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We are incredibly grateful for being granted both the Minister of Land, Infrastructure, Transport and Tourism Award and the Japan Tourism Award for Responsible Tourism in collaboration with
UNWTO. We started the Denpaku facilities in 2016, and in 2020 we expanded 30 buildings and 44 rooms in a short period of time by private financing, and this is really thanks to the cooperation
of local residents and regional banks. Amami is a candidate to become a World Natural Heritage Site, but more importantly, the settlements on the island that have stood for centuries each have

their own culture and traditions, which is really what makes it a unique region. We hope that tourists will experience the daily life of the village together with the residents, and that this will make
the island a center of tourism in the future. As an architect, | hope to be able to shine light on settlements in another region, and to cooperate with the residents in a gradual invigoration.

LIRS, BER-ERA /RN—yavkraiti{&R Yasuhiro Yamashita / Architect and President of Amami Innovation Co., Ltd.
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What's JAPAN TOURISUM AWARD

Tourism is considered a growth strategy for Japan, and expectations are high for increased volumes of tourism
both within Japan and the world. The tourism industry in general encompasses a broad swath of sub-sectors
including tourism promotion in Japan, between Japan and the world, and inbound tourism to Japan—which means
it plays a significant role in the growth of the Japanese economy. The goal of these Awards, by way of a synergistic
effect with Tourism EXPO Japan, is to contribute to the development and expansion of the tourism industry by rec-
ognizing superior sustainable initiatives by Japanese and overseas groups, organizations, and corporations. The
Japan Tourism Awards also works to publicize these initiatives to render Japan a leading nation in the tourism
industry, both in Japan and the world.

Because tourism is a broad-based industry, the perspective of not only tourism-related personnel but also person-
nel from a variety of sectors is required to ensure optimal screening. To garner the input of this broad range of per-
sonnel, the screening process included the following leading Japanese organizations and corporations. Initiatives
were judged based on a lively discussion centered on the assessment criteria of “innovation and novelty,” “profit-

” o«

ability,” “expandability,” and “contribution to society.”

These awards represent a tremendous opportunity for conveying Japanese tourism to the world. Instead of relying
on Japanese tourism organizations and companies alone to facilitate Japanese tourism promotion, we are aware
that Japanese tourism can be bolstered by 1) bringing more dynamism to the nation’s local regions—where the
unique flavor of Japan can be found—along with 2) expanding on two-way tourism with other countries. Award
recipients were determined based on a common-ground awareness of the relevance of these factors in future tour-

ism development.
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Committee Chairman

R B
Mr.Yoshiaki Hompo

This year saw the 6th Japan Tourism Awards, and despite the global spread of the novel coronavirus infection, we received a total of 178 excellent entries
from within Japan and around the world, representing initiatives that will carry the next generation of tourism. Amami Innovation’s initiative Expanding
“Daily Tourism” Created by Village Culture With “Denpaku + Magun Square” Both Domestically and Internationally, which was selected for the Minister

ﬁ&ﬁ_&g;‘:&ﬁ% of Land, Infrastructure, Transport and Tourism Award, was able to transform the local daily life into a tourist attraction without relying on killer contents
BOEERAS by having the local residents coexist with tourism companies and act as leaders. In addition to being exactly what tourism promotion should be, this was

praised as a high-level initiative from the perspective of the UN “Sustainable Development Goals” (SDGs). Among the entries that were submitted, those
that had a high degree of social value and contributed to promotion of the SDGs with motifs such as “universal tourism” and “ecotourism,” as well as
initiatives with themes like proactive utilization of “ICT” and “entertainment,” continued to stand out this year. Additionally, this year saw a large number
of initiatives that responded to the spread of the novel coronavirus, giving a real sense of the strength and breadth of the tourism industry. During the
judgment of this year’s entries, there was just one thing that we thought was unfortunate. That was the fact that the quality of the English-language
information on the majority of websites (etc.) created to promote foreign tourism was quite low. It is extremely important that we increase the level of
English and present information accurately in order to effectively convey the charm of the various regions of Japan. We sincerely hope that by giving top
priority to this matter by the time that international exchange fully recovers, Japan can become a true paradise of tourism.

Chief, Regional Support Office
for Asia and Pacific,
UNWTO
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FERIVM Judging Criteria
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Points on which applications are judged.
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Does the initiative promote innovation?

Does it create a new market as a new business model?

FEM Expandability
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Sustainability: Does it generate enough profit or are there
financial resources to sustain the initiative?

Acceptability: Is it acceptable in the market and can it gain

repeaters?

*Give the number of users, number of visitors, number of uses, number of
operations, or amount of tourism spending, economic effect, over, at the
most, the last five years

<M Contribution to Soci
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Can the initiative work as a model for other areas?
Does the initiative seek to grow together with the region
and contribute to problem solving and attracting tourism?

Can the initiative be expected to develop further for
tourism exchange?
Does the initiative contribute to the realization of
sustainable society through preserving historical and
cultural inheritance, protecting the environment, human
resource development, or implementing universal design,
diversity and risk management?

SEi8DEHBH About Fields
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Initiatives to promote or invigorate domestic or inbound travel

7B41481,  Field of Outbound Travel
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Initiatives to promote or invigorate international travel demand from within Japan
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Expanding “(Daily) Tourism of everyday life experiece” Created by Village Culture With “Denpaku + Magun Square” Both Domestically and Internationally
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This is a community-building project that draws out the charm of the local settlements, and
was begun in 2016 on the island of Amami Oshima in Kagoshima Prefecture. A unique
village culture developed on Amami due to the influence of rule by Satsuma domain: this
initiative focuses on the everyday life of this island, and has been cultivated together with
residents and the government. As a measure for handling vacant houses and exchanges
between tourists and residents, we have started four different types of “Denpaku” lodging
facilities and transformed a closed-down supermarket into a regional base, “Magun Square,”
that combines the functions of an elder care facility, a restaurant, a market, a gallery, and a
hotel. Through these measures we are realizing a community-based society. The activity
program cuts out the everyday of the village and sheds light on the individuality of each local
resident. In response to offers from Komatsu City and other regions, since 2020 we have
been expanding to other parts of Japan, as well as to Taiwan.
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Selection Comment
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This is a proposal for a new form of travel that
“turns the daily life of the village culture into a
tourist attraction” without relying exclusively on
the killer contents of staying in the village by
utilizing vacant houses. Not only attracting
tourists, but also promoting the employment of
local residents and creating a place for tourists
and locals to come together has eliminated the
barriers between residents and tourists. The
initiative was evaluated highly for its notable
social value.
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Taisetsu Kamuimintara DMO
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Region-Building and Establishing the “Mountain City Resort” Brand: Aiming for an Area Where Anyone Can Enjoy a Rich and Luxurious Stay
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The main area centered on Daisetsuzan National Park, which is known to the Ainu people as
“the playground of the gods (Kamui Mintara),” has been recognized as a new tourist
destination for many people in Japan and overseas. The seasonal scenery, rich natural
environment, safe and secure agricultural products grown in the cool climate and
underground water of Daisetsuzan, unique industries of the north such as food and furniture,
culture built up by those who came before, hands-on historical learning activities, and so on:
in order to make this area that people will want to visit again and again, we will refine these
and other contents through cooperation with the regional government and local residents to
form a brand as a “Mountain City Resort,” promote the tourism-related industries and expand
the nonresident population to promote the regional economy. We will encourage the
revitalization of the resort and promote efforts toward the realization of affluent community
development.
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This initiative was evaluated highly for its many
exemplary efforts as a regional DMO. The
highly appreciated achievements include
providing multilingual support and utilizing
Maas, in addition to the wide-range
development of regional branding through
precise target marketing.

https://www.taisetsu-kamui.jp/
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JTB Kyushu & Remote Islands Island-Hopping Project
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JTB Kyushu & Remote Islands Island-Hopping Project
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In 2017 a new law on specified manned border remote islands was brought into effect.
Although multiple projects are being implemented by the grant utilization project, there are a
number of issues such as (1) the unsustainable price scale, (2) ship-centered transportation
infrastructure and lack of regional aviation awareness, and (3) limited lodging potential and
acceptance of secondary traffic. In addition to this, the remote islands do not approach the
market comprehensively but on one-by-one basis, with few integrated efforts in general. In
other words, there is a lack of wide-range cooperation. As a means to address these
problems, we came up with the idea of island-hopping products that connect each of these
remote islands. The aircraft is not a major or LCC one, but cooperates with the ORC of
regional airlines struggling to stay afloat, expands the remote island living route despite the
fragile management base, and has a side purpose of creating a new business opportunity
for regional aviation. We strive to “create a new tourism engine for the remote islands of the
Kyushu region.”
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This initiative is a utilization of Japan’ s
character as an island nation. It facilitates
remote island tourism through island-hopping
that uses charter flights, in addition to
fine-tuned content settings and as an initiative it
has a very high degree of originality. It was also
evaluated as having development potential by,
for example, expanding to other regions of
Japan.
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Field of Outbound Travel
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Miki Tourist Co., Ltd.
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Tour Europe With Travelers From Around the World on the Next-Generation Rambling Bus Tour JOIBUS!
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Amidst the increasing diversification of travelers’ needs, we need to respond to the customer
need for both freedom and convenience. To this end, in 2019 we began running the
“JOIBUS” SIC (Sit in Coach) bus tour in Europe. The service connects major cities while
visiting small towns and exquisite views located in places that would be inconvenient for
those traveling by themselves. There is a chat function supported by local staff while
traveling, along with a GPS-linked multilingual digital map provided in the app for when you
get to the sightseeing destinations: all of this is provided equally to travelers of many different
nationalities. Globalizing and combining reality with technology, to expand the customer base
for the new era that is only beginning and to provide customer service that meets

ever-expanding needs. We are continuing to strive to provide a commercial resource that can
sustainably develop the travel industry.

T

https://www.
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In tune with the increasing needs of FIT
travelers, this service provides even
solo-traveling customers with high-level
convenience. It includes services in Japanese
so Japanese travelers in Europe can travel in
comfort and with peace of mind. This is a
service which has been created by Miki Tourist,
a company with a long history of welcoming
tourists to European destinations. The service
was evaluated highly due to the diligence and
consideration of customers’ needs.

hop.net/joibus
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Legends of Catalonia: The Land of Barcelona VR Game
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Our goal is to use the VR game Legends of Catalonia: The Land of Barcelona to
encourage Japanese to develop an interest in Catalonia. This game allows the
player to experience the rich culture, history, cuisine, and natural scenery of
Catalonia. Several internationally famous Catalonians, including Carles Puyol, the
soccer legend who played for Futbol Club Barcelona, appear in the game as
characters. The game is set in a variety of iconic Catalonian locations, including the
Roman ruins of Tarragona, the old cathedral of Lleida, the mountain of Montserrat,
the town of Cadaqués that is famous for its ties to Salvador Dali, Barcelona’ s Sant
Antoni Market, the Sagrada Familia, and so on.
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Selection Comment

This is a novel idea of allowing people to experience the culture, history, and natural
scenery of Catalonia while enjoying a VR game. It helps users to deepen their
knowledge, and by implementing free streaming of the game, it has become a viable
way of presenting the charm of Catalonia with a simulated experience during the
coronavirus pandemic. This was highly evaluated.
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A Matching Platform for businesses in trouble due to labor shortages and young people

1-&?&&”&1}‘{4&“3”&3‘ -
~ 5 A

//isyourhome.catalunya.com/legendsofcatalonia/

7 AR—VTo K
e IR 2 H
Simultaneously awarded
Special Awards
for Start-ups

B O —BIEDES F T,
HAZMO—F &€cz22?,
EEDLNTUERS LS HHMIRIC
HADEIN B LA R
TRTORY) & HRDEH
H - ZEHNBAFRTE RS
FHEE (BHERPERRS) &,
TSRV AT E 2]
ERSWODOEEERYF VI T Bweb L1 h, BTV EFIET2EE
[F. BFEVWZII2ETHMEB LI SHIBZRTEDH. BELDERE
HEECHZ Z2ENTE, FLBRORFIVEENUIHFEVWEEL THEEIC
ADRBZENTREIC, BFLEVWEBL THIRD A ERVWERMNTE, [
WeSBERCE>TORRI#E (=HROBEMRAL) NTETWS, ZAR
"HUWIR' O Z1RER,

As tourist destinations become increasingly polarized, we provide an opportunity for
people to visit really attractive regions of Japan. Otetsutabi is a website that
matches young people from urban areas who want to travel to a variety of places
with businesses (lodging facilities, farms, etc.) in trouble due to short-term and
seasonal labor shortages in the area. Because the young people who use
Otetsutabi can travel while earning money by helping people, the cost of traveling
can be decreased below what it normally is. Otetsutabi makes it possible for these
young people to enter into the local community by using the skills that they
personally possess to assist the local people.We propose a form of “new journey” in
which you can have a deep relationship with the local people through assisting
them, and without even noticing form a special bond with the local area and become
a “community-related person.”

# Z K 4 ¥V k  Selection Comment

ZYRTA—LRBEFHFNOHRENB VN, RFEEHEUVEMBE(LZTREIC
TBHIET, FENRBICSMU LI KRRAODEBMO@ R CEBEEBIC,

BHREEIRVWWISRAET, MREEEOBVWORIIBERZYYFVIT
ROEFEFEHICBRZRERBARELEESFHEL .

A radical idea that turns common sense on its head, this matching platform connects the minds
of the local region and the youth. It is both novel and has high social value. The judges evaluated
the initiative highly for the fact that, by enabling university credit recognition it makes it easier for
students to participate. It is expected to increase not only the nonresident population but also to
show a high level of development potential to make the region a candidate for future settlement.

https://otetsutabi.com/
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Akita Inu Tourism

DMOIC & 2 iEiEEF (L

Regional Economic Invigoration Through DMOs

y t .
Tt
|
g {111 ‘ |
https://visitakita.com/

HEERI(ILLOIYYaY
Saga Prefecture Film Commission

71VEVRMARY MEEIC & A B RO BHER L XHIRE
HERIC2WT~Tayo Na Sa Saga Japan Festival 2020~

Tayo Na Sa Saga Japan Festival 2020: An Initiative to Promote Awareness of
and Interest in Traveling to Saga Prefecture Through Events in the Philippines

SEKAI HOTEL#=%4t

SEKAI HOTEL Co., Ltd.

SEKAI HOTEL

SEKAI HOTEL

&< BT (LIVE JAPAN =#%5)

Gurunavi, Inc. (Live Japan Perfect Guide)

FEAEARITELEEWebF—E A TLIVE JAPAN PERFECT
GUIDE; ~F&EK - RXBILBII2SEETORERE
Essential Multilingual Information In Disaster/Non-Disaster Times: Live

Japan Perfect Guide Online Tourist Information Service for Foreign Visitors

Pl W

|

ps://li-v

ERACERARE S, LA ARET, EOACREWS WERR TR TRA S L TU 7 E G AR Bt €9
2. ZDRERENZEZERT Blcthic. [ ORFBAQR R BB LICREDN TOSHIRDORRAODIE K ZHE
T QERMMBICHED EBBEZRF LU EROETEDE. B OMEZR LSt 2. QBRATEINOEEDH
B5T ILRILDEREDMOE DE#E F LM AL - RIE S EZDBRAZTEN T @HIFREFHNEEL LBV EBNRE
BRZEHL VO THIHD RS D 2B - MERE T3 1EH LTV EWS 4D DR Z B RSO I AR iEHOF =
REOBHEBDLHS FITHELED TV,

Akita Inu Tourism is a DMO representing Odate, Kitaakita, Kosaka, and Kamikoani located north of Akita Prefecture.
These are areas which are not known to be sightseeing sites. We intend to employ the following four measures in
cooperation with various local stakeholders to develop the areas as a sustainable travel destination:

@ Increase the number of visitors to tackle rapid population decrease in the areas

@ Instill a sense of pride and appreciation of these areas by improving the quality of life of residents

(3 Create strong relations between the four cities, as well as with the neighboring DMOs located in northern Tohoku so
that all will benefit

(@ Draw out the “earning power” of these areas through tourism and the promotion of local products

32 S TR A >/ b Selection Comment Rt EREE T T WP Bt
TRHISERL CEMEZED TS, Ffc, HERIRTEICEDDMODIRAZHER T ZEHIC. BEEDMOL DiEH
CLPFBRIBERDOHELE. DMODIRE LB ZEE Z1T> TSI EZHEL T,

This initiative incorporates the Akita Inu as killer contents and digital technology. It was also evaluated highly for its

securing DMO revenue by selling special products as well as promoting the draw for tourists by coordinating with
neighboring DMOs, thus acting as a model of DMO management.

EERIF2013F KD 51 ADFHERAX T HIERICEDE, 51 OMBERIBREBBICIMDBALER. 51 ABK
BEOREMITEZ o RDI—T Y METVEY 74 VEV BB E BRFRERTRIEL TWBT —RIEDRLER
T —F—= v Ol X BSFRBEBRICNA 7 VEVRIBTORA TOE—> 3/ RYNTEAL2018
FLDBEFRE SEIFAYMCIC & BEBIREBBNEA >/ hDHBBAMERICINA, YT —ER P ES B UARR
ERDT V3% R FERICHEN2019F 71V EV D S DB BADEHE AR U ER LE3FEB ST,

In 2013, Saga Prefecture invited Thai filmmakers to film in the prefecture. This coincided with the easing of restrictions
on short-term tourist visas from Thailand to Japan, and resulted in an explosion of the number of Thai tourists. Our
next target is the Philippines. There are few cases where a Japanese local government has unilaterally implemented a
Philippines tourism strategy, and it is still regarded as a “blue ocean” market. In addition to attracting filming, it has
been held every year since 2018, with a focus on tourism promotion events in the Philippines. On top of high-impact
awareness measures such as Saga travel program introductions hosted by a big-name celebrity this year, we are also
putting effort into promoting the next actions, such as organizing tours and applying for visas. In 2019, the number of
overnight tourists visiting Saga from the Philippines increased threefold over the previous year.

EZ R A Y K Selection Comment NN Pt Ao N =W - el (0T AN
NG =Ty MR BBV 7 ILADZ Y a v BEETo TV, e, BABELRIF TR KREO¥EH
ITHEUDIF B TR ZFF Lo
This initiative proactively performs film commission marketing targeted at countries with high potential needs. It
attracts fild production and visitors at the same time. It not only raises awareness but strives to persuade people to
actually come and visit. For these reasons, it was evaluated highly.

ONo BorderZitRDRF DI HICHRITE MR EREBEAH XL ERT IV ELTGEEOBEDRTILARD
TRE IR BEDEAEZIIRORBEPESRLEICE > TH55 & T HIREAD‘BHE (SORDINARY)"&WS
BAEREL CEROMEC 2H TMTIVEERT B LT TiE3REBETORERVBHRIEE B R 0OEMH
BEFRIBDEQBARICL > T—ANICHREEZT TR AR LS HICiE%z AT S & TR
AIRERBARARZT S CEOBAERICZ LV EBDNTVB LSBT TORRMA R ISRKET LRI L

© In order to realize a society with No Borders, we operate this initiative as a “Whole-Town-Hotel” involving visitors
and local residents.

© Normal hotels have their own facilities for dining and bathing, but SEKAI HOTEL works together with local public baths
and restaurants to fulfill such roles for the guests, to make “the region's ORDINARY life” into a sightseeing resource.

© We aim for the following three points by operating hotels throughout the region: (1) solve problems in modern
society such as vacant houses and depopulation; (2) develop a form of sustainable tourism by creating value
together with tourists and the local region rather than one-sided experience consumption by tourists; and (3)
create a regional development model that can be deployed horizontally even in cities that are considered to have a
scarcity of tourism resources.

i Z IR A Y |~ Selection Comment NCENwdlI Ve B So BNy OB NG -5 Q-
TEBHBRIETH D, HIHEM(, RITELEREOBEERBEEZORGNBRLICKE<FE TSR
MEFTH Lo
The example of a Japan-style Albergo Diffuso is a novel idea that could be developed with only a small amount of
investment. The initiative was valued for its potential to contribute greatly to sustainable tourism by means such as
regional revitalization and promotion of mutual understanding between travelers and residents.

BADINASEDE0FELL—DD LAY —, B85 —ERZBIE L. BADENSERLICEIT B L2 BHIC
2016FICY —ERIE LIF63RE- DYy —2 7 ATHANEAD R EE I BIER - AL XL, TEHIE
BOTVANYTHA R —ER 1AV ET M BRABEB T —ERRMPHREINSEFET SRR UTPILIA
LIEBEERETEBLVEBR T 7Y M 74— L 2 RESNHELK A RE LTS —C R IcAT L O
BEK (5 E8%) Q70T —2avB(XA—h—%) ORRBMEF HREEHE-DMOLEERL. TUT AT E

Aiming to form a service that will become one of the “legacies” on which Japan’s next 50 years will be based, and to
help transform Japan into a country with an advanced tourism industry, in 2016, a consortium of 63 companies and
organizations summarized the information and functions required by foreign visitors to Japan. As “a one-stop guide
service for tourist information,” the Live Japan platform was created, though which facilities can themselves convey
information in multiple languages (up to 8), free of mistranslations, in real time. Revenue is generated in 3 core ways,
aimed at maintaining services and expanding consumption, plus regional revitalization: (1) Listing fees (e.g., shops,
facilities); (2) Promotional fees (e.g., manufacturers); and (3) Performance-based fees. Future plans include
strengthening cooperation with local governments and DMOs and expanding area coverage.

EZ R A VK Selection Comment BENGIN et TS iPR @ =ty b o il PO e
BRICETDERRELEEBICHIGLTED, REBEEDOIHEE L TR, MICHIDRWEZITHL .

This initiative was evaluated highly as an unprecedented initiative by a private business that not only provides tourist
information to foreign travelers in normal times but also provides information in emergencies in five languages.




i 2l N A AN NS

Field of Domestic and Inbound Travel ﬁ[;)?ﬁm . EE

|
‘%

7]
]

Mk T T =

Field of Domestic and Inbound Travel ﬁﬁ'ﬁm . EB

I 5 R\ AN —

m III.:E_B

o
i

kT
A

Field of Domestic and Inbound Travel ﬁ

B/ —REMEEARE IRV 3VE1—-A-
Okinawa Convention & Visitors Bureau (OCVB)
BRBELRERD
B2 -RDETS
ro2avrsv

DE{EIcOWT

Formulating an Action Plan

FBETIEGTBREFENEEFIFRETHERTZ HEIOT VMLRAICEFBRVRE  ROAEN I ICET 0 KR
FEARICEDREL RITEORS - TNCET 377> a> 75> i@ Tour Style With I0F1 2R EWUE UL,
DTV TIVE FBEIAOFVAIIADEFETS 2 'WithdOF 1 OBRE T T RRIROL URITEZDIAN. FRITE
HEE - ROICHBTOREZELATESS L ZANIC. ERADEZNERGSE LER—KEB>THDEEDIHD
TYo YFEFVYaVIIVREFEIOS VAN ABRMEORIRREZREX BERBELET>TOHDELEY

Okinawa Prefecture convened the “Meeting to Create Safe and Secure Tourist Destinations That Can Withstand the
Novel Coronavirus,” composed of the prefectural government and tourism-related organizations, for a total of four
times. The result was the formulation of the tourists’ safety and security action plan, “Okinawa Tour Style With
COVID-19".

This action plan is intended to allow local Okinawans to welcome tourists while also remaining safe and secure under
current pandemic conditions, and to allow tourists to spend their time in Okinawa in safety and with peace of mind. It
was compiled with the involvement of the public and private sectors, taking into account the epidemiological expertise
of medical professionals. The plan will be revised as needed as the COVID-19 situation develops.

and Strengthening Border
Measures toProtect the
Safety and Security of
Tourists and Okinawans
Alike

PR 2 M CI R 1 - BDRRICE T, MITE S ERRAICRD -
RL2CHTIBRRECZAGBEBEDNDPILT I3V TV TEED TEIMEDMRTESEICRDT
I iy
This initiative was evaluated highly for the implementation of an action plan that clearly and comprehensibly outlines
the tourist infrastructure, the provision of information on safety and security to both tourists and locals during the
coronavirus pandemic, and for setting an example for other regions to follow.

https://www.pref.okinawa.jp/site/bunka-sports/kankoshinko/ukeire/actionplan.html

—BHEEAIL—Y « AR—Y - I v/

Roots Sports Japan

RERBEAT IV ITMAPT )
Y=l R ZEBRLICHAHE

Drawing Visitors Using the Next-gen Tourism Cycling Map App “Tour De”

FEREDYAVURRDFRDHDY —ILE LT EEEMICHFET B HROEA YA VUV IMAP ICIERENKEL20H 5,
DIETHZEDOREETHRENBNE), @D RBEHHY A 7Y ZNERICB>TVWRBN ZNSEBRUVEENRFERICRIS
BENBI - —ICE > TEVBFOVWWEB: AXR LA YRR ALICED eV B X B0 — R IER D& B H
FRHIETHIRE L~ —DIAVY FZ B H ABNBHAFE EEEEADLEE B2 EE R Y —EREMF LI, O~
ABMOHRST AT TUEERLUIF v R—VFERBLEENRIEAFEY —)LE U THESETO RHZH.

There have always been two main issues facing the “paper” tourism cycling maps of various regions around the
country as a tool for attracting cyclists to come and visit. The first is the inherent inconvenience of physical paper maps
(they cannot be read while cycling); the second is that the course information isn’t written from the point of view of the
cyclist. Our goal is to solve these problems and lead to a consistent draw for cycling tourists. We have eliminated the
mismatch between the local region and the user by posting only course information that will make cyclists really want
to take that route, in a web/smartphone app that makes things easy for the user. We developed this service based on
the idea that it would be an essential shortcut to attracting visitors and revitalizing the region. Not just posting course
information but also running campaigns and the like using the Tour De app, it will function as a tool for continuously
attracting visitors to each region.

38 KA >/ |~ Selection Comment BRI e E A E o R NE e
VBN TIERL<BENENICEREB W TVICED A FRETSENILEHE TS S, BATIIUVTENS
HUWI v LT T T e mETHE Lo
Against the backdrop of increasing interest in cycling in recent years, this excellent initiative attracts visitors by the
use of an app that places the emphasis not on sport but on tourism. This was evaluated highly as a development of
a new “genre” of “tourism cycling.”

= 4 A ) | g
http://roots-sports.jp/service/tdn/app/

WEFVYavy7/OdzIk
Chikuho Action Project

WEFPIay7AvzIh

Action & Stunts Movie Activity and Film induced tourism
in Fukuoka, JAPAN

—BHEEAT ZAY =YX LBS
Anime Tourism Association

N BE
HADT = X Eiti88DEEE -
P ZAY—=U X LDHEHE

Selecting 88 “Anime Pilgrimage Sites” dﬁ
Around Japan and Promoting Anime Tourism

BRARASHIREROIC, H—T V3V PRI — Y DBRFBE,
FE&FZVyaVREOOTFRERIET 7OV 1T N RFFIC, 5 y
DFEEACKETBLELTT V7Y a3V BREANY MR THRE. B
SRR, AHBEEE TR TR SR E U 7 ILRT
22— XY=L BANSEVEDESH,

This project aims to attract film studios to shoot on location in the
Chikuho region of Fukuoka Prefecture. The project targets the
shooting of action movies involving car chases or explosion
scenes in particular. We simultaneously hold action movie filming
events in various places to revitalize both the town and the region.
We collaborate with local governments, local companies, and
public transportation to transform the entire area into a real
amusement park. We also get a lot of inquiries from overseas.

32 = 7N A Y |k Selection Comment BYUNCIONITIERS ¢ TIFEREY S LT NL 2 T = Y]
IAREFTBREADWH TH D, MHOBREF T/ T —IETBIET. BENBEAIICE D2, S IR
TEBFOIY TV VERMEPRICERT 2.

It is a novel perspective to look at the desires people have for “creation and destruction” and turn the “destruction”
into a travel entertainment. By getting the agreement of the local community and creating a package, this initiative
has changed an abandoned area into a tourist destination. It is hoped that there will be further content creation and
promotion targeting tourists.

SHROTZXT7YHSORRZDEICIY TV YRILY — Pl biHD £ 7= XE188) R E URALEB XD = X
WEAT 127 L. 7= X B (4F) £ B, AV TUYIRILT — % DRE T ZAEERUHALWY —EZRPERORIHZT > e &
TP 2 AEH8B EERIND T X T 7 VAR F B TRIE UM BB R DR B E(RET 2O MAET /. 2L T 25 LIE
BERFZAT =AY —UZXLOA AR LB E 2T o1 7ZXY—UXLERY IV M OB PR IBOEFIZEH UER
FBIHD T XY =YX LAEIOFIT. A I\DY R B TANIMEBBGOPOST, F >R —> %R U T,

Based on votes from anime fans around the world, we discussed with the various intellectual property holders and
local governments, and selected sites around Japan that are considered shooting places of anime. We canonized this
nationwide list. We have created new services and products that utilize animation, by connecting the sacred places of
Japanese animation with companies and content holders. We have also conveyed information on the “88 Anime
Pilgrimage Sites” to anime fans both within and outside Japan by a variety of means, and thus promoted a new kind of
sightseeing . Additionally, based on these activities we held the “Anime Tourism Summit” that verified the possibility of
anime tourism and made new proposals, published the “Anime Tourism White Paper” to share and utilize case studies
from each region, and implemented the “ANIME 88 GO & POST!!" campaign, which is strongly targeted at
Japan-bound international tourists .

32 Z N1 Y K Selection Comment NSRSt e inDE TR ey e TS = ST
VRITER, YYIRYTLDRME. 7ZXOE#MBBDHIE. TIYINRYYTZU—FDOREICELDY -V LA
DEBICHFSLTNS L= LI,

This initiative uses anime, which is a Japanese export loved throughout the world, to promote Japan-bound tourism.
It was evaluated as a contributor to the development of tourism through such activities as holding symposia,
establishing the 88 Anime Pilgrimage Sites, and holding a digital stamp rally.

#2URL https://animetoJrismSS.com/ https://animetourism88.com/ja/shadan/topics/2361 https://goandpost.animetourism88.com/
= https://www.kadokawa.co.jp/product/302002000499/
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Dai-tetsu Advance Co., Ltd. and Oigawa Railway Co., Ltd
(Shizuoka Tour Center)

FDAELIERRITEAHEE

FDA Mt. Fuji Sightseeing Flights
and Oigawa Railway Group

2 EJRA Y | Selection Comment JRp ol g R Y eIt S Ly o)
HTAV) =TV DBHERBUIBIEY 7 —TH D A EEDFRPHIHEE
HEFEOO—ILETIGBEEHEFT B,

These are locally-originated tours in which local companies combine their respective
strengths and concentrate their unique features. We hope that this initiative will become
a role model for the utilization of local airports and coordination between regional
companies.

KHIEEHP: http://oigawa-railway.co.jp/archives/event/fujisanyuran
ELILEMZEHP: http://www.mtfuji-shizuokaairport.jo/news/fdadaitetsufsz/
BEEFA Y S VEMEE: https://toyokeizai.net/articles/-/319026

EHAZEHRAR ML

All Nippon Airways Co., Ltd.

JAPAN
" TRAVEL
PLANNER

YOUR JOVRNLY DLGIKS
WITH A DREAM

Japan Travel Planner

j2 Z /A VK Selection Comment JlVIeR =P YIS - EIW > JIE 920}
BWEEBIVTYYERRL AXOBAZNRIICRELTWBIEZHE L,
This initiative was evaluated highly for its development of high-quality, multilingual

content through collaboration with DMOs and local governments, and for its effective
conveyance of the unique appeal of Japan.

CH U https://www.ana.co.jp/en/japan-travel-planner/

By — U XA MERS

Okinawa Tourist Service Inc.

One Two Supportsh BiRITIREE
(One Two Support Travel Insurance)

One Two Support Travel Insurance for Japan Visitors

JZE R A ¥ |~ Selection Comment JPSYINPMINNSF F XN ulelol S
CEBPEREEBRUOSEOMBR. RITE ERBERADRETHD LY
N—ABLRBRROERBREZVO DA TT7IIHFRTHB. 5% LT H—
FRAERENSNHRDENDEICHREY .

Amidst an increase in Japan-bound international tourism, some visitors encounter medical
expenses and language issues during their trips. These problems present challenges not
only to the tourists but to the local medical institutions as well. Combining rent-a-car with
insurance and medical interpreting services is an excellent idea. It is hoped that in the future
the scope of the initiative will be expanded to cover those other than rent-a-car users.

U3 https://www.otsinternational.jp/otsrentacar/en/guide/vip/

et
NIPPONIA SAWARA (ZyR=7 %77)

Nipponia Sawara Corp.

BENMHERDOELNEFRZ
ERAULLBAEEILKD

Sightseeing Town Development Utilizing the
Historical Resources of Sawara in Katori City

EEZRA VKN Selection Comment HEREHBLEZE UTERDRFES.
B, AL, RZEDAY TV EHHBRICEVATESET /LG BRR? LA
T-74 7=V (FBERTIL) DFFITH . REAZEBERE WS IMHHDa—~
NIY T TOFESRELTH SEROREICHFT 2.

This is a model by which foreign visitors stay in an old private house as a lodging facility
and experience the unique resources of Sawara: the area’ s history, townscape, culture,
and cuisine. It is a fine example of “Japan-style Albergo Diffuso (dispersed hotel).”
Located close to Narita Airport, it is hoped that the area will be further developed as a
destination for short trips in the future.

EZ30/:18) https://www.nipponia-sawara.com/

BRI —KIX)

Sakura Star Travel

KIEEELLBICAIBHERE/NR )
V7 —~FHE A RERBIRD R~ |
Support for Sustainable Travel:

Shirahama Group Bus Tours Created With
Persons Affected by Aphasia

BN CIRIT OB R EL T B EICS
5. BRTOHSBEMTRBCEELLTRELTWSRITER. 2=/ F)LY—Y
ALDEFH THDIEETFMUT.

This initiative was evaluated highly as a model of universal tourism for its contribution to

the expansion of opportunities for travel to those with disabilities, and its potential to
continue as a business rather than as a one-off social contribution.

ES30:10) https://youtu.be/qlsyZejecRO

BT 7

—kov R
BREFEEES

Okinawa Airport Shuttle LLP

EOAERARE RN —NCBEIL.
BADEKULOHZHRDORB, BT
BT 7 R— b~ v NLORE

An Okinawa Airport Shuttle Initiative Aimed at
“Realization of a Society Where Everyone Can
Move Around Okinawa Island Efficiently and Enjoy Sightseeing”

#ZIRA Y~ Selection Comment 2R ABIDRETHIHBICENT,
BARICERARBIRBFRERDAFRMICIEMaaSE U THIO REHEBI O IERDEE
ICERFLTE W
In Okinawa, where “secondary transport” is a challenge, this is a useful transportation

method for tourists. We hope that it will continue to collaborate with other transport
facilities and information as a Maas initiative in the future.

EX30/10) https://www.okinawa-shuttle.co.jp/

BEEmY — XL

HEE RS

Kashima Sakagura Tourism Promotion Committee

EE - BFBEEEM U
HoisCE L DEXAE

An Initiative to Invigorate Local Communities
Through Sake and Sake Breweries

BEZ KA Y K selection Comment ARV RO YRIULEREDDMEEL
TERIETBREMEICHKBRS B TETHEDBERXIEDRBICHES LT\ Fe B
RENSOFMBEICESBVWEELANDRNGHD SEHOEBLEFIND,

This initiative promotes steady development such as thorough periodical implementation
to prevent a rut in events, and contributes to the promotion of sake brewing culture.
There is also a self-propelling aspect to it, with its lack of reliance on funding from the
local government, so activities can be expected to continue in the future.

E 2301218 http://sakagura-tourism.com/main/

St JTB HiE

JTB OKINAWA Corp.

HulECEIELRSR
ML DERLY - i,

Okinawa Traditional Arts Event "MORI NO
NIGIWAI" Regional Invigoration Project

EE N A2 b Selection Comment SRl EANEOE L e oy alitiin g (40t
EIIIEEEANDEBRZL TWSEBIL HRBBBREODBEVNE WS Xy E—I M X
N—U—MZinzfcc &M LT,

On top of protecting traditional culture over the course of more than 30 years and
contributing to regional invigoration, the message of hope for the reconstruction of Shuri
Castle and the “story” aspect of the initiative were evaluated highly.

XU  https://www.jtb.co.jp/chiikikoryu/mori/index.asp
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Tohoku Tourism Promotion Organization

FE&DORIL DT 7 RMELE i
Jo— MR e E R I & SRR

An Initiative Based on Wide-Area Coordination
Toward Establishment of Tour Routes and
Branding of “Winter Tohoku”

L > | Selection Comment JEUReiE L - DIV IO) 46 3 CE: bcE
DMOA — &7 D TA— )LL) £ LT RAFR SRR, EHERITERDOER. BH
AR5EICERD AR ZFHIE L 1o,

We evaluated this initiative’ s having engaged in maintenance of the infrastructure for
accepting people, creation of locally-originated travel products, and product sales, as an

“All Tohoku” initiative involving the unification of regional operators, regional DMOs, and
region-connected DMOs.

https://www.youtube.com/watch?v=IJvKHMddZRo&t=103s

https://www.tohokukanko.jp/attractions/index.html

KA

JyX - d—RL—Y3Y

Woods Corporation Co.,LTD.

HEAIVNDYROBENZHE- T
JvI\vAYTVBARETAY I H
Japan contents worldwide live project aiming to

once again spike the number of
Chinese tourists visitng Japan

32 NA > b Selection Comment NUNRI@ISCIat e g T N Qi
EREINB, RO PT—IMDHZUE—F—AFOIY T Y EEBFEAS
A RAEUEL B DIL— N TIRIIZH L TWB RZFHT LT,

This initiative was evaluated highly for its provision of information to the increasingly
FIT-oriented Chinese market. Chinese people residing in Japan created an original
route targeting “repeaters” who have their own preferences and are acknowledged as
“deep” tourism.

R L =37

EREESFER

Okayama Prefectural Kurashiki Commercial High School

EREICHTEBALYD!
BAERZEALRIRE K

High School Students Made It !
A Regional Promotion Strategy Utilizing
Tourism Resources

3B TR A >/ I Selection Comment P F LM SQUEINIRt & LIt Z-IN
RITACHBERT 5. FEOMEE M EE X BB ICRSBVWODAZRR T BHE,
AANBERITTHZ.ZDEIBAMDIEROUMIFEIBSEEZ BEFBICELATH S,

This initiative has a good point of view and, above all, we appreciate the execution,
which goes beyond the quality usually expected for the work of high school students.
The consideration given to business continuity, and looking for a way that does not rely
on subsidies, is very mature. We have a great interest in seeing young people taking the
reins of the development of their region in the future.

BREOFISSEREOLATHSNRMEN 1K TV2

LM T A 3-}5‘
BEVAM ERI

BAMERARH

Japan Airlines Co., Ltd.

JAL x R Traveler
(151, 25H)

JAL x R Traveler (No.1, No.2)

BHO/ 7 LB CRER
BIZEVWSEBOHE ARICGFAT7OT— NI 2HEHIEFNTH 2. REENE
ELNIEEBICRBABZILIIET RITZOODICEKZRLEDIE. Stk
DIEMNDOPIKREVNCEZTHI LT,

This is a revolutionary system that appeals to all the five senses, based on a concept of
experiencing a journey using the latest virtual technology. By giving a virtual experience to the
young generation who are said to be moving away from travel, it helps to maintain the interest in
travel itself, and has great potential for future expansion. For this reason, it was evaluated highly.

https://press.jal.co.jp/ja/release/201903/0051 14.html

https://www.jal.co.jp/info/inter/190416_1.html
https://www.jreast.co.jp/press/2019/. 0213_ho02.pdf

BEHR
I

Towada, Aomori

B lﬁﬁ:;:nwkiﬁ‘yT’—’E
BE UL FEEDIRE

Promotion of Winter Tourism Centered
on Oirase Gorge Icefall Tours

ca R, ki
REC:EFUY -~ B

2 E JRA >/ |~ Selection Comment JEI:pE RESE - FANS Tl 1 3o
DEBERIC. B AERFE ORI ZE S KBRLTHLWBANRY 7 —Z2RFEL
feo FIe ZRFARELTWRT L ZEE S E2F MIHHRNODBMEARENIEZE
S L o
Oirase in the winter and the evening — the two “types” of “off season” —plays host to a
new type of fascinating tour through the resolution of regulations specific to national
parks. On top of that, it allows hotels that do not operate in the winter to work during the
off season. This major contribution to the local community was evaluated highly.

EXANSIB) http://oirase-winter.com/

BREHY 75 BRI EE

RITERY 75V —YU A K
Yabuta Tourism, Construction Real Estate Travel
Department, Yabuta Co., Ltd.

FR x B &

717874 AB%E
EE

SR EDERS O !

BROAI L2 EBEROEMERRE
Bi& UTc BB IRITE A D EGE A
A Community-Based Construction Company Takes

on the Challenge:An Initiative to Create Locally-Originated
Travel to Solve Various Problems in Depopulated Areas by the Power of Tourism!

—«'7—=)a“)

BEEZRA YV Selection Comment aO0+@oHR. 7—r—avigHun
RDORATAINELTEEETNDDH 5. BREENEIL THUIFELICRD H U
BlTH B EzFHEL T,

Amidst the COVID-19 crisis, the new style of travel — “workation” — is garnering more
and more attention. This initiative was evaluated as a fine example of a construction
company supporting regional invigoration through tourism.

HREH
ERR7ZYRI-—

Setouchi Brand Corporation Inc.

[LEDMO < Bttt Rk EDitig FER N __ga
75> KTSetouchi Cominca Stays,

“Setouchi Cominca Stays”
World-Class Regional Experience Travel Brand
Created by a Wide-Area DMO

33 Z INA >/ b Selection Comment JVCialabituts il e Ao/
TARTAR—2aVTIVT 4V T RRAL T\ IR DB NN BB ERE
TA—NVEHEL T\ REFHE LT,

This initiative develops wide-area destination planning aimed at increasing the tourism
value of the Setouchi region. It was highly valued for its promoting, on a global scale, the
amazing tourism resources that hide within the region.

EXAUSB) https://cominca-stays.com/

AP EELHE

Miyagi Okamikai

APEBTEI—ILFRGEL

Miyagi Inns and Hotels Cheer-On Ticket
Sales Plan

JEZ TR A >/ b Selection Comment Naol e i AP AR IS eIy
DTGB MO R U IR 8 T A IR S MR T
LEMTEE T2 RAAAR KRR U ST ZTEDTHNICHREEET .

There have been precedents of similar initiatives from restaurants, food companies, etc.,
but this initiative combines promotion of tourism and economic revitalization of the
region on a prefectural level through the cooperation of ryokans in the region. We want
to express admiration for this motivation that could only come from those who
experienced the Great East Japan Earthquake.

23 https://peraichi.com/landing_pages/view/miyagiokami
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Field of Domestic and Inbound Travel
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"Ocean View Forest to Save Life" Committee

BORZSMOFEILHZEELT
FTAEBREDRS AR E LA %
A=ENSHFRRARET ZEEHA
An Initiative to Convey “Sustainable Coexistence

and Co-creation Between People and Nature”
From Minamisanriku to the World Through a Forest of Life That Looks on the Sea

2 E R A Y K Selection Comment BEI=PNg =l soiN=N7)V;=F:::k S S P gl 73
BRFRFE IR BAORK) DB ZRHET DI SDCsDEHEZEHEREL TL
BRERHE LT,

As a part of the reconstruction from the Great East Japan Earthquake, this project provides

an opportunity for comprehensive hands-on learning (about the environment, earthquakes,
and disaster mitigation) and promotes SDG efforts, for which it was evaluated highly.

https://www.facebook.com/inotinomori/

B[

Y—UXLE21—0O—

Tourism Shizuoka Japan

ESRLOME, EEBEV—TT(Y/T [
EEJ( %, i@ UTcHumanity Tt
H B EHIBERNDEIRZ,
Minds open to the world:

Resp i tourism destination marketing,
sharing humanity, and contributing to sustainable regional growth through travel and tourism

FEZERA Y~ Selection Comment HIFEEEDMOM D > T2V & B
DFEREDHBEEHITHBROBNZRAN—)— LU THRE - REREZITSZF. AV/N\D
Y RERREVICEHETH D SRORBEHRFL TS,

This is an initiative that targets Japan-bound international travel in its development and sales

promotion by making a story about the unique characteristics of the area, in addition to the
related DMOs organizing regional contents. We look forward to its future development.

https://exploreshizuoka.com/mt-fuji-travel/
https://exploreshizuoka.com/%e9%9d%99%e5%b2%a1 %e3%83%a9%e3%82%a4%e3%83%95%e3%81 %ae%e5%8a%3b-vol-07/

https://www.hsquared.tv/productions/justines-flavours-of-fuji#split_content
https://exploreshizuoka.com/ https://www.facebook.com/inutabishizuoka/?modal=admin_todo_tour

BAMZERAIT

Japan Airlines Co., Ltd.

| 1}
| SAFAN AlRLINES

JAL LGBT ALLYF¥—%—

JAL LGBT Ally Charter

2= Z R 1 Yk Selection Comment b NN P da @2 R a AV S ghe
T4 —IBIDEAE MEBE - ZENDHDEENEEISEEAERITROEA
TW5,SDGsDE RN S B SHRDERILRZHFEFL TS,
Japan is running behind other countries in its diversity initiatives. Against that backdrop
a well-known and influential company is taking the lead. Future development and
expansion are expected in line with the SDGs.

https://www.jal.co.jp/domtour/oka/rainbow/

—BALEIEA
EYT Ry g

Pink Dot Okinawa

717V ROKINAWAZRB#EUL1LGBTQY —
UZ LRECHIEHRADE S SEHIONT
Awareness-Raising Activities for the Community

and LGBTQ Tourism Promotion Aimed at
Making Okinawa an Island of Diversity

3% Z 7K A~ b Selection Comment NN RNSE2 3t pEOF-S it mold
DIE INDSDERKICHERETH D MREREEBICEABDOSHREEZRLT D
Btz D<D MRICRIEL TH<EB =TT,

Building regions that are accepting of LGBT individuals and other minorities is critical for
tourism. The judges placed a high value on the creation of a culture in which the region

and the local residents come together to welcome visitors of diverse backgrounds, and
the conveyance of that to the world.

ELS 031  http://pinkdot-okinawa.com/

KA EEIRE

Hyakusenrenma, Inc.

MEOEENERZERLL, AFERER
TRMIBEKLIY TV IR DR
Developing “Castle Stay” as New Tourism

Content to Represent Japan by Utilizing Each
Region’ s Historic Resources

HROEHREES— 7y Me, HENE
ACBWASS 3 15 2 AR BAORRX L2 (R TE BT L RBANT
HB. BETEHPIREIC S BRDBEHIZE L VA SEROIERICHERF LTV,

This concept allows visitors to Japan to experience samurai culture and stay overnight in
castles which are major attractions for tourists, and targets the wealthiest people in the
world. There are strict regulations on making castles suitable for lodging, but we can
look forward to expansion of this concept in the future.

E30210) https://www.hyakuren.org/castlestay/

VA NAVIE " 5= %~

SoftBank Corp.

Big Data Analysis Targeted at Predicting
Demand in the Tourism Industry Such as
What Kind of People Will Visit Where, When

J2Z 7R A YV |k Selection Comment RSO NIChay QUL ¥ Y WnE L WI0yiN::5
EOHAZEMDIEF BNOEMEEHED LTHBICEETH D HEERITITH X
VTV —PELEBBRERETV I TVOAVIAN—IZTEA Y MU E
TWBEHEETHZ,

Knowing the trends of tourists -when, where, and what kind of people visit - is very

important in formulating tourism strategies. It is also important to make consumers feel
the benefits of installing apps by providing stamp rallies and multilingual information.

ELHUE) http://japan2go.jp/

RAFKREKEKRANZHE

East Japan Railway Company

Three consecutive days

) for adults ¥10,180\'75ﬁ_0";=0

g e

AY—h7y7EEEEEURIHR
AEARITOY—LLA& ‘ :
Frv2al ABERITREmDIRE m——
ZIORH AT TN DFEH

An Initiative to Sell and Receive Seamless and Cashless Travel Products
for Foreign Visitors to Japan in Collaboration With Startup Companies

EEZJRA Y K Selection Comment BENEIPN-:D - drb el @i et Il YN0
2= LLZ{E&F vy a LAEDREGS W D SSEHEEI R EICHE W T RRON
IS B EICERRF S B
There are many benefits to making foreign tourists’ purchase of travel products

seamless and cashless. This service has the potential to expand, for example, into other
Japanese travel infrastructure and tourist facilities.

https://tw.wamazing.com/ticket/tickets/twp

https://hk.wamazing.com/ticket/tickets/twp
https://www.wamazing.com/ticket/tickets/twp

THR—ILF1 VTR

HHA=tt

KNT-CT Holdings Co., Ltd.

&30y b THITZ
BR— IBV7—

A Tour to Support Walking in a “Robot Suit”

EZERA K Selection Comment BOONGEL D, ST EHFBES AL
SEIBATOENFREIND, EORT HMOMBIZED TTEENDHTHWNT
IRITTEZZ LR RITEDEBELEF L=\~ LERCAT 60 THZEE
FHEL e,

It is expected that the number of people who have trouble walking, will increase in the
coming years. This project enables people to travel on their own two feet albeit with the
assistance of a machine. It broadens the base of travelers, and contributes to the
realization of universal tourism.

3 https://www.club-t.com/theme/nature/flower/



Field of Outbound Travel
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H.LS. Co., Ltd.

HRTEEI HERM - FEMERTAL.
ERERERORSE 12 ERER
NSV TATPVT—

International Medical Volunteer Tours

That Allow Interaction With Doctors and Nurses
and Learning About On-site Clinical Medicine

2 Z R A VK Selection Comment BN Ao AV Pgyor 1L - I o)
T ERR LEOERRSZERBRICTHRIE BOTHRMENBVWEETESCE
5 U Tco
This initiative was evaluated as having an extremely high level of social value,

combining personnel training and volunteering, having participants actually visit medical
sites in developing countries, and so on.

EXS0AB) https://eco.his-j.com/html/japanheart/

RKB #& B %
trat Rt

RKB Mainichi Broadcasting Corp.

BR{Z, ICRAREDSIINDFEEE

Directing Tourists From Japan to Thailand
Through the Japan-Thailand Sports Friendship
Event “Krungsri Ayutthaya Kizuna Ekiden”

3 ZE IR A ¥ b Selection Comment JNEPN DO =1 LY NrR o e -
FEZRDEWSEBREH THO . RELAIVICEWTHEDOE A2 KIFEROE
FERFIZEEHICHEREOBRRDSSHR AR TORESZHELLL,

The idea of promoting international friendship through mixed teams of Japanese and
Thai participants is highly novel, and we have high hopes for the further building of

friendly relations between the two countries on grassroots level and holding events in
Japan in the future following mutual invitations.

EX U3 https://ayutthaya-kizuna-ekiden.com/index.html#news

Fun Group Inc.

BMBAT7 VT ET1S4
DHE

Reconstruction of
a Local Tourism Activity Company

EZERA Y K Selection Comment L BENDODERBRY T —EEBHT
ERHHEBET DT HBEROIATARITEO=—XITHITNDEES
[ RENERICEAL WS RZFHEL T,

This initiative was evaluated highly for building a system that can provide safe, secure,

and high-quality tours to respond to the needs of Japanese travelers seeking delicacy,
and for placing an emphasis on environmental measures.

ELS8:B) https://fungroup.com/ja/city/bali

HRRA
BAIRIT

Nippon Travel Agency Co., Ltd.

TV F—VERKTBIR FMIAIL
Ay 2V—ZXDOEDHHEM
An Initiative in the “Travel College” Series for
Journeys That Explore a Single Theme

EE R AV k Selection Comment JRY 27y 1R o a1 =1
HBTRDPBEINTEOFITICETERNWY T —RETIFDHDTH B, T —NEEZ
BIET EHEICEBATESZEZFE LT,

This is a unique tour that cannot be accomplished on a FIT basis because of its specific

theme and enhanced specialization. It was evaluated as having the potential to be
expanded in multiple directions by changing the theme.

R P e
Tl msEnseneansavan

HA=1 JTB

JTB Corp.

201 9FE#TRa M F
[5YRIIL—XJTB]

Land Cruise JTB:
A New Product Developed in 2019

EZRA VL Selection Comment MRS ZaE il et e - ag
BHUANDORITERICOEHMADDE ZRIEDHDER TH IR LU,
While it provides convenience for FIT travelers, this initiative can be expanded to travel

products other than those of JTB Corporation, making it a flexible product, for which it
was evaluated highly.

EX U https://www.jtb.co.jp/naradeha/mybus_lc/

—fit kA ONSEN -
HZANO/ I—Y—Y X LHEEEE

ONSEN & Gastronomy Tourism Association

ONSEN-#ARO/S— L
Y-UXNEBUIARREEORE R

Promoting Two-Way Tourism Through
Hot Springs and Gastronom Tourism

BEZE R A Y I Selection Comment M0y i P ENyL JNiY £
ICERFEORREHEHAEDETHUWRITEZRELRKITZEEDIC. SETH
TEN(AB) TOREZT DBRERARDEREMZIRTYIZYILTNSR%ZT
ffiL 7o

This is a new type of travel which combines the idea of gastronomy tourism from
western countries with the uniquely Japanese hot spring (onsen). The initiative was
evaluated highly because it continues to promote this type of travel and also enhances
travel products by adding two-way elements such as holding events overseas (in
Taiwan) for the first time this past year.

2N htips://onsen-gastronomy.com/

B4 JTB

JTB Corp.

Introduction in Hawaii of a New “Hi Bus,
Electric Bus” That Is Both Environmentally
Friendly and Barrier-Free

2 E R 1 Y K Selection Comment Jo Sy RYENL JITT-IN:) MDY -
ELTIT>TVWETOL OLL/NZDEMBE SRR ERICTIBAFO I BWER/ (228
AT BRERBENDERLIT>TEDTTROBREZENMESNB I EZHTL I,

The project is based on the phasing out of the old Oli Oli buses, which were first
implemented as a solution to over-tourism. The phasing out is viewed as an opportunity
to introduce environmentally-friendly electric buses and other environment-conscious
efforts. The project was also highly evaluated because it strives to acquire the
understanding and support of the local citizens.

E23V/31B) https://www.oliolihawaii.com/bus
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List of Past Japan Tourism Awards Winners

5@ (20195E)
The Fifth in 2019

CEIZEAEE » padEHERE

e

%, Minister of Land Infrastructure,

U Transportand Tourism's awerd 4 Hyakusenrenma Inc.

Ml & MR ZDRCHIE L —ER
Regional Invigoration Service to Connect
“Farm Stays” with “The World”

ﬁ%rfﬁﬁ% Japan Tourism Agency Commissioner’s Awards

{EBEHNYF77Y—Y7—t>%— Saga Ureshino Barrier Free Tour Center
UNWTORIBERSZE
* This initiative has been also awarded The Japan Tourism Awards for Responsible Tourism in collaboration with UNWTO.
EERRD/INUT 7 —LISESEBEAN~RER A EDELE~
Toward Phase 5 in Making the Ureshino Hot Springs Barrier-Free:
Coordinating With Private Ambulance Services

EHme-FH

|oABIL pUNOqu] pue oPsawoq 4 piald

—piEE AR Y —)XLAE2—0— Tanabe City Kumano Tourism Bureau
DMO#EHRFIRF R E
* This initiative has been also awarded the Special Awards for DMO Promotion.

Bt - BEEF ICH I BTS2 HDFT L WKL ETILADBKE

An Attempt at a Modern Sightseeing Model in the Hallowed Grounds of Kumano

INSABAFERNE Palau Tourism Board

R DRIERELEK
TPalau Pledge /X5A 7w () DA,
Creating the Palau Pledge: The World’s First Environmental Protection Pledge

Eh
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3@ (20175E)
The Third in 2017

SR E Y ntaumaREE AZRRTIVEE
Hycrens e Minami Sanriku Hotel Kanyo

e

TRXZBLSEBWEDDED R & BHTTE I OE

Community revitalization and social interactioninitiatives
through the Storyteller Bus, a project designed to help
communities retain lessons learned in the earthquake

f!ﬁﬁ Awards for Excellence

IX—ZJIRTIVERIR  Park Hotel Tokyo

F=TAAN A2 RTIL AV I
Artist in Hotel" Project

ESHme-3H

HEERTSH I UktiH#ES Inakadata Village Renewal Project Promotion Council

BAET7—N
Rice paddy art

[9ARIL punoquj pue aysawiog Jo piald

KB -HBANWDOTHSDE  Oboke-lya Ittemirukai
BRI D /XD RADEE

Encouraging inbound tourism to hidden scenic areas

HRARHITBT—ILR/INT—2 32X JTB World Vacations, Inc.
NI IER I PBEAEEOEFMIERZBRE L "OLIOLL 75> ROREL

JTB World Vacations, Inc. continuously develops its'OLI‘OLI brand with a view to creating superior
visitor convenience in Hawaii, as well as infrastructure/services addressing current market needs

R
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854[E (20185 8)
The Fourth in 2018

SoxE Yy —eeEsATESRLE
4y Grand Prizes i §now Country Tourist Area Association (Snow Country Tourism Zone)

e,

HIFEHEDMOIC & ZH 2T 5V RD<H
TEREtRICRSIhIARICHS S,
Creating new brand

with the Regional Cooperation DMO,
'Meet the wisdom hidden in the white world'

KX REE Hatagoya & Company

HAD TH—DOMOTELF z—> 773V —0Ov I IRER D
SEERAICEZ . BEHEDVITIBHBEHVWIRITRAY1ILDRE
Expanding the only & the first MOTEL chain in Japan 'Family lodge
Hatagoya' throughout the nation proposes for infrastructure building in the
car-oriented society and for the new trip style
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#RautfEEIRYI N Jinya Connect Co., Ltd.
EEEIRY NDTERICLDIREBIEN DY E

Challenge for revolution of Ryokan-inn by using the Jinya Connect

#xa2JTB  JTB Corp.

IR/WIVT AT 1 /N)b
Honolulu Festival

S

[9ARLL PUNOGING 4o Plol4

8520 (20165 )
The Second in 2016

* 2 v RESLEsszmas
S, Grans F'”Z“Ag Hidatakayama Visit JapanTourism Promotion Council

e,

ERBETOAEABAZDOER-BA

Bringing in / accommodating foreign tourists via
government-private sector collaboration

ﬁ%a Awards for Excellence

U757 Y—UX LkReit
Club Tourism International Inc.

R NERELNE SOEBHEERERY 7—DRE

Driving experience tour for the visually impaired - A first in the world!

EFO - SHH

[9ARIL pUnoqu pue ansawoq Jo piald

—BHEEAFBERN IRV Y3 yEa—O—
Okinawa Convention & Visitors Bureau
IBR D AT~ N~ BEC BB

Okinawa Prefecture Tourism study materials

BAMZE#X S  Japan Airlines Co., Ltd.
JAL IRV ZYV Y BERENDEGE

JAL Honolulu Marathon Demand creation initiatives

[9ARLL PUNOGING 4o Plol4

(4] RBHEEA BARAREGS —REEEA BRRTERS  BARBRELE

[Host Organization] Japan Travel and Tourism Association / Japan Association of Travel Agents / Japan National Tourism Organization

E-mail:event@t-expo.jp TEL:+81-3-5510-2004 Offiial Web Site: http://t-expo.jp/biz
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