "contribution to
sustainable tourism," and "contribution to regional revitalization" for each initiative.

These awards represent a tremendous opportunity for conveying Japanese tourism to the world. Instead of
relying on Japanese tourism organizations and companies alone to facilitate Japanese tourism promotion, we are
aware that Japanese tourism can be bolstered by 1) bringing more dynamism to the nation’ s local regions—where
the unique flavor of Japan can be found—along with 2) expanding on two-way tourism with other countries.

Award recipients were determined based on a common-ground awareness of the relevance of these factors in

future tourism development.

FHRHE

Committee Chairman

xR FHA
Mr.Yoshiaki Hompo
] e SR BLe p B
(UNWTO)

BEHSH TR

Chief, Regional Support
Office for Asia and Pacific,
UNWTO

(587

[ HELRXE R AV Initiatives Message from the Committee Chairman ]

ST THHERDZY v Sy - V=YX L - TT—FE, FHMavF oA ZO MR R EIE KO E T 3 ERV ORI L R Y T L7225,
[EINSED 5 A5 140 11D D HWG O LOIHIDIE S 2 THE £ L7z,

TEZGEREE | GBEh g5 Sek stk DEsiEitigco M3 TehT7A] 7uaver ] &, REERLO
VTV REICUTHRERZ 1O F T A LR TR RBIARITO L, EERIFTAORHIC, BAREFTAO7mY McZalH
B R B A~ LR LIS T 2 0, SO (g~ DO WA R < FHliT hE L 7=,

JRHEIHLIC I, [2=N—H Ay =Y XL | [2aY =YX L] HERBREABOEDOHEEICH 5T 2 RO ROIHIP R A b au T2 R
i 2B DX RN ZE R, HOFAR BT THldk (B R 2 & A0 BRA DAL 72l e S0 % BbhE L, &
THRAMaRF 2RI TR 2 el ELCTE Y . BURHEEDTEI WD TRIEWLELE,

¥/, SR LBUUTAET S BT RELRE] LRALZCLLY ., YIDTHAD»ODIEHER TS VWE L, HADOHGHZ D >
72T, WA BULHERICEHIL CO A BRI E RE T HLLTY vy - V=YX L - T7—FREbICHELL T e e BnE T,
COHNERE U TBOLE DS FB TR FEE 2R T 5 S e R icliff LTl &3,

The 7th Japan Tourism Awards was held for the first time in three years due to the global spread of the COVID-19, and we
received a total of 140 excellent entries from Japan and abroad.

The winner of the Minister of Land, Infrastructure, Transport and Tourism Award, "The 'Ensen Marugoto Hotel' initiative in
Depopulated and Aging Regions" by Ensen Marugoto Co., Ltd., had outstanding worldview representing the entire region as a
hotel, with the station and local contents in the surrounding area as a whole. The initiative was highly recognized for its idea of
transforming local issues into customer value, such as shifting vacant houses into hotel rooms, and unstaffed stations into front
desks of the hotel, that successfully engages visitors, as well as for its potential for future expansion to other regions.

Many of the entries included highly socially conscious initiative that contribute to the promotion of sustainable tourism, such
as "universal tourism" and "eco-tourism," active utilization of tourism DX in anticipation of the post-pandemic, and creation of a
related population that by involving local residents in order to alleviate the shortage of manpower. Each region has new
initiatives with a perspective of post-pandemic, and we realized once again the strength of the tourism industry.

In addition, we received entries from individuals for the first time since the award was integrated with the Tourism Agency
Commissioner's Award, which is presented by the Japan Tourism Agency. With the addition of individual applicants, we believe
that the Japan Tourism Awards will evolve further as an opportunity to recognize outstanding initiatives that contribute to the
tourism industry in a wide range of areas. We have great expectations for the tourism industry to achieve sustainable
development through this program.
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th JAPAN TOURISM AWARDS Examination Committee (Japanese syllabary order)

Mr. David Atkinson MEEHIEHHERE

AIx HZ

Mr.Tomoyuki Ishizuka

aE A

Mr.Yoshiro Ishihara

AXF &2

Prof. Yoshiyuki Oshita

= —
=) I
Mr. Hitoshi Saimyo

BO f—

Mr. Waichi Sekiguchi

=is LA

Mr. Koji Takahashi

-1 J/XF,

Mr. Hiroyuki Takahashi

=N B

Ms. Akiyo Miyakawa

HF BX

Prof. Masami Morishita

i Rz

Prof. Masayuki Wakui

= BERPBIS Y c Y=YXL - PI—F
HEZES SRR

Examination Committee Japan Tourism Awards elected by students Student Examination Committee

BFFIERAR NS a# CE
President, Faculty of Regional Development Studies, Otemon Gakuin University ~ Mr. Masaki Takai
Konishi Decorative Arts and Crafts Co., Ltd. R .

’ HMEMKE €22 R2F A M 2R B RE
ﬁﬁﬁ%ﬁﬁ College of Business Management, J. F. Oberlin University Ms. Ayaka Ilimura
Vice Commissioner KIREE KRS BAEE g =&

Department of Tourism, Osaka University of Tourism Ms. Natsuki Tsukazaki
-3 = o' 2 _ =
PRSI L R MR B AR 2 BE =
‘GNeII;\?glkE‘dn‘ory P c LTD Faculty of Global Human Sciences, Kobe University Ms. Nayu Kishida
viation Press Co., .
ESHRAR BEXLILHEE Bz 8w
IE] ’:E‘*i * $a ;ﬁ Faculty of Tourism and Community Development, Kokugakuin University Ms. Hiyori Fujinuma

Professor, Doshisha University/

DEHEEAAFBAERGSERER

BELFRBAZEEII21=7—2av%¥F WR BEF

Department of International Communications, Saitama Women's Junior College ~ Ms. Sayaka Inami

- : iati HERE BEFE he BE
President, ]apan Travel and Tourism Association College of Business Administration, Shukutoku University Ms. Mao Kojima
HASH MM BFHARIERTR RREILKZKRF R BHREEPHARE BH Mt
Representative Director, MM Research Institute, Ltd. Graduate School of Urban Environmental Sciences, Tokyo Metropolitan University ~ Mr. Junya Sugai

. RHEXE ERSLLED 1
E *Hﬁﬁ’t% (J NTO) Egﬁﬁg Faculty of International Tourism Management, Toyo University Ms. Minami Takahashi
Executive Senior Vice President, —
Japan National Tourism Organization BAXE ERREGREE HE #Z
Nihon University College of International Relations Ms. Rita Murao
— g EiE ABFIRITERSS — B2 BE =
Chairperson, ]apan Association of Travel Agents(]ATA) Faculty of Commerce and Management, Hitotsubashi University Mr. Haruka Nasu
o 2 oR1= 4ok e ot 2 UHKE BIALFE =if &
ﬁﬁ:*i E *uﬁﬁﬁﬁﬁmﬁ’ﬁﬁ HBE College of Tourism, Rikkyo University Ms. Yui Miyazaki
Manager, Development Bank of Japan Inc. i
RERFERE AR ER =T
ii** $ E g ﬁ ﬁ*gﬂ %ﬁ ﬁ#ﬂag Faculty of Human and Social Sciences, University of Marketing and Distribution Sciences ~ Ms. Yoshiko Shiomi
Professor, Department of International Tourism FBBEKRS e  BnE
Management Faculty of International Tourism Faculty of Sociology, Ryutsu Keizai University Ms. Nonoka Uemura
Management, Toyo University
LK BAFE =5 BEx
§§ﬂﬁi*$ﬁsuag Faculty of Tourism, Wakayama University Ms. Honami Sano
Professor, Landscape Architect (J.JR.L.A.) , 3
Faculty of Environmental Studies, Tokyo City University SHREAS B N HI & .
School of Commerce, Waseda University Ms. Haruka Nishie

(K#%4 50 B, SHREE)
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TOURISM

AwarDs  Points on which applications are judged.

BB/ RN—2 3> @EL. ILLED R
ETICLTH BTG ZRBELTVLSD

£t DX DEEIC LB IRITE DOFEM R ECENE
ROEEMMEEATHMLTLSD

s - ERFOFFHAI DM EICHTG TP
BRZHIE5TEHDTH DD

Does the initiative promote innovation and create a
new market as a new business model?

Does the promotion of tourism DX contribute to
improve the convenience of travelers and improve
the productivity of the tourism industry?

Does the initiative bring new expansion to improve
the sustainability of the region, industry, etc.?

AT RE B BE~ DEBK

Contribution to sustainable tourism

ONYTIYINRBHREMICIFEZEBLTLL
CEDE[RETH B

ORIEADIEE. BE-XLEEZOMIFERDER-
Re. ABBE. A=N—BILTH1>. Z1N—
2T 1 VRIRRDAY MR RE R R D
ERICEHMLTWVWSD

®ls it possible to implement stable initiative even
after the pandemic is over?

®Does the initiative contribute to the realization of
sustainable society through protection of the
environment, utilization and preservation of local
resources such as historical and cultural

inheritance, human resource development,
universal design, diversity and risk management?

Bk - BAEZORMMMEMBELFORMBICES
MRS ORFPHENAEXONRE A LEAR
mLTuwah

N - HRERIVRAEFN. FABEOREELS
W&, TRICRITANSNTULWSEHETH 5D

B AR R B LD #EEICE T - EED M EE PR
TR DHZ3HDTH I

KEUR AR, REFEL. BUIRMAER. EERER. SAEER.
BEDREOEMGHNLZBEIEZHIIZL

Does the initiative contribute to the realization of a
“profitable region” and the improvement of the
profitability of the tourism industry, such as by
adding high value to tourist destinations and the
tourism industry?

Is the initiative expected to secure revenue and
financial resources, and is it also accepted by the
market, such as obtaining high user satisfaction?
Does the initiative enhance the continuity and
effectiveness to promote sustainable tourism?

* Specify the targets such as handling number of people,
number of visitors, handling number of cases, number of
operations, amount of tourism consumption, economic
effect, etc.

BRBRAT—URIF—CEEL. HIEHSOREE
ICEE LB TH 5h
Is the initiative contributing to the development of

the local community in cooperation with various
stakeholders?

EM - 5585818 Field of Domestic and Inbound Travel

ERRITESUHBNEARITOILK « EIEEADEE

Initiatives to promote or invigorate domestic or inbound travel

iBYV4EIE  Field of Outbound Travel

BEAENCEITIRITEEDILK « FHEADOEME ( BELSOTICND Y RFHEAET, )
Initiatives to promote or invigorate international travel demand from within Japan
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Minister of Land Infrastructure, Transport and TourisSm* > SA

Ensen Marugoto Co., Ltd.

BB S T [IhEsZLFT 0]

AT NEA

"Ensen Marugoto Hotel" By considering the area along the railway line as one hotel,

it is designed to revitalize this declining regions so the visitors can enjoy the charms of the whole railway line.

BRI LIC X028 - RENHE - BT - AN EHRL T LGHBIgIc B WT,
BELIR->TWizlg oy 7Y 2 MG TRICLTRY, 32878 LTl
ELTBDET v TavrLTnlc T, WEDOHiAHTRIEETALEZ DD
RBHEDA Y 7 7R ER>TOLZEEZHMICLT WS, 553EE5FY, 5 2
DEBHILLERBIEROEINY =V A LEWETLIL T, ARVIETT HAR 1
Bk THDY TR, FL 1 HATS 100 A2 100 FEEHLTD &5 ivBriE% %2 H
AT, AR 235K JR Hfr o0 BhEs s
ZHIBLCOE . FfkoBBEibinBicd ERZ HiFLTnl,

The purpose of this project is to create a new model for regional development from
Tokyo and to maintain the transportation and other infrastructure by connecting
scattered and dormant local contents with rail lines and branding the entire area as a
hotel in whole (Marugoto Hotel) as a tourism destination in areas along rail lines,
where transportation, distribution, economy, and population are declining due to
depopulation and aging. By protecting the hometowns and building accommodation
tourism to experience the second hometown feeling, we aim to create communities
along the rail line that will not end with 10,000 people coming once for an event, but
will have 100 people come 100 times for the same 10,000 people. We will start this
"Ensen Marugoto Hotel" project from the JR Ome Line, where the population and
the number of passengers continue to decline, and we are looking forward to
expanding it to similar depopulated and aging communities along the rail line.

BEERA2)

Selection Comment

BREBAIO#IR > 7>V = EIC L THE
HeREzZ1Dd20RTILE BRI TRHRER
MRBES L ESRIFFTILOREIC,
EARIFATILOTOY MMIHE HHER
BEEBEEMEACERLBEAICEITTY
ZRzEmE<FHEL 7, tho@ERMIHD Tk
BERFHEIFO—DDOARE LTHHARFL
7oLy,
We love the project's worldview
representing the entire region as a hotel,
with stations and surrounding community
contents as a whole; we highly recognized
the idea of shifting vacant houses to hotel
rooms, and unstaffed stations to front
desks of the hotel, and that successfully
engages visitors. We hope that this will be
one of the measures to maintain railroad
lines in other depopulated areas.

-

BZ URL https://marugotohotel-omeline.com 5
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Japan Tourism Agency Commissioner’ s Awards
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CORARE ARTISANS JAPAN, INC.

—

it 1 2= D-FH il

BOCEEIBAD7-MEEVWST] 125

Reviving Japanese traditional crafts through “A new way of interacting with tourists and craftsmen.”

HAD G TEMD5E FIZIEA 50 52— 2B —&Z25U0 . FEio
15 ICETICAVRHEED 1/3 TP LTuET, ZARRREBDE D)) Chifl%
Kz, 7277 vy —EMidEAZBURZ 2 b ZZBUER LIRAD B 7274
EHRVHTRERER B DD S, HHLARLMALDD IOt %E
IR TE DA TV TIEANCHTAY TE 51 - Bed and Craft] 1 AREZ
DOl LCHALEINRET TR TiHhEYV L7z, ¥72 Bed and Craft 3Hug
DEEREHIREPELTRA, IHELFTALLTY I/ R—vay, Huidty
ZRRERT 5 2 I XD HCORR AN D EANHR AR ICD TG LT0E T,

Sales of traditional Japanese crafts have been dipping after peaking in 1975, and
have now dropped to one-fifth of their peak, with the number of craftspeople
engaged also decreasing to one-third. Lunched in Inami, Nanto City, Toyama
Prefecture, a town famous for its wood carvings, the "Bed and Craft - an
accommodation with craftsman experience," a distributed-type hotel where visitors
can stay and experience the joy of craftsmanship, was born out of a desire to revive
this situation through the power of tourism and to create a new relationship between
tourists and craftspeople in this age of technological advancement. Also, Bed and
Craft takes vacant local houses as a local resource, and renovates them as a hotel for
rent, contributing to inheritance of skills of local craftsmen as well by utilizing old
buildings.

£%& URL https://bedandcraft.com/

EERAVE

Selection Comment

BAZEDLIZANGENEEDD
DEHNRETILTHD . ZBIRDEH
PHEHEIZEDEVFEEAOHEFARL.
LERARBLRMRENHTVEZILES
<EHEL 7o

This is an epoch-making model in
developing multifaceted tourism town that
leveraging the most of artisans. This
project was recognized for its various
economic and social effects it has
produced, such as the elimination of
vacant houses and the expected
acquisition of traditional craft
torchbearers.
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Kamalshl DMC Ltd.

?:l:t)‘ L‘LDMC

e KAEEHLL a0 6 D fyifsd i BE R BUEHIE DY
@%ﬁ““i%é\ﬁi%%ﬁ@f;b VPP IC~

Recovery from the 2011 Tsunami and the Practice of Building a Sustainable Destination from Scratch - Viewing

the Whole Town as a "Museum Without a Roof"
WHAREBRICXD IR e Er RS L2201, ~—TFOHEIAB —-BELED
DO, FEBRHEETHZUPEOFR, AL Vo PEICHEIL TS, %
DT, ERPFHILHLBLZEKLONE2ET LIV RDOLNT NS, £I T,
Mz b 2 BDEEROFAZEE LY, Y 7elkz [EROLHEYA] LH
VT, MO REEHEDBEL DL L5BRIETERLE: [BAA—T v« 74— F -
12—V 7L BRICHEHATYS, RGN, BDEEMzZ TA] © T3]
LLTHY, M4 I b 22 BBUICRIEEL LT b S &T, INATEEZ
W dfth, @2 EUT (OB A0 2HNEE, HURE LI IGER Al
HcHFLG LT3,

Kamaishi city experienced tremendous damage from the Great East Japan
Earthquake. Now the infrastructure restoration work has settled down but the city is
facing challenges such as the decline of the steel industry (its core industry) and a
decrease in population. Thus, there is a need to develop a town that residents can
love and be proud of. To this end, we are working on the "Kamaishi Open Field
Museum" concept, in which the original tourist resources in the area are refined and
the entire area is regarded as an "open-air museum,” displaying local treasures in a
way that can be enjoyed by all. By focusing on "people" and "livelihood" as content
for tourism, local businesses gain opportunities for supplementary income through

g"

tourism, enhancing the city's "connected population." These strategies not only

promote regional pride but also create a virtuous cycle of revitalization.

©OHhEVLDMC

£#& URL https://kamaishi-dmc.com/openfieldmuseum/

EERAVP

Selection Comment

B REEEMENICER LD AN
SEYLEED EIF - DMO DETFILE
AR LTI L7z, BRAHRM
[FACEET. BIFRIZELTEHR
I EEOENBERL LTSERICKEL
BAFFL 70N,

We highly recognized this initiative as a
model case of DMOs that has created a
tourist destination from scratch while
thoroughly pursuing sustainability. We are
looking forward to its future prospects as a
new community-led tourism policy in
which tourism is a side business with
people and their livelihoods as tourism
materials.
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(G- GowithGuide Q Wwhere to?

Private Tours & Local Tour Guides

Connect with Local Tour Guides and Enjoy Private Tours from All over the
World. Request an Itinerary and Customize Your Tour!

I AR S RY TR

ith a real local of your g . .
" @ GoWithGuide.com

e ) (AR e OV ey T e 7 A B

Bty 7r—<—rrv 7L 4 A | GoWithGuide.com |

ATour Marketplace that Connects Tourists and Tour Guide Professionals (GoWithGuide.com)

Witkid 2013 FRICAIZEL . 2014 4E5 O HARTEEOMWIREN L L HAE A E < »
F I TEYT—D~—r v 7L AR [GoWithGuide.com] #FiHik, 2019 4EFE
DOYY—E 205 MF2EMNEZMA 2 TIOERELTW, LAL.20204:2Hic,
2uFYANZROFECHHIMNENIRITH B L. 58 LA 9FILL L3R L 7.
ZD7», anrtk, MR EKRITTEDR L aMREEOY T—H AV e~y
FUrTBRBNY T—~—T v T LA RBHIEL., ERZR->TWS, R
A2 BICHE>THA MDY E— b RBELARY . 58 EAEL AR5,

Founded in 2013, our company launched GoWithGuide.com, a tour marketplace to
match interpreter guides living in Japan with foreigners visiting Japan, in 2014. In
FY 2019, sales for this service grew to over 200 million yen. However, since February
2020, the number of foreign visitors to Japan have been drastically decreased due to
the Covid-19, causing radical reduction in sales by more than 90%. Therefore, as
post-Covid strategy, we have been expanding this project overseas with the aim of
becoming a total tourism marketplace that matches tourists traveling around the
world with tour guides living in the tourist destinations around the world. As the
number of target countries increases, the repeat rate of site use increases, making
our sales increase.

0 ENR—

B#Z URL https://gowithguide.com/

EERAVP

Selection Comment

ZRILITRBEAZTEICHIGLTEHFRD
VY T7—HAREDY Yy FUIICLDRITR
SOBEEDOSVWHDICLTED ., U4 —
FUUPRHEREHBEZRETEZLT
BRIBABELTVWARZ ML, 5%
DT IENTY RFBEIRANDOEBRICH
FLRZL,

We recognized this project for making
travel more satisfying by matching tour
guides from all over the world to meet
diversifying individual demand, and for its
environment-friendly ideas, including the
use of walking and the public
transportation. We look forward to its
contribution to the expansion of outbound
demand in the future.
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Executive Committee Award

Sustainable Tourism Awards (UNWTO)

AVF - 20 - F=FoMBIFSAE

Department of Tourism, Government of Tamil Nadu

Mannar Eco-tourism

FERTAL

ion Comment

2} —NBray—Y XA

RT—ILBIOY—UILTASTIMIE
112V 7—iEp =B LIt DRFEI

T T ORGSR ERRREDEIRVERRLDREL
RARLICENZEMETHD. SBOIIV—UXLICHITZHT
BHEF BRI TITVWS Rz 7

The Manar Eco-tourism project was recognized not only for its
economic contribution to the local community through the
creation of tours, but also for its efforts to preserve the unique
ecosystem of the region, to promote environmental

conservation, and to create employment, embodying a new

form of eco-tourism in the future.

£#Z URL https://www.gulfofmannarwl.com/

— R ABFTELEEEE < OIS
KYOTO MIYAMA TOURISM ASSOCIATION
ki L bk ) A TSR D

B CARpstnae7 Bt

Local community and tourist participation in Sustainable
tourism development.

EERAF

Selection Comment

R AT BE R B TR E 0 € 7L B BN,
DMO BN RAEXEEILALTENZE
T TETTVWB DI T Mz T
BETIEBZEETH B,

<~ F A BB REXIC BT G E T o R iE e T2y — ) X 4
OB, MBL thex, BREL ANF v RofkiviEtkz RS E
HiE L2l 2RO A TH S, Hktk 22 H 50 B XA THEZADL
TeT, TaY—YRLRZOOBREIGIEEE) 28 E 5570 oMbk
RRI LA AF vy 20MLZHIES. SO, BRI
ACEZMU T, Mtk AZ I LX85 2 L2 HIEL TS, s
v LG RE ST fR ot 2 iS5, BUREE S
HkbFE L D aiE, Y- XL LBRER 20 LEBRE AT, o
Zuyz7 M, XETar LR HE G2 MU TEREION AR R
DHELDIC, FifTBER T TATF v 7 DF = v 7R A v M Ko TG B
ZHiELTw5, OO SN REMSERYE (772K — AN HBI%
T 74 —LRE) X aY—Y) ALEHRTHRATE LT, BIFRE
ERGEL., CTILPBWEBRZRELTVS, ool vF—1H
EPREREX O e AT aY — VXL - TaY ey ME, HIBOINAE
) B3, BURR R REL . haofikilEtkzHL L2 HRLTW 5,
MO EMS MM T 2y — ) X LI TIN5 L TRIFIKER
MEL. CoHEALTROEEALZRHET S,

The development of sustainable community-operated eco-tourism in
the Gulf of Mannar Biosphere Region is a multifaceted initiative that
aims to promote financial, social, environmental, and governance
sustainability. By involving the local communities at all levels, this
endeavor seeks to strengthen community-based governance for
operating eco-tourism and other eco-development activities. The
initiative aims to enhance the local community's income through
direct employment and ancillary occupations. Training programs
empower the local residents and ensure social sustainability.
Integration with eco-restoration and community development creates
a symbiotic relationship between tourism and environmental
conservation. This project generates eco-awareness through outreach
programs and educational activities, while a sustainable plastic check
post prevents marine pollution. By showcasing the region's rich
biodiversity with eco-tourism facilities, such as glass-bottom boats
and dolphin observation platforms, the initiative promotes economic
growth and preserves unique ecosystems. In summary, the Gulf of
Mannar Biosphere Region's sustainable eco-tourism project strives to
enhance local income, promote environmental conservation, and
foster social sustainability. By showcasing the region's biodiversity
with eco-tourism facilities, the project promotes economic growth
and preserves the area's unique ecosystems.

UMM RERTH 2005 E
QLRSS %
U ®ET B MM L LR A
ISR L LI & 2 gl e o
LAkoTw3, ZhorBlits
TR LT, ik Ry B
BHEY R oTRIIF R, B ] by g
RALDANLCB S RIZRD | [

HUS AT DUFIEER (585 C LT, Fiftalfi g o<V HIELTWL 3,
£, MATHE A HHIK S D D= b F—2 R, BRI LTS
il % M 2 A PR A PE L . FRITHANC XV MBI K< 0B & 5 7l
OO EARELT, MOfllBEITE-T0S,

‘ e - Town of Miyama still retains a rich culture,
A4 D *

nature, and a sustainable lifestyle of living in
harmony with nature, including
Kayabuki-no-Sato and Ashiu Research Forest
(important preservation district of historic
buildings) managed by the Kyoto University.
Through tourism, we aim to create a
sustainable community, where local residents
»  and businesses proudly convey them to
visitors, creating a related population,
increasing immigration, and promoting a
virtuous cycle in the local economy. In
| addition, we view travelers as partners in the
development of a prosperous region, and
_' promote mutual understanding across
national borders and regions through tourism,
_with the aim of creating a better region where
more and more travelers are visiting.

This is a model case for sustainable management of a tourism
region. We recognized the fact that the DMO organization has
expanded the scope of its commissioned projects, building on its
capabilities. This project can be a model for other regions to
follow.

£Z URL https://miyamanavi.com/ 9
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Japan Tourism Award elected by students
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~vkSlRett

VELTRA Corporation pabandicsnC, (i

A7) »OoliHE ., H
B PE C R & LR R
2O 2tk TR TS
B RNV A S A S E A0
V=Y RXLDER %M > T
VWELnEFERITLT
SDGs AK#EHFZEINT
W2 BRI R Z IS S
NTw3 SDG »8—FF—
AR DO NH, B
MR B bk L 3 L.
BRI E ok O ikt SN kA
ZIMOANLR [2E~x
(g )T 2erh (%
W) [2e7 b (HE~
OfbRED )] DliE{ES
Hudghoit oy 7 — % il L
X5 &) HIYTIRY Al A
ZhAMR L7z, X 7
In the post-Corona era, we wanted to create tourism with a
"plus-sum" concept that would shift away from "consuming travel"
and toward a society that co-creates the future by revitalizing the
local economy. Through the connection with SDG Partners who
dispatch staff to Onna Village, which has been certified as an SDGs
Future City, we have collaborated with the Onna Village Tourism
Association, and started the project with the aim of creating tours
that give back to the local community by creating a circle of "tabimae
(prior learning)," "tabinaka (actual experience)," and "tabiato (taking
back to daily life)," that allows participants to learn more about local
issues and incorporate them into their tours.

MRy T NTREUDORTHS
SDGs] KADIEAHRIT in U

FSDGs to learn in the world's most coral and people-friendly villages

This is an excellent SDGs experience/pursuit program offered
by a travel agency, and we recognized it for its efforts to
reexamine and resolve issues faced by Onna Village through

BERA P RTRUNRMTS SDCs 48 - BRTOTSLL
LTRFBRTHD. BMNTEI TV 3REAZEN

Selection Comment _ . & CE-®EL. BRLELSLT5EHEHME

Ligs tourism.

nREsciatt

Ensen Marugoto Co., Ltd.
B ST Hu T D
REBZEF T
VAEDZ VA

"Ensen Marugoto Hotel"
By considering the area along the railway line as one hotel,
itis designed to revitalize this declining regions so the visitors
can enjoy the charms of the whole railway line.

-2 -

SEBRERLIC XV - FBDHE - FE5F - ABEEELTLLNEIIc B LT, HELIR>
Twlkay 7y Y 2 RIETRICLTRY, 528 FTALLTHiELTBOET 7V T4 v
LT ET, HU ORI AR T AR OV RGHF DA v 7 FHEF R > T
CEERHMICLTwS, 533L%FY, 2 05K LLARLABROMEINY —Y X LERGES
BTET, AXYMET 1 TAS 1R THDY THL, WL 1JATS 100 A7 100 [k
® LCHO MR ZHIEL T, AR FdU D235 R 2O 20 [iEs
TeFRTN] ZBBLTOE, o insic b ERZHELTHRL,
The purpose of this project is to create a new model for regional development from Tokyo and to
maintain the transportation and other infrastructure by connecting scattered and dormant local
contents with rail lines and branding the entire area as a hotel in whole (Marugoto Hotel) as a
tourism destination in areas along rail lines, where transportation, distribution, economy, and
population are declining due to depopulation and aging. By protecting the hometowns and
building accommodation tourism to experience the second hometown feeling, we aim to create
communities along the rail line that will not end with 10,000 people coming once for an event,
but will have 100 people come 100 times for the same 10,000 people. We will start this "Ensen
Marugoto Hotel" project from the JR Ome Line, where the population and the number of
passengers continue to decline, and we are looking forward to expanding it to similar
depopulated and aging communities along the rail line.

A VNG FOREVHBOBAERICEZ O TIIAL . HIFSEOMITEEE
H-oTW 2 L AFICAHISEDHBZ R T REIBE->TLBREF L. $<

E%;ﬁ‘ v DBEHIRICE VT OLARRETHD . REZBHERFOIDDEIIH DFEHH
BRERFRICED§ 3,

Selection Comment  The project was recognized that it does not rely on a few high-impact tourism
resources, but rather on the attractiveness of the entire region to pull in visitors,
andthatitis playingarolein encouraging the use of public transportation at the
same time. This can be applied to many depopulated areas, and could be an
effective and innovative solution for maintaining public transportation.

% URL https://marugotohotel-omeline.com
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P TREABOEHI O 0 23835, WHINMES P sGmEEI, S, #A F, ilEHoBUGHRS Lkl
(2018 AEHMANAG I FCENE) . FHARPIEN - LR RS, KB 325 2 & TRIE NI 2 IS5 LHIRC,
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A T2AL R R L . Z DR [N5 2 & ThAEOMAE I % LT 5E 71 e %5,

We collaborate to create experience-based interaction programs that are unique to each region in Hokkaido,
and train the players and coordinators involved in these programs. Incorporating these programs into
tailor-made tour itineraries for affluent inbound tourists will lead acquisition of foreign currency, and will
support the creation of sustainable tourist spots. In liaison with accommodation facilities, transportation
facilities, interpreters, guides, and tourism associations throughout the regions in Hokkaido (certified as a
Company Driving Regional Growth in 2018), we ensure customer satisfaction by letting them experience and
be impressed by nature, history, and culture, and at the same time, we make travel agencies work proudly with
preferential treatment by adding value to the hearing, proposal, and arrangement process. By developing the
similar destination-based travel agencies throughout Japan and having them collaborate, it will serve as a
model that dramatically raises the attractiveness of our country.

HAStitiEEERMRITH

Hokkaido Treasure Island Travel Inc.

LHBEN RO 593,
EREA AT VDR T E A
flifiA—Z%=A4 B 7—H—E 2

Specialty high-value and custom-made private tour services for wealthy inbound
zourists, committed to the sustainability of all regions in Hokkaido.

E%;ﬁ‘r vk FRAV TV EEHHITOTIIRL . HEHOBREN OFAAEREZERL. —ALDOY 7—EfH
N HBETHBLIT TIRIEL . X1 VERSBHUNOHIRICHEE SO ZAIH LTV 225 <FHE
Selection Comment L
This project was highly recognized for the fact that, rather than creating new content, it utilizes existing and familiar resources
inthe region, creating not only an expensive tour price per person, but also an opportunity to earn foreign currency in areas
outside of the main tourist destinations.

BZ URL https://hokkaido-treasure.com/

WAME 13 1987 4D 1Y€ 2D Matsuhisa BIELARE, HARZEARICLAALIRTOADBIL ®
7= VAR OALE R E LRI E . 5 KPEIC 6 0J5HILA #2535 NOBU - Matsuhisa (—if
BTN R - HASULREO I E LT, vy U PRI 7 7 VIEOIK, #iHE
WOMELICEF DTV B . UKD B BN QIO — D L LTo 2o Tnd, 7z, $3%
L EHE O3 7 R EFMETITRAL, HASILD RIS, HAEMOEIHRBZ X >Tws, Zo—
P A=bF—=THZuA=F - T - —n LI AT T OB T, RIS - HAX LD
FECHDTHS,

Since the opening of Matsuhisa in Los Angeles in 1987, Nobuyuki Matsuhisa has been
recognized as a creator of global Japanese food that is based on Japanese cuisine and is accessible
to people all over the world. He has operated more than 60 NOBU Matsuhisa restaurants on five
continents (some of them are attached to hotels) as a base for disseminating Japanese food and
culture to grow Japanese food fan base, especially for inbound tourists, and to stimulate their
desire to visit Japan. His restaurant in Tokyo serves as one of the bases for affluent visitors to
Japan. He also collaborates with ceramic makers and sake brewers to offer collaborative products
= at his restaurant to promote Japanese culture and exports of Japanese products. Having many
opportunities to appear in the media with his global partner, Robert De Niro, he is making
efforts to widely promote Japanese food and culture.

Nobu Matsuhisa

45 KFE 60 JEELL_ EONOBU-
Matsuhisa F7)L + LAV %
WU 7= HASUL DN IS

Spreading Japanese culture through his Nobu and Matsuhisa hotels and
restaurants operatingin over 60 locationsin 5 continents worldwide.

BABRZA VNIV ROFZ—AVTFIVICL. A YNTY FREOEBIMOINEED—AL LT
fliL 7o

He was recognized as one of the contributors in making Japanese food a killer content forinbound
travel and in forming the foundation forinbound promotion.

£Z URL https://noburestaurants.com/

JEE DL a2 HETH B S ONTTRD LI Bk Kbivexy —svr7uv=s b g,
[HE] LTI Zo 9 P BERINTOBEOMICKRRFEN - LWz LR ML, T
DOWME] 1ICEZBTEEHIELT0E S, 2o CBIRSERALIZ LR SISO —oL LT, [
VXZELTRre #5] KEET ey —Y XL RHLTeE S, KEBOARDTEE T s
Fh7=b DI L 2 DB EZ KU B2 it 2720, KRV ey —Y X LTIk [H 5B %tk
S BFALT ), [~y =R RS Bl 07 nr 702 KA LEBERITET, WEVHE
ML TOE T,

Underpopulation and damages caused by wild animals and birds in rural areas have become
serious social issues i n recent years. The O tsuchi Jibier Social Project aims to create

EERA4F

Selection Comment

MOMUJI #xX&tt

MOMIJI
VEIZ LTI Z 5
[ KRB ey —Y XL |

~E’E’rﬂ{§b’(ﬂ%ﬁi’rkhﬁ“/ ELY—2 3N 70Y 27 FLD~ economic and social values in the lives of deer, 90% of which are captured and disposed

as"vermin,"” and to turn them into "assets of the town." In the part of the project, as one of
the efforts to create related/exchange population, we are implementing Otsuchi Gibier
Tourism to "learn about life through gibier." In order to provide a place where people can
feel the cycle of life in which deer living in the nature of Otsuchi become our flesh and
blood, Otsuchi Ghibier Tourism offers a wide range of programs for adults and educational
tours, including "hunting to experience the moment of the hunt" and "dress experience".

Otsuchi Gibier Tourism: sustainable eating learning through hunting culture,
~Cooperative social project on Otsuchi Gibier Social Project~

E%iﬁ'f DA /\ya—g: LTOMREBRAERILL. SDGs HBEPHR O/ S—FRESHE CHREFIELT
WBR% ML 7co

This project was recognized because it has converted the knowledge as a hunter into a tourism

resource, and has exerted effects in many areas, including SDGs education and gastronomy

experience.

Selection Comment

% URL https://otsuchi-ogsp.com/tourism

NI, iIT7 7 v = v 7 Bge. BUERL ARy MO T =2 G0 Fvararysyy 7F—
ZOMED =T T4V T =N BT BV Y 2= a VBT T, BRITH ARG i Bk & 7 i
PRy — VB GBS L TO B RER D Z0h, AR DMO 2R3 2 BUER Wy — e 2NIC,
KO TR BN Z B THIET 2 [IKTT7 7y = v 7 BhE) 293 aceT, kBT
WCBY M S AR TEE T, $72. iRk DMO BT, Husk 80 L 7= BLeh e
% o SR 72 & & kB G T BERS THROR T E A7 0 LTI AT B R R ETE L WA B0
PEALC b D BB IR AT G L E 5
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NAVITIME JAPAN Co., Ltd.

DL 5 7) 2y =
RT3 A VAESSZEM

‘ )I The "NAVITIME Travel Platform" is a solution suite for corporate clients, providing features
|TNA TIME Travel Platformj including itinerary, route search, digital content such as sightseeing articles and spot information

NAVITIME Travel Platform: a solution supporting the promotion of extensive sightseeing data, and marketing tools such as data analysis.
By providing features of NAVITIME Travel Platform on websites operated by local governments and

@ e [ iy B DMOs, users looking for tourist information can easily create one-stop itinerary plans, eliminating
m WEI T UORRE Y S vrrioam D the need to .search.across multiple websites. . . ) ) .
T From the viewpoint of local governments and DMOs, information on regional sightseeing and
U TEE - ERLTVE BEEEERD I EEAEERELE excursion tickets can be presented to users at the travel planning stage, which facilitates the
MRy F—50, RN, Ry FAN. EFAD-R BRF-5. OmEE promotion of a wide range of tour activities and excursions, contributing to the revitalization of
SNSEAE T bl LR regional consumption and the preservation of regional sightseeing resources.
- i L
mAan TR T ORAEE 2 PR o N .
- I 2 £ 2 b BERAVE /575 rROBSPEREOTOE— 2> FRE LTOER. BoNIHEREOTREE

Selection Comment FH'HRFINBERN DX DB DAY —ILTH DR %FHE LTz
This project was recognized as a powerful tool for tourism DX, which is expected to simplify the
creation of travel plans, be utilized as a promotional tool for facilities and others, and have the
potential to uncover hidden travel destinations.

#% URL https://www.navitime.co.jp/tourism-solution/
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Jury's Special Awards

byFood.com
byFood.com

HAMa) ==Y X L%
WU CTHARDIEH K Z

Future-proofing Japanese traditions through gastronomy tourism

BAERY—Y X LTRSS

Japan Council for the Promotion of Sake Brewery Tourism

WY — U XL ® DI FHA

Promotion of sake brewery tourism

—igitEEA {IHEER Y=Y A LE1—A—

Tanabe City Kumano Tourism Bureau
[ Responsible, Respectful Realizable |

W77 fifiE gl

ti CEHIREY &
fime 7R BOEHE~

Responsible, Respectful, Realizable] Sustainability &
Innovation onthe Kumano Kodo Pilgrimage Routes

BERSY

Selection Com
DMO & L TR LANILOBHEEIEN B 2019 FRFEDE 5 BOATT— R THATREEEZR
BLIcEENHB. £IHHEICHT NERCFHORRRBE Oz R fomz ML 7co
This organization has a proven track record of the project at the highest level asa DMO and was
awarded the Japan Tourism Agency Commissioner's Award at the 5th Japan Tourism Award in 2019.
We recognized the project because itis adding some extra new innovations, including training of
travel guides and environmental education for children on top of the awarded items.

=

ANA NEO #kxX&tt

ANA NEO,Inc.

N—=F YV FTRNVT Ty b7+ —L
[ANA GranWhale |

Virtual Travel Platform "ANAGranWhale" )

Bk, BICWORSEOERIEE X =5y e Lk, SiHAHE AR & HA DO ZRLN 7T v b7 4 —
LEGE, MR- DINAL Y Z—FAR Y PAvriz—~] EHFEC, HAIR)I=V—YXLD
HEEZR TR 0T 5, MO AP REULZ 2 L RISREFHTEL . Wb TRE2 352
LILkY AR I—Y =YX LML CHARDEHMRICIRT 2 Z LR HINE T2, 47T b7+ —
LT, EEHO AERG 5 350 Fif L L BREE PRI 1600 JELL EZIRY v, BUEER DA SBLE
LA DI N D E oD FHEY . A o8y v FFEBR TS C &I XY M7 AR P e D7
ABTLEHELTWS.

Our company operates a platform specializing in Japanese food for foreign visitors to Japan, targeting
mainly affluent Europeans, Americans, and Australians. Under the slogan of "Becoming the
world-beating gourmet entertainment company," we promote gastronomy tourism. We aim to develop
food experiences utilizing local food products and food culture, and to promote them to the overseas
market, helping to inherit Japan's traditions through gastronomy tourism. Our platform handles more
than 350 experience-based products and 1,600 restaurants for reservations from all over Japan to
create opportunities for tourists to visit areas other than popular tourist destinations and attract
inbound tourists to lead to regional development and local revitalization.

RAINEEICEG 7BDES P, BANOREENDRS 2FHELIL. SHETOISTLOE

BERAV D sarnmcsB@nsucnrc2BRBEEFLLE.
Selection Comment This company was recognized for its efforts to create highly value-added programs and the
ability to disseminate information overseas. We look forward to the further enhancement of the
diverse programs and their nationwide expansion toward the diversification of inbound tourism.

[FIFrodIcid, HASGE-Tw3 | LEbhD LI Ic, BlEDICEZIiclbsikoT %
DOYIENT K SAAFELET ., Wi Tid, HA - BEN - Jalk - 74 Y - E— AR XD E KD |
WD T2 2hdbv, BiligWbS., ZLT, ZOBNIAHENL LWEBELALRS, ZoLH
O TROPBEFHIRLEH UL Z L BRITEfEEL 0T, R ThoBIl7 7 vojjkic, Zot
HreLhbkbr s Ny —Y X A0 2R LATHT hZL BoTuEd, #HRERICHE
DB BWEHDHY . FNIDODOBEES, Zo Lo L RLEN L T2 it kY
M AIEIC DR A B EZEZTVET,

As the saying goes, "a sake tasting cup is filled with Japan," sake brewing has many stories of the local
people involved in the process. This association takes visitors on a tour of sake breweries, including
Japanese sake, shochu, awamori, wine, and beer breweries, to meet the local people and taste the sake.
And we further trips for visitors to enjoy the local cuisine and traditional culture unique to the region
while strolling through the area where the sake was nurtured. We hope that sake fans from all over the
world will enjoy the "sake brewery tourism experience" that can only be savored in that particular
region. Each prefecture has its own unique sake breweries, and we believe that encouraging tourists
from Japan and abroad to consume the local cuisine and sake will lead to regional development.

BEOCDICRRERKDUETH 70, BEEEELTRAREOESFH 2RI 2L
N BIRIBERERDEAZEIToTED . BERDEEEL TRLEWVWRT— 7RI A —D 82 RO T
BERAVE ~ovricvasesmire,

Selection Comment Since sake brewing requires good quality water, this association was recognized for its
sustainable practices, such as educational activities to the public about environmental
protection in cooperation with the Ministry of the Environment. We recognized the fact thata
wide range of stakeholders take tourism as an engine of growth strategy through Japanese sake.

tps://www.nihon-kankou.or.j e/sakagura/

e IO Y — Y R LK a—u—I3, [k AT — 2 FAX—DEBRE LI, BUHHIE 7uE— 2
VDAY TF 7 EMABEDELILICKY, MRUPHIROL, FISK. BEREEE XD 1000 {EICORNT
WL FHTREPEICERRS 2 | LW RERflRERFD, IEBA T4 RTT, SV T Iv I B bids
YTy 70ihb i bIbEs T e PR RETTRETEIC IR A M C AR A R PRI L . BREL,
SRR T D70 IR S L L7z, SRS L) : Bhabid, HESmpE B o ML Helr e& 4L A
V7 FDBMHERTE, Z=S—H - FHL Y - SRTFLORERLEADTDIC, 70 FHLE AT 2
UTEELZ, BUER, HutfECBDER Icig €, e ko R aRshiie= 27 o fFlici 1L T
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PRESERVATIONThe Tanabe City Kumano Tourism Bureau is a tiny office with a huge mission: to contribute to
the sustainability of the Kumano region’ s cultural, natural, and spiritual heritage for the next 1000 years by
coordinating tourism development and promotion initiatives with the contributions of a diversity of
stakeholders. PANDEMIC PRO-ACTIONDuring the pandemic we did not stand idle, but used the time to
reevaluate, enhance and diversify our scope focusing on well-being and sustainability. ADVOCACY &
COOPERATIONWEe have tirelessly lobbied for the creation and implementation of universal design systems, such
as internationalizing local transport and expanding the Kumano Kodo pilgrimage infrastructure. We are now
focused on creating a region wide emergency manual for local businesses and visitors. LEADERS CULTIVATING
LEADERSTo elevate the overall quality of the Kumano Kodo, we developed an advanced curriculum and ran
courses to improve local professional guides, focusing on leadership, guests experience, and safety. OUR
CHILDREN ARE THE FUTUREFor the well-being of our community and to truly be sustainable, our children
are the key. Therefore, we established the Kumano Nature School aimed at grade 5 students to reconnect them to
the nature of Kumano and the spiritual essence of Japan embodied by the Kumano Kodo pilgrimage. Activities
include experienced-based learning about the forest ecosystem, planting trees, and Kumano Kodo route
preservation projects.
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ANA GranWhale is a virtual travel platform that allows everyone to travel to Kyoto, Hokkaido, and
other cities in Japan and around the world anytime, anywhere, and with anyone, and to recreate,
preserve, and inherit cultural properties and attractive landscapes in cooperation with each local
government, just using a single smartphone. In the travel destinations called V-TRIP, various travel
guides are ready to help visitors learn about history and culture, and there are counters where visitors
can make hotel reservations once their interest in a particular region has been piqued. Visitors can
also purchase cross-border EC products such as traditional crafts, local specialties, and food products
from all over Japan. We will contribute to regional development by increasing the number of visitors
to Japan through virtual travel using avatars as their alter selves, and by promoting local production
and foreign trade through cross-border EC.
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Asauser-friendly platform accessible with smartphones, this project was recognized forits

potential and business feasibility that can contribute significantly to regional development through

collaboration of contents with the national and local governments.

Selection Comment
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In 2022, the Tourism Institute of Spain conducted its first field trip for universal tourism. The purpose
of this trip was to make it public that Spain was a pioneer in handicapped-friendly tourism from the
perspective of human rights (in accordance with the United Nations Convention). Travel planners and
wheelchair users were invited to accompany the trip to experience the field. Then we held a webinar
for the travel industry to introduce the barrier-free situation in Spain through the experiences of the
people involved on tourist attractions, transportation, hotels, and restroom conditions. This is one of
the measures to prepare for the growing need for universal tourism, not only for handicapped people,
but also for future travel in a more aging and diverse society.

ARAYBIFBER

Tourist Office of Spain
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Accesible Tourism
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This project was recognized for the fact that they are, as a country engaged in universal tourism,

making an effort to provide comprehensive information on facilities and are working on

familiarization trips, as well as the idea that the hosts side is united as a whole in providing support,

whereasitis often the travelerside to prepare for the supportersin Japan.
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JTB agrees the idea of "Malama Hawaii," an initiative for responsible tourism promoted by the Hawaii
Tourism Authority, and is making various efforts to realize permanently sustainable tourism.

HRl24t JTB L ARRFELD BlSFER

JTB Corp Purchasing & Products Management Business Division
2T « NJA4

Malama Hawaii
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This project is made in response to the Hawaii Tourism Authority's Malama Hawaii, so its need
and significance is huge. We recognized this company for its efforts to proactively develop and
commercialize contents by leveragingits accumulated knowledge.

Selection Comment
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Development and operation of

experience-based catalog gift
products utilizing hometown tax payments

Shirou Farm Ltd.
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Sustainable ecotourism with
aloe and goats.
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This project was recognized because it positions the tourism in a growth area for the
agriculture and livestock industry, offers good experience- and learning-based
programs through agriculture & tourism, and engages in various community
contribution activities.

AR ZE SRS EIT TR 3B ILMBIEERY 3L THINERNDE
BERIVE # pwcRR TS ERERMELL.
Selection Comment  This company was recognized not only for motivating travelers to visit the region, but
also forits contribution to securing tax revenues by utilizing hometown tax donation
program, which can be completed locally.

Selection Comment
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JTB Corp. Kumamoto Branch
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Selected as one of the 100 sustainable tourist destinations in the world!
—High Evaluation for Sustainability in Nabegataki Falls, Oguni Town's
Main Sightseeing Spot—
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This project was recognized as one means of avoiding over tourism, which is a major This project was recognized for its well-designed adventure tourism with a theme to

challenge in promoting sustainable tourism. We look forward to the spread of this interact with the local community. We look forward to the spread of this type of
model throughout the country. activity.
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Nationwide development of outdoor sports “Adventure Races” that
make use of untouched nature.
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byFood.com
byFood.com
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Future-proofing Japanese traditions through gastronomy tourism

BAERY—Y X LHEEGERS

Japan Council for the Promotion of Sake Brewery Tourism

WK — Y R L ® DHLY FHA

Promotion of sake brewery tourism
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Tanabe City Kumano Tourism Bureau
[ Responsible, Respectful, Realizable |

W7 fifiE s c i i Re T 2
e I HE 7R BOEHE~

IResponsible, Respectful, Realizable] Sustainability &
Innovation onthe Kumano Kodo Pilgrimage Routes
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This organization has a proven track record of the project at the highest level asa DMO and was
awarded the Japan Tourism Agency Commissioner's Award at the 5th Japan Tourism Award in 2019.
We recognized the project because itis adding some extra new innovations, including training of

travel guides and environmental education for children on top of the awarded items.

ANA NEO X1t

ANA NEO,Inc.
N=F XV ITNTT Y T4 —L
[ANA GranWhale |

Virtual Travel Platform "ANAGranWhale" )

=
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Our company operates a platform specializing in Japanese food for foreign visitors to Japan, targeting
mainly affluent Europeans, Americans, and Australians. Under the slogan of "Becoming the
world-beating gourmet entertainment company," we promote gastronomy tourism. We aim to develop
food experiences utilizing local food products and food culture, and to promote them to the overseas
market, helping to inherit Japan's traditions through gastronomy tourism. Our platform handles more
than 350 experience-based products and 1,600 restaurants for reservations from all over Japan to
create opportunities for tourists to visit areas other than popular tourist destinations and attract
inbound tourists to lead to regional development and local revitalization.

BTIMEELICE ERD AP, BANOREREAOTIZHMEL o 2HBTOYSLOE
BERAV P s3nmcsB@ns s 2 ERBEEFLE.
This company was recognized for its efforts to create highly value-added programs and the
ability to disseminate information overseas. We look forward to the further enhancement of the
diverse programs and their nationwide expansion toward the diversification of inbound tourism.

Selection Comment
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As the saying goes, "a sake tasting cup is filled with Japan," sake brewing has many stories of the local
people involved in the process. This association takes visitors on a tour of sake breweries, including
Japanese sake, shochu, awamori, wine, and beer breweries, to meet the local people and taste the sake.
And we further trips for visitors to enjoy the local cuisine and traditional culture unique to the region
while strolling through the area where the sake was nurtured. We hope that sake fans from all over the
world will enjoy the "sake brewery tourism experience" that can only be savored in that particular
region. Each prefecture has its own unique sake breweries, and we believe that encouraging tourists
from Japan and abroad to consume the local cuisine and sake will lead to regional development.
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Selection Comment Since sake brewing requires good quality water, this association was recognized for its
sustainable practices, such as educational activities to the public about environmental
protection in cooperation with the Ministry of the Environment. We recognized the fact thata
wide range of stakeholders take tourism as an engine of growth strategy through Japanese sake.

tps://www.nihon-kankou.or.j e/sakagura/

4 HOTEEF Y — Y ALK a—u—I3, [k AT — 2 FAX—DEIRE L bIC, BUHHEME 7uE— 2
YDAZTTF 7 HMBGbESILICKY ., BIFHIS oL, B, FEHEELRD 1000 FICO%RNT
WSFHEATREMEICETIR S 2 | L0d KERMliGERFO, NEA T4 2T, AU FIv i fhbids
YT Iy 7O b bIEES e B R RIS Y TRIR BN A R ATAIL . SR(LL.
BERALT D70 IR B L L7z, SRS LI : A b3, HUgESmBE B o LR i lr id& 4L A
V7 IDBMIERIE, 2= A—HN - FHLY - SRTLORRLEADDIC, 7-0EREE ST EH
FCEELZ, BUER. HUGCRZELBOEAICIT T, Ml ko B aRshiie= 27 A OfEiciE I LT
u\‘i@“ ) ﬁ—u:%) &f——oﬁﬁi TRUFEO RN T Z 0 572, U — 5?'-—//7° ?ml“l%‘@ﬁ%

EFEMLEL, & i)ﬁ%li*% im@iﬁ:‘b‘@%ﬁkﬁ@%ﬁjﬁé&h &’&%x.h&% DD
FEBLHLTT, ZTTHAEDIR, AV 5 R GuIC TRIFEAAYRS &L, BEIFO[SARRENr
WAL BIT 2 AADKNC, T-£biebii G A 25 X IcLE L, IMEINAR, RoLkER
ICOWTORERE, btk fEEFEfR 7 0y =y Ml T,

PRESERVATIONThe Tanabe City Kumano Tourism Bureau is a tiny office with a huge mission: to contribute to
the sustainability of the Kumano region’ s cultural, natural, and spiritual heritage for the next 1000 years by
coordinating tourism development and promotion initiatives with the contributions of a diversity of
stakeholders. PANDEMIC PRO-ACTIONDuring the pandemic we did not stand idle, but used the time to
reevaluate, enhance and diversify our scope focusing on well-being and sustainability. ADVOCACY &
COOPERATIONWEe have tirelessly lobbied for the creation and implementation of universal design systems, such
as internationalizing local transport and expanding the Kumano Kodo pilgrimage infrastructure. We are now
focused on creating a region wide emergency manual for local businesses and visitors. LEADERS CULTIVATING
LEADERSTo elevate the overall quality of the Kumano Kodo, we developed an advanced curriculum and ran
courses to improve local professional guides, focusing on leadership, guests experience, and safety. OUR
CHILDREN ARE THE FUTUREFor the well-being of our community and to truly be sustainable, our children
are the key. Therefore, we established the Kumano Nature School aimed at grade 5 students to reconnect them to
the nature of Kumano and the spiritual essence of Japan embodied by the Kumano Kodo pilgrimage. Activities
include experienced-based learning about the forest ecosystem, planting trees, and Kumano Kodo route
preservation projects.
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ANA GranWhale is a virtual travel platform that allows everyone to travel to Kyoto, Hokkaido, and
other cities in Japan and around the world anytime, anywhere, and with anyone, and to recreate,
preserve, and inherit cultural properties and attractive landscapes in cooperation with each local
government, just using a single smartphone. In the travel destinations called V-TRIP, various travel
guides are ready to help visitors learn about history and culture, and there are counters where visitors
can make hotel reservations once their interest in a particular region has been piqued. Visitors can
also purchase cross-border EC products such as traditional crafts, local specialties, and food products
from all over Japan. We will contribute to regional development by increasing the number of visitors
to Japan through virtual travel using avatars as their alter selves, and by promoting local production
and foreign trade through cross-border EC.
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Asauser-friendly platform accessible with smartphones, this project was recognized forits

potential and business feasibility that can contribute significantly to regional development through

collaboration of contents with the national and local governments.
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In 2022, the Tourism Institute of Spain conducted its first field trip for universal tourism. The purpose
of this trip was to make it public that Spain was a pioneer in handicapped-friendly tourism from the
perspective of human rights (in accordance with the United Nations Convention). Travel planners and
wheelchair users were invited to accompany the trip to experience the field. Then we held a webinar
for the travel industry to introduce the barrier-free situation in Spain through the experiences of the
people involved on tourist attractions, transportation, hotels, and restroom conditions. This is one of
the measures to prepare for the growing need for universal tourism, not only for handicapped people,
but also for future travel in a more aging and diverse society.

ARAYBIFBAER

Tourist Office of Spain
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Accesible Tourism
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This project was recognized for the fact that they are, as a country engaged in universal tourism,

making an effort to provide comprehensive information on facilities and are working on

familiarization trips, as well as the idea that the hosts side is united as a whole in providing support,

whereasitis often the travelerside to prepare for the supportersin Japan.
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JTB agrees the idea of "Malama Hawaii," an initiative for responsible tourism promoted by the Hawaii
Tourism Authority, and is making various efforts to realize permanently sustainable tourism.

B\t JTB (L ARRFRAR EFE8

JTB Corp Purchasing & Products Management Business Division
~7 « A

Malama Hawaii

Field of Outbound Travel
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This projectis made in response to the Hawaii Tourism Authority's Malama Hawaii, so its need
and significance is huge. We recognized this company for its efforts to proactively develop and
commercialize contents by leveraging its accumulated knowledge.
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Shirou Farm Ltd.
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Sustainable ecotourism with
aloe and goats.
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This project was recognized because it positions the tourism in a growth area for the
agriculture and livestock industry, offers good experience- and learning-based
programs through agriculture & tourism, and engages in various community
contribution activities.

HEHARZE RS IT TR 3BT LMBIEERT 3L THINERNDE
BERAVL @t sncmE TEEREHEL.
Selection Comment  This company was recognized not only for motivating travelers to visit the region, but
also forits contribution to securing tax revenues by utilizing hometown tax donation
program, which can be completed locally.

Selection Comment
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Selected as one of the 100 sustainable tourist destinations in the world!
—High Evaluation for Sustainability in Nabegataki Falls, Oguni Town's
Main Sightseeing Spot—
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This project was recognized as one means of avoiding over tourism, which is a major This project was recognized for its well-designed adventure tourism with a theme to
challenge in promoting sustainable tourism. We look forward to the spread of this interact with the local community. We look forward to the spread of this type of
model throughout the country. activity.

B URL http://www.a-extremo.com/
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Nationwide development of outdoor sports “Adventure Races” that
make use of untouched nature.
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teamLab Planets TOKYO
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Measures to revive inbound visitor attraction after the convergence of

COVID-19 fostering expectations and data-driven promotion

ERIVTOVELTREBANTSHD . IOFRERTEONIT P 2LRMOEH%Z
BERALE 5|4 covrickUo e E FEL L,
$plection Commettyy 1, project was recognized for its attractive contents to engage customers, and for
connecting the innovations of digital technologies gained through the Corona disaster
tobusinessthroughart.

## URL https://www.teamlab.art

Atown - revitalization project by developing our new local specialty
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Kanuma Chamber of
Commerce and Industry
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'KANUMA Shiumai (dumplings)'
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Selection Comment . a efl a A A a
This project was recognized for achieving results in the tourism promotion with
dumplings atits coreinashort period of time, serving as a potential model case of town
revitalization for other regions, and contributing to regional revitalization.

£8#E URL https://www.kanuma-shiumai.com/
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Bokuya guide project and wide-area collaborative. Cycle tourism using Aso” s grasslands for activities
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This organization was recognized for its achievements in devising a scheme that
protects nature and the environment and is also sustainable as a business. The
training program for travel guides is a key point for recognition, and we look forward to
furtherinnovations and improvements in profitability.

BERIF

Selection Comment

£ URL http://www.aso-denku.jp/
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Institute ShikaTown
TourismAssociation
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"Transforming Marine Debris Removalinto an Attractive Tourist Resource: Safeguarding the
Environmentwhile Collaboratively Establishing an Exquisite Campground with the Local Community"

BAISLVWSADBEEEZ RS MEFICLZBAERICT 37, #RABIRZER
BERALE o0, mApEEIACEBETEL:.
Selection Comment T}y 3550 ciation was recognized for the various efforts to turn the negative legacy of
marine debrisinto a tourism resource through events and others, and forits attitude
of involving the community at scale.

P —AEEEA LB

BTy T T TR
Pl * =3 e

o mlu.-u:-,ni!‘ ummx

LSS E
Tohoku Tourism

Promotion
Organization
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Promotion of Tourism DX in the Tohoku Region

FBEFEAF [REDEE DX DEAEY LTIRIERICFRHITH D — Btk VB LTRHEL 7.
o vl SBRORENBHREEREHFLIL.
Thisis a great example of a wide-area tourism DX, and we recognized it as a project
thatwas farabove the others. We look forward to seeing the substantial effects and
resultsin the future.
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Committee for the Future of
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Promoting the Charms of Industrial City Komatsu~Industrial revitalization through the GEMBA Project!~
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Selection Comment  This projectwas recognized for potential sustainability by utilizing traditional crafts
notonlytoattractvisitors, butalso to foster the next generation for local industry.

£ URL https://gemba-project.jp/
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Hiroshima Film Commission
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Film Commission, a Driving Force for Screen Tourism - With the Case Study of “Drive My Car”
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Thisis a good example of proactive screen tourism by the film commission. We hope
that Hiroshima's charms will be deployed in a multifaceted way.
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This project was recognized as a system to promote carbon offsetting by using credits

in MICE and accommodation facilities. We look forward to its wide deployment in the
future.

£ URL https://www.tohokukanko.jp/business/index.html

£ URL https://www.jtbcom.co.jp/service/energy/co2zero/
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Pasona Group Inc.
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Well-being Island Awajishima~toward Future Society for Our Lives~
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This company was recognized for taking a long-term perspective on the wonderful

concept of wellbeing resorts while involving the entire community in the process.

£ URL https://awaji-resort.pasonagroup.co.jp/
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This project was recognized for its combination of tradition and innovation, and for
the way in which the public and private sectors have worked hand in hand to elevate it
to the form of a single event. The event has a high affinity with inbound tourism, and
weare looking forward to its continued implementation to be able to lead to inbound
tourismin the future.
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£# URL https://s-remix.jp/
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Mitsui Fudosan Hotel Management Co., Ltd.
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“Para-art (artistic and cultural activities of people with disabilities)” in hotels nationwide, and
transmitting “Japan’ srespect for diversity” to the world.
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Selection Comment ~ L7c8F 5.
This project was recognized for its use of the hotel's public nature to shed light on
theartistry of people with disabilities. This is a good example showcasing a new way
to contribute to the local community by discovering local artists, assuming
beneficiaries beyond tourists.

BZ URL http

rp.gardenhotels.co.jp/campaign/happy-smile-art/
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JTB Corp. Business
Solution Branch 4
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In addition to providing a solution to the labor shortage, this project was recognized
forits sustainability from the perspective of economic contribution to the local
community. This project can be expanded horizontally to other regions of Japanin the
future, and we expect this company, utilizing this project, to lead to regional
development in terms of social significance as well.
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The project on educational travels centered on the SB International Conference will
contribute to the SDGs and provide tips for building future educational travel projects,
sowe are looking forward to emerging a new form of educational travel by ingraining
awareness of the SDGs among high school students, who will be responsible for the

£ URL https://www.sbs
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Leofoo Senior Travel Service
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Being dedicated in providing travel services for the elderly, we recognized this
company forits detailed efforts, including its consideration for caregivers. This is an
example of Taiwan's tourism for the silver class, and it may be a good reference to
Japan.
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£ URL https://www.tohokukanko.jp/business/index.html
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“To protect the world's diverse natural environment, local culture and
people's dignity through Community-based Ecotourism” Act Locally in
Mt. Fuji, Fujinomiya and Globally!
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Selection Comment  Setting Mt. Fuji area as a base, this organization has been involved in eco-tourism from
many perspectives, and we recognized it for the use of local resources as well as its
efforts to develop human resources in cooperation with high schools.

£E URL ecologi
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JTB Corp. Overseas
Product Planning Division
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Service Innovation through the development of the 'OLI'OLI Hawaii App
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BHERA L Thisis an excellent application that pursues customer convenience and contributes to
business efficiency, so we hope that the results achieved in Hawaii will be shared with
the Japanese domestic market.

Selection Comment

## URL https://youtu.be/pCGDqBI_bsY




